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Dear AmCham Members and Friends,

As the new Executive Director for AmCham, I would like to welcome you and present the new format 
for our traditional AmCham business newsletter. As you can see, we have transformed the newsletter 
into a business magazine that will contain more information and will provide more opportunities for our 
members to place their news and find out about each others' events. 

Each issue of the magazine will be devoted to a specific topic. This time we have decided to speak about 
corporate social responsibility (CSR), as this topic is acquiring more and more importance worldwide. 
Being socially responsible is not only about doing “good things”, but has other strong advantages from a 
business perspective. This is a message that we want to highlight in this issue.  

To say even more, together with the British Council, Eurasia Partnership Foundation, and UN Global 
Compact, AmCham is organizing a conference on “Corporate Social Responsibility: A New Role for 
Businesses.” The purpose of the conference is to promote the idea of CSR and to  build a culture of CSR 
among Armenian businesses. I hope AmCham will contribute to this process. 

Please, enjoy reading our magazine!  

Diana Gaziyan
Executive Director
 

lede | executive director’s message
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14 April 2008
Johan Fredholm, Regional Manager of NASDAQ 
OMX, gave a presentation to our AmCham Members 
about the Armenian capital market and the role of NAS-
DAQ OMX to further develop this market.  He also 
spoke about the ways that Armenian businesses can raise 
capital by listing on the Armenian stock exchange.

6 May 2008
Alex Russin, Resident Country Director of the Mil-
lennium Challenge Corporation, gave a presentation to 
AmCham Members about the Millennium Challenge 
Account in Armenia .  He spoke about the various proj-
ects that comprise the MCA and gave a progress report 
on Armenia ’s compliance with the MCA indicators.

13 June 2008
AmCham hosted its annual Spring Ball, “Chicago ‘30s.”  
Over 100 people attended the event and much fun was 
had by all.

Recent Events

Coming Events

30 June 2008
Tigran Mets Ballroom
Armenia Marriott Hotel

Corporate Social Responsibility conference and work-
shop organized with Eurasia Partnership Foundation, 
British Council, and United Nations Global Compact

July 2008
Armenia Marriott Hotel

Board Elections for the American Chamber of Com-
merce in Armenia

July 2008
Armenia Marriott Hotel

Member Meeting with Nerses Yeritsian, Minister of 
Economy

lede | AmCham events
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First Mortgage Company

Habitat for Humanity International announced it will launch 
a new national organization in Armenia, starting with a 
US$3.7 million home-improvement loan program expected 
to serve nearly 1,200 families in its first two years.

Habitat for Humanity is partnering with DIGH, the Nether-
lands-based housing aid organization, and the First Mortgage 
Company, a private mortgage finance company in Armenia, to 
offer the program, which will provide home loans to eligible 
families who earn 20 percent to 65 percent of the median in-
come in Armenia. Habitat makes no profit from the loans.

The Habitat for Humanity-DIGH-First Mortgage partner-
ship will offer loans of up to five years for house renovations 
and up to 10 years for completion of half-finished houses. 
It will serve an estimated 455 low-income households in its 
first year, and another 710 the following year. The lending 
program?s hallmark is its sustainability: As one loan is paid, 
it is loaned out again for a similar home-improvement proj-
ect. DIGH is making available $2.6 million of the capital, and 
First Mortgage $1.1 million.

The lending partnership is one of several innovative programs 
the new Habitat for Humanity Armenia organization will 
employ to fight poverty housing.

In another initiative by First Mortgage Company, the Overseas 
Private Investment Corporation (OPIC) has begun disburse-
ment of a $5 million direct loan to FirstMortgage Company  
for a project approved by the agency in June 2007.  Proceeds 
of the OPIC loan will be used to expand FMC’s provision of 
long-term residential mortgage loans for the purchase, con-
struction, refinancing and renovation of homes in Armenia.  
Nishan Atinizian, owner of FMC and a U.S. citizen, is the 
principal American sponsor of the project.

OPIC President and CEO Robert Mosbacher, Jr. noted that 
Armenia’s construction sector has grown considerably in re-
cent years – its share of GDP rose  24.5 percent in 2006, and 
was nearly twice as high as 2004.  That fact, coupled with on-
going legal and regulatory reforms to the country’s financial 
services, could augur a new era of economic growth in Arme-
nia.  However, the country remains under-banked and its level 
of financial intermediation low.
“This project will help Armenia to bridge the gap between 
its growing housing construction industry and its still-
underdeveloped financial services sector, by facilitating greater 
levels of home ownership and the development of its long-
term mortgage financing mechanisms,”  Mosbacher said.  “By 
empowering Armenia’s nascent mortgage industry, this project 
could potentially start a new engine of economic growth in the 
country.”

David Atanessian, CEO of  FirstMortgage Company, said, 
“We are pleased that OPIC and the FMC have joined forces 
in developing Armenia’s emerging mortgage market.  This loan 
will substantially enhance our mortgage lending capability and 
will enable us to provide our clients with multiple, long term 
and affordable mortgage lending products”.

American University of Armenia

Remodeling and renovation has been completed for the 
new AUA Barsam Suites (formerly HyBusiness Hotel).  
The AUA Barsam Suites is located at 8 Hanrapetutyan 
Street and is now owned and managed by the Ameri-
can University of Armenia.  The funds from the AUA 
Barsam Suites directly support the American University 
of Armenia scholarship fund to benefit many talented 

students of the University, thus contributing to the de-
velopment of Armenia.

The hotel’s spacious suites are set up like a home and 
not like an ordinary hotel room.  Three room configura-
tions are offered to serve individual needs and tastes: the 
Junior Suite or studio, the Senior Suite or one-bedroom 
apartment, and the Executive Suite or two-bedroom 
apartment.  The hotel is located in a prime location, only 
a few steps away from Republic Square, next to the Gov-
ernment Building, in the heart of the business center, 
within walking distance to downtown Yerevan’s attrac-
tions and entertainment.

USDA CARD

CARD launched the “Dairy Herd Management” project in 
2005 to improve the genetic traits of dairy herds in Armenian 
farms.  In the last two years, the CARD Foundation has pro-
vided financial and technical assistance to implement a wide 
range of activities related to improving the genetic traits of 
cattle herds throughout Armenia.  Over the course of the pro

news | AmCham member news
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{Member News, continued from page 6}
gram, 15,050 doses of Holstein, Swiss Brown, Jersey dairy 
breeds and Angus beef breed semen have been imported to 
the Republic of Armenia.  10,000 doses have been distributed 
so far. 

Every year, within the scope of the aforementioned program, 
CARD organizes seminars for cattle-breeders and veterinar-
ians from different regions of Armenia, ASAU professors and 
students, and specialists from the RA Ministry of Agriculture.   
CARD recently organized a training-of-trainers program for 
25 veterinarians invited from across all regions of Armenia.
The three-day training course started on April 1, 2008 in 
Stepanavan, located in the Lori region. The seminar was deliv-
ered by Joel Mergler, representing Select Sires Company, U.S. 
The main topics covered during the course included the AI 
technique in cattle, anatomy and psychology of cattle, rules for 
managing the body condition of cows, estrus cycle synchro-
nization and semen handling. The training also included a 
practical part.

According to Felix Vardanyan, Rural Development Depart-
ment Manager, the attendees will share the knowledge gained 
with other specialists in their communities, and in the next 
couple of years we will see a real increase in milk and beef pro-
duction at farm level, which will bring more income to farm-
ers. 

IAB Centre

Armenia aspires to become a regional financial center, 
requiring a modern and transparent financial reporting 
system. IAB Centre has developed an innovative new course 
on IFRS for banks and will be offering it once every quarter. 
The course is designed to satisfy training needs at two levels. 
Level 1 is for senior managers who need only to have a general 
understanding of IFRS, while Level 2 is for those who 
need advanced guidance on the practical application of each 
standard. This course has already been successfully delivered 
to HSBC Armenia bank. The first IFRS course open to the 
banking community starts on Monday 23 June 2008. 

Among other courses offered by IAB that might be of interest 
to AMCHAM members are: 

· Finance for non-financial managers

· Financial Statement Analysis

· Budgeting and cash flow forecasting

In addition to its already well-established ACCA programme, 
IAB Centre will soon be launching its programme for the 
CFA (Chartered Financial Analyst), which is one of the most 
respected professional qualifications in the banking sector. 
The first course will prepare students for the June 2009 CFA 
Level 1 examination.

ARMSWISSBANK CJSC

ARMSWISSBANK CJSC has had a number of new 
initiatives in the past few months:

· The Bank became a member of FCI (Factors Chain 
International), the global network of leading factoring 
companies. This membership gives an opportunity to provide 
factoring services in about 70 countries without the time-
consuming process of locating partner banks and other 
obstacles. 

· “ARMSWISSBANK” CJSC acted as a lead manager and 
underwriter of the second issue of “VALLETTA” LLC bonds 
for the total nominal value of AMD 500 million.

· ARMSWISSBANK CJSC was reelected as an agent 
of the primary market for government bonds by the contract 
signed with the Central Bank of Armenia and Ministry of 
Finance and Economy.

· Within the scope of its brokerage activity, 
ARMSWISSBANK began to offer new investment 
instruments: commodity and financial futures contracts 
traded in American, European and Russian exchanges. 

Cascade Insurance

Cascade Insurance employees Vahagn Aghavelyan, Lilit 
Shmavonyan, Anna Gyodakyan, Anna Hakobyan, and Armine 
Gevorgyan have recently passed the first stage of the Chartered 
Insurance Institute’s professional qualification program.

The Chartered Insurance Institute in London is the world 
leader in insurance education.

Cascade Insurance encourages continuous professional 
education; developing knowledge and skills in our employees 
enhances the quality of service received by our customers.

news | AmCham member news
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{Member News, continued from page 7}

Washington Capital

“Washington Capital” Universal Lending Organization CJSC 
was founded in 2005. Its  strategy aims at  the investigation 
and development of secondary market. Now the main sphere 
of the organization’s activity is the primary market.

Loan programs are open for diverse groups of population. 
People can obtain an apartment or a private residence in 
Yerevan or in regions nearby. The program of repair / 
construction of residential real estate helps people to obtain 
loans for making renewal or reconstruction works in their 
apartment.

The organization also offers consumer loan providing the 
pledge of real estate. This loan programme is an innovation 
(it has been operating since November) and it assumes the 
kind of loan for personal purposes.

Unitrans

The importance of Management Information Systems (MIS) 
for a company’s sustainable growth comes from its definition. 
In the case of Unitrans, it is principally to achieve one of its 
main goals: development and service improvements. 

With the entrance in 2001 of DHL Danzas Air & Ocean 
(currently DHL Global Forwarding (DGF)) logistics 
network group in addition to its existing internal information 
systems, Unitrans became involved in LOGIS.

LOGIS Air lets DGF agents see inbound shipments and also 
allows them to enter import processing data.  The system 
contains detailed information about DGF agents worldwide 
and their contact information.

Each agent benefits by being able to read a full history of the 
shipment, including consignee contact person names, and 
those receiving the shipments, which is the main advantage 
of the system.

In February 2005, Unitrans management invited SGS 
Company auditors to further develop information systems. 
Discussions, negotiations, and the implementation of the 

ISO standard resulted after the diagnostic audit.  The ISO 
Certificate (N CH05/0273) was granted to Unitrans, the 
first Armenian freight-forwarding company to hold an ISO 
9001:2000 SGS Certificate.

ISO requirements imply continuous improvement of quality 
management system effectiveness through use of quality policy, 
data analysis and corrective and preventive actions to maintain 
a high level of the provided services.

In January 2007, Unitrans management made a decision to 
create a new Web Application Tracking System. It is designed 
to restrict and regulate the flow of internal information and to 
summarize company statistics.

Now, the System is at the final stage of its elaboration process. 
It will launch in the Summer or the Fall of 2008. When this 
system is implemented, Unitrans will be the first freight-
forwarder in Armenia with an Internal Web Application 
Tracking System.

Ameria CJSC 

As a founding member of the World Economic Forum’s 
Community of Global Growth Companies, Ameria CJSC 
was invited to participate in the 2008 World Economic Forum 
on the Middle East in Sharm El Sheikh, Egypt, 18-20 May 
2008.

The theme of the Forum, Learning from the Future, was an 
attempt to address uncertainty related to the future of the 
Middle East countries. Environmental and social problems of 
the ME countries were the core subjects of the discussions, 
focusing on educational and health care issues.

It is estimated that within the next three to five years, the 
population of Middle East will double. The problems 
connected with rapid population growth should be addressed 
now in order to overcome them in the future. It will be 
accomplished through providing a better environment for 
establishing and running various businesses and activities 
involving investments in the Middle East.

news | AmCham member news
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{Member News, continued from page 8}

The theme of Learning from the Future was brought to life 
in a special series of sessions based on three Global Scenarios 
to 2025:

Scenario 1: The Hyperlinked World 2025 – a world of 
possibilities. Reformation of the primary and secondary 
education systems through strategic investments was 
prioritized.

Scenario 2: The Sustainable World 2025 – a world dealing 
with a soaring population, rapid urbanization and ongoing 
climate change problems.

Scenario 3: The Multipolar World 2025 – the epicenter of 
the global economy is in the East. Need for minimizing the 
supremacy of the security institutions in policy making was 
recognized. Creation of a strong middle class to support 
economic growth would be a counter balance.

More than 1,300 participants, including business leaders from  
fast-growing companies, leaders from global corporations, 
national and international political figures, and others attended 
the Forum. Mr. Arthur Andreasyan represented Ameria CJSC 
in the WEF on the Middle East.

Although not directly in the category “Middle East Country,” 
new projects and cooperation outlooks in the areas of 
health care, the chemical industry, information technologies, 
logistics, tourism, education and other areas, with a number 
of international organizations were outlined for Armenia. 
Particularly, links with various countries’ business leaders 
and international donor organizations that were interested in 
running businesses in Armenia, were exchanged. The newly 
established relationships and mutual interest within the 
parties will serve as a basis for the launch and implementation 
of various development projects in Armenia.

Armenia Marriott Hotel

On May 17 and 18, the Armenia Marriott Hotel held the 
5th anniversary of the Wedding Fair.  For two full days, the 
meeting rooms and Grand Ballroom of the hotel were full of 
everything that reminds people of their most precious day.  It 
was the perfect opportunity for both visitors and participants 
to establish relationships for their further collaboration.

news | AmCham member news

The organizers did everything to make the Fair an unforgettable 
experience, highlighted by the evening show occurring under 
the open night sky. The range of white dresses created a 
fairy-tale atmosphere when the angelic models appeared on 
a stage scented with rich perfumes. The spectators’ attention 
was focused on a model whose haircut was shaped like a hat; 
the professional hairdresser achieved an illusion of a hat with 
the girl’s hair. It is noteworthy that each presentation was a 
performance in miniature, which made it more exciting. The 
start of the show featured models traipsing down the catwalk, 
courtesy of one of the wedding salons, followed by a delicate 
dance performance.

But the most striking part of the show was performed by 

disabled people. Accompanied by famous entertainers such as 
Avet Barseghyan, Arsen Grigoryan, Hasmik Karapetyan 
and others, the spectators were stricken with goose bumps, 
and some even burst into tears when they saw the disabled 
participants striding down the catwalk with the same verve 
and gusto as the models. The organizers’ goal was to eliminate 
the big gap between disabled and able bodied people and 
show that the fruits of happiness of being a bride and a groom 
are attainable for every person, regardless of their religion, 
nationality, or gender.

All of the show’s participants received special awards at the 
close of the Fair.

The Armenia Marriott Hotel successfully managed the 
Wedding Fair. The show ended with colorful fireworks and 
the content faces of the visitors symbolized our success.
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AmCham Spring Ball

Chicago ‘30s
Armenia Marriott Hotel; June 13, 2008

The American Chamber of Commerce in Armenia held its 
annual Spring Ball in the Tigran Mets Ballroom of the Ar-
menia Marriott Hotel on Friday, June 13.  The theme of the 
event was “Chicago ‘30s” and it successfully evoked the time 
and place of this period.

AmCham Members and associates enjoyed a delicious Italian 
dinner, drank fine whiskey, and were able to enjoy a premium 
cigar bar.  The Spring Ball featured a raffle with prizes gener-
ously donated from our Members, a jazz band with top Arme-
nian players and soloists, and dancing through the night.

AmCham would like to thank its Members and their asso-
ciates for supporting our event.  Their attendance helped to 
make the event what it was: a fantastic evening enjoyed by all.

Raffle prizes donated by AmCham Members

Ice car near the food buffet

Allen Stansbury and Hasmik Avetisyan

Members and guests enjoying the party
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Jane Daly and Cindy Pruett

Gangster car made of cake!

Sam Coxson tries his luck in roulette

The roulette tables were quite a hit

Chad from the Marine Corps gives a lesson

Winner 
of two 

tickets to 
Vienna!
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Ami Miron, Mr. and Mrs. Michael Kerschbaumer, 
and Karine Hakobyan from the Marriott

Tap dancers put on a show for all the guests

The police arresting Al Capone

AmCham Intern Lucine Gyurjinyan

AmCham Executive Director Diana Gaziyan, 
Marina Potikyan from Peak Realty, and Zara 
Chatinyan from Research Triangle Institute
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Thanks to our Members
The AmCham Spring Ball would not have been possible without the generous support of our Mem-
bers.  We would like to thank all of those who donated raffle prizes, made in-kind contributions to the 
event, or who generally made our lives a little easier while we organized the event.

On behalf of AmCham, we would like to say “Thank you” to all of the following Members.

news | AmCham events
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Job Fairs
The American Chamber of Commerce in Armenia participated in a series of Job Fairs held in Abovian, 
Goris, and Yerevan during May and June.  AmCham, along with several other partners, supported the ef-
forts of the State Employment Service Agency to organize and conduct these Job Fairs.  The World Bank 
funded the project and GVG was the implementing partner for the most recent iteration.  These Job Fairs 
were a continuation of the series that AmCham participated in the fall of 2007 with SPSS.

About 10 AmCham Members participated in the Job Fairs, which were well attended in all three loca-
tions.  About 400 people attended the Abovian and Goris Job Fairs, and over 2,000 people attended the 
one in Yerevan.

AmCham would like to thank its Members for participating in these events and for doing their part to 
make them such successes.

Goris Job Fair
Goris Theater

Yerevan Job Fair
Dinamo
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AmCham business | member to member programme

AmCham Member To Member Program Discounts
Up to 20% off of fixed fee services for all AmCham mem-
bers.

Cascade Business Banking Discounts:
Business Account opening and account maintenance:  Free
Inward transfers to account:   free of charge - Bank will credit the 
account with the amount received
Outward transfers in USD:   0.1% provided the average monthly 
remittances are in excess of USD 100,000
Electronic Banking Software:  50% discount on one-off installa-
tion fee   
Foreign currency exchange:  preferential rates as agreed with 
Bank’s dealer

Cascade Insurance offers AmCham members a 20% dis-
count on all services.

Offering full communication and image packages for a 
10%-17% discount for AmCham members.

5%-7% discount for AmCham members with a Jazzve 
discount card, which can be applied for at all Jazzve cafes.  
Can be used at Armenian locations and abroad.

London-Yerevan Insurance Company offers a 20% dis-
count for AmCham members.

Made in Armenia Direct promotes quality, handcrafted 
items from Armenia made by talented local artisans, and 
offers a 10% discount for all AmCham members and 
their employees (with AmCham member card or proof of 
employment).
Megerian Rugs (Armen Carpet) offers a 10% discount 
for all AMCHAM members. Megerian can also organize 
an exclusive tour which will introduce rug making in all 
its details. The showroom presents a large variety of fine 
hand-made rugs.
Mineh provides pad, silk screen, digital and decal print-
ing on a wide variety of materials and products, as well as 
laser engraving, cutter plotter and hot stamping, and offers 
a 10% discount on your printing, silk screen, or engraving 
order. 
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armenian business | business support council

Goal

Several studies of different regions in the world come to prove 
that nowadays the quality of business and investment environ-
ment in attracting strategic investments is rapidly increasing. It 
is also a proven fact that, although, the policy ensuring macro-
economic stability is of utmost importance, a number of coun-
tries made big progress when in the process of reducing poverty 
and achieving prosperity the government, starting from a certain 
phase of development, paid considerable attention to the is-
sues on improving the quality of business regulation, as well as 
strengthening the institutions to which these regulations apply. 
Even though in the recent years in the result of the government’s 
decisive steps, the main factor of which in the current stage is cre-
ating jobs and attracting investments, the business climate in Ar-
menia from the aspect of the level of easiness and liberalization of 
starting and conducting business activities is considered to be one 
of the best among CIS countries and in the region and is assessed 
as mainly favorable, it is not yet considered to be competitive by 
several essential indicators of attractiveness and quality specifica-
tions. In this respect, it is of utmost importance that in the plans 
of upcoming years the RA Government prioritizes the qualitative 
improvement of business and investment environment as the core 
of its policy ensuring high economic growth which is targeted at 
achieving internationally recognized value indexes and requires 
clear strategy and implementation of specific activities.       

The development and structuring of the strategy on supporting 
the development and strengthening of the business and invest-
ment environment is based on the reality that in the last two-
three years due to the private sector-state collaboration, ongoing 
research on business and investment climate carried out by inter-
national and local organizations, efforts of state bodies, Business 
Support Council and Armenian Development Agency, a number 
of negative factors impeding the strengthening and development 

of the business and investment environment in separate spheres 
and country’s economy in general mostly have already been iden-
tified (the RA Government also expressed it’s position regarding 
some of them), particularly:

Instability, uncertainty and unexpectedness of economic •	
policy regulations, the degree of prior awareness on the 
amendments thereto;
The development degree of the infrastructure of the coun-•	
try;
Financing, particularly: availability of loan resources, insuffi-•	
cient loan and financial information, collateral requirements 
of banks and financial institutions, possibilities of receiving 
loans without collateral in case of proper credit history and 
the interest rates; 
Level of corruption;•	
Volumes of shadow economy;•	
Level of security of investments;•	
Insufficient reliability and competence of judicial system; •	
Weak capital and financial markets;•	
Small domestic market and occurrence of unfavorable com-•	
petition;
Complexity of administrative procedures;•	
Business strategy, low level and simplicity of operations;•	
Poorly developed private institutions;•	
Very insufficient level of corporative (business) govern-•	
ment;
Insufficient level of novelties;•	
Low indicators of the use of intellectual capability and tal-•	
ent;
Insufficient level of preparing and training specialists;•	
Still insufficient degree of labor relations regulation, etc.;•	

The implementation of reforms in the specified areas implies set-
tlement of several important specific issues and implementation 

About the Business Support Council
The Business Support Council (BSC) was established by the RA President’s Order NH-768 of December 31, 2000 “On Es-
tablishing Business Support Council” and is an important and influential entity in the area of eliminating administrative issues 
impeding the improvement and implementation of investments in the business and investment environment.

The BSC is composed of a balanced public-private membership, including the Chief Economic Adviser to the RA President, 
RA Minister of Trade and Economic Development, RA Minister of Finance and Economy, the Mayor of Yerevan, President 
of the RA Chamber of Commerce and Industry, Executive Director of the “Armenian Development Agency” CJSC and 8 ad-
ditional members representing the business community.  The Chairman of the Council is the Prime Minister of the Republic 
of Armenia, the Deputy Chairman of the Council is the Chief Economic Adviser to the RA President, and the Secretary is 
the Executive Director of the “Armenian Development Agency” CJSC.

The objectives of the Council are as follows: promoting investments and supporting business, developing activities directed 
to the elimination of the administrative obstacles related to business, coordinating the relationships between   businessmen 
and state bodies, establishing an efficient cooperation mechanism, ensuring the participation of businessmen in  the process of 
developing the economic policy of the Republic of Armenia, and supporting the creation of a favorable legislative environment 
regulating investments and business climate.

Strategy of the Business Support Council for Supporting the Devel-
opment of a Favorable Business and Investment Environment

DRAFT DOCUMENT
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{Business Support Council, continued from page 17}

of certain activities. In this regard main goals of the strategy of the 
Business Support Council are as follows:

Gradual summarization of obstacles affecting the quality of •	
business growth and presenting to the RA Government;
Development and implementation of specific activities di-•	
rected to the settlement of the issues impeding the forma-
tion and development of the favorable business and invest-
ment environment in the country, evaluation of the process 
of implementation;
Ensuring the participation of business community in the •	
process of developing the country’s economic policy, the 
targeted use of their potential, assisting in establishment of 
modern system of the state-private sector partnership and 
dialogue.

Strategy

The Business Support Council will apply the following strategy 
for the implementation of the mentioned goals:

Liven up the work of Business Support Council as an entity •	
regulating relations between the state bodies and business-
men deeming important the impact of its activities on the 
economic life of the country;
To the extent possible, before adopting new legislation and •	
regulations on regulating business and investment environ-
ment, as well as making essential amendments thereto, or-
ganize and conduct discussions of the drafts with the par-
ticipation of business community of the Business Support 
Council and different public groups, which, given some of 
the previous best practices, will solve several important is-
sues, particularly: 

Will considerably increase the degree of public aware-1. 
ness on development and implementation of govern-
ment’s economic policy and minimize the possible re-
sistance of the business community and time needed 
for bringing it to life, as well as increase the sense of 
corporative and social responsibility among business-
men;
The targeted use of essential human and professional 2. 
potential of business community will improve the con-
tent and quality of the discussed drafts.

Together with interested RA state government bodies, rep-•	
resentatives of business community of the Business Support 
Council and other organizations develop the “Action Plan 
Directed to the Improvement of the Business Climate in the 
Republic of Armenia”, organize discussions and adoption in 
the Business Support Council, ensure participation and as-
sistance in the development of the draft of the RA Govern-
ment’s respective decision promoting the implementation 
of the Action Plan, as well as development of short term, 
medium term and long term activities entailed from the Plan 
directed to the improvement of the different spheres of busi-
ness environment, identify and assign the responsible per-
sons thereto, analyze the progress of Action Plan implemen-
tation and submit to the  RA Government’s assessment;   

Initiate and perform new researches of the business and in-•	
vestment environment of the country, targeted areas of the 
legal and administrative fields regulating thereof that are not 
studied yet, develop additional recommendations based on 
the findings, organize discussions thereon within the Busi-
ness Support Council and submit the results to the RA 
Government. It should be mentioned, that the assessments 
of the international organizations, as the main source of the 
study of   business and investment environment of the coun-
try, have one peculiarity- they only consider the administra-
tive process and the related costs of the business world fixed 
by legislation and legal acts, i.e. are formalized. However, 
one of the peculiarities of the countries with transitional 
and developing economies is the essential difference between 
the laws committed to paper and their actual enforcement 
in the real life. Considering that the assessments of the in-
ternational institutions and the further implementation of 
researches are very important, in parallel, the potential of 
the Armenian specialists and experts will also be involved 
in the studies of the business environment of Armenia given 
their degree of awareness about the peculiarities of the local 
life, a new methodology of implementing studies that reflect 
the most accurate picture will be developed and it will be 
possible to get accurate information and try to eliminate the 
imitation practice of law enforcement and the institutions 
performing it.
Initiate and implement broadcasting TV programs, pub-•	
lishing manuals and guidelines for ensuring efficient aware-
ness, training of businessmen and availability of information 
about the legislation on tax and customs, protection of eco-
nomic competition, performing inspections, land procure-
ment, permission for construction, registration of property 
rights, registration and liquidation of enterprises, licensing 
and other spheres of business environment and the adminis-
trative procedures of practical application thereof, 
Initiate and hold round tables and debates for discussing the •	
obstacles of business development  in the business and other 
environment with the participation of the representatives of 
state bodies;
Study, awareness and adjustment of the international best •	
practices encouraging the development of the business and 
investment field taking into consideration the peculiarities 
of Armenia; 
Extending public information about the activities and re-•	
sults of the Business Support Council, programmatic activi-
ties directed to the development of business and investment 
field prepared and implemented by the government, as well 
as increasing the efficiency of disseminating information 
through different means of public awareness.

The implementation of this Strategy contemplates creating and 
developing partnership and reliable relations between the Busi-
ness Support Council and the government, state bodies, Arme-
nian Development Agency and business community, internation-
al institutions and non-governmental organizations, establishing 
operational and efficient mechanisms for information exchange 
and feedback, as well as ensuring sufficient level of specific finan-
cial means.  

Secretariat of Business Support Council

armenian business | business support council
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Üå³ï³ÏÁ

²ßË³ñÑÇ ï³ñµ»ñ ïÝï»ë³Ï³Ý ï³ñ³Í³ßñç³ÝÝ»ñÇ 
µ³½Ù³ÃÇí áõëáõÙÝ³ëÇñáõÃÛáõÝÝ»ñÁ íÏ³ÛáõÙ »Ý, áñ 
³ñ¹Ç Å³Ù³Ý³Ï³ßñç³ÝáõÙ ¿³å»ë ³×áõÙ ¿ ·áñÍ³ñ³ñ 
¨ Ý»ñ¹ñáõÙ³ÛÇÝ ÙÇç³í³ÛñÇ áñ³ÏÇ Ýß³Ý³ÏáõÃÛáõÝÁ 
ëïñ³ï»·Ç³Ï³Ý Ý»ñ¹ñáõÙÝ»ñÇ Ý»ñ·ñ³íÙ³Ý ·áñÍáõÙ: 
ö³ëï ¿ Ý³¨, áñ Ã»¨ Ù³ÏñáïÝï»ë³Ï³Ý Ï³ÛáõÝ ÙÇ
ç³í³ÛñÇ ³å³ÑáíÙ³Ý ù³Õ³ù³Ï³ÝáõÃÛáõÝÁ ã³
÷³  ½³Ýó Ï³ñ¨áñ ¿ Ñ³Ù³ñíáõÙ, ë³Ï³ÛÝ ÙÇ ß³ñù 
»ñÏñÝ»ñ Ù»Í Ñ³çáÕáõÃÛáõÝÝ»ñÇ »Ý Ñ³ë»É, »ñµ »ñÏñÇ 
µ³ñ»Ï»óáõÃÛ³Ý Ñ³ëÝ»Éáõ ¨ ³Õù³ïáõÃÛ³Ý Ïñ×³ïÙ³Ý 
×³Ý³å³ñÑÇÝ Ï³é³í³ñáõÃÛáõÝÁ, ½³ñ·³óÙ³Ý áñá
ß³  ÏÇ ÷áõÉÇó ëÏë³Í, ¿³Ï³Ý áõß³¹ñáõÃÛáõÝ ¿ ¹³ñÓ ñ»É 
·áñÍ³ñ³ñáõÃÛ³Ý Ï³ÝáÝ³Ï³ñ·Ù³Ý áñ³ÏÁ µ³ñÓ
ñ³ó Ý»Éáõ ¨ ³Û¹ Ï³ÝáÝ³Ï³ñ·»ñÁ ÏÇñ³éáÕ ÇÝë ïÇ
ïáõïÝ»ñÁ Ï³ï³ñ»É³·áñÍ»Éáõ ËÝ¹ÇñÝ»ñÇÝ: âÝ³Û³Í 
í»ñçÇÝ ï³ñÇÝ»ñÇÝ Ï³é³í³ñáõÃÛ³Ý ·áñ Í³ ¹ñ³Í 
í×é³Ï³Ý ù³ÛÉ»ñÇ ³ñ¹ÛáõÝùáõÙ Ñ³ Û³ë ï³ÝÛ³Ý ·áñ
Í³ñ³ñ ÙÇç³í³ÛñÁ, áñÇ áñ³ÏÝ ³ñ¹Ç ÷áõÉáõÙ Ñ³
Ù³ñíáõÙ ¿ ³ßË³ï³ï»Õ»ñ ëï»ÕÍ»Éáõ ¨ Ý»ñ¹ñáõÙÝ»ñ 
Ý»ñ·ñ³í»Éáõ ÑÇÙÝ³Ï³Ý ·áñÍáÝÁ, Áëï ÙÇç³½·³ÛÇÝ 
·Ý³Ñ³ï³Ï³ÝÝ»ñÇ, ·áñÍ³ñ³ñ ·áñÍáõÝ»áõÃÛáõÝÁ 
ëÏë»Éáõ ̈  Í³í³É»Éáõ ¹ÛáõñÇÝáõÃÛ³Ý ̈  ³½³ï³Ï³ÝáõÃÛ³Ý 
³ëïÇ×³ÝÝ»ñáí Ñ³Ù³ñíáõÙ ¿ É³í³·áõÛÝÝ»ñÇó Ù»ÏÁ` 
²äÐ »ñÏñÝ»ñÇ ß³ñùáõÙ áõ ï³ñ³Í³ßñç³ÝáõÙ, ¨ 
·Ý³Ñ³ïíáõÙ ¿ ÑÇÙÝ³Ï³ÝáõÙ µ³ñ»Ýå³ëï, ë³Ï³ÛÝ 
·ñ³íãáõÃÛ³Ý ¨ Ýñ³ áñ³ÏÁ µÝáõÃ³·ñáÕ ÙÇ ß³ñù 
¿³Ï³Ý óáõó³ÝÇßÝ»ñáí ¹»é¨ë ãÇ Ñ³Ù³ñíáõÙ ÙñóáõÝ³Ï: 
²Û¹ ³éáõÙáí Ï³ñ¨áñ³·áõÛÝ Ýß³Ý³ÏáõÃÛáõÝ ¿ ëï³ÝáõÙ 

¶áñÍ³ñ³ñáõÃÛ³Ý ³ç³ÏóÙ³Ý ËáñÑñ¹Ç Ù³ëÇÝ

³ÛÝ Ñ³Ý·³Ù³ÝùÁ, áñ ÐÐ Ï³é³í³ñáõÃÛ³Ý ÏáÕÙÇó 
³é³çÇÏ³ ï³ñÇÝ»ñÇ Íñ³·ñáõÙ µ³ñÓñ ïÝï»ë³Ï³Ý 
³× ³å³Ñáí»ÉáõÝ áõÕÕí³Í ù³Õ³ù³Ï³ÝáõÃÛ³Ý ÑÇÙùáõÙ 
¹ñíáõÙ ¿ ·áñÍ³ñ³ñ ¨ Ý»ñ¹ñáõÙ³ÛÇÝ ÙÇç³í³ÛñÇ 
áñ³Ï³Ï³Ý µ³ñ»É³íÙ³Ý ·»ñ³Ï³ÛáõÃÛáõÝÁ` Ýå³ï³Ï 
Ñ»ï³åÝ¹»Éáí ÙÇç³½·³ÛÇÝ ÁÝ¹áõÝí³Í óáõó³ÝÇßÝ»ñÇ 
Ýå³ï³Ï³ÛÇÝ ³ñÅ»ùÝ»ñÇÝ Ñ³ëÝ»ÉÁ, ÇÝãÁ å³Ñ³ÝçáõÙ ¿ 
Ñëï³Ï é³½Ù³í³ñáõÃÛáõÝ ¨ ÏáÝÏñ»ï ÙÇçáó³éáõÙÝ»ñÇ 
Çñ³Ï³Ý³óáõÙ:
¶áñÍ³ñ³ñ ¨ Ý»ñ¹ñáõÙ³ÛÇÝ ÙÇç³í³ÛñÇ Ï³Û³óÙ³Ý ¨ 
½³ñ·³óÙ³Ý ³ç³ÏóÙ³Ý áõÕÕáõÃÛ³Ùµ ·áñÍ³Ï³ÉáõÃÛ³Ý 
é³½Ù³í³ñáõÃÛ³Ý Ï³éáõóÙ³Ý ¨ Ùß³ÏÙ³Ý ÑÇÙùáõÙ 
¹ñíáõÙ ¿ ³ÛÝ ÇñáÕáõÃÛáõÝÁ, áñ Ý³Ëáñ¹ »ñÏáõ»ñ»ù 
ï³ñÇÝ»ñÇ ÁÝÃ³óùáõÙ Ù³ëÝ³íáñ Ñ³ïí³Íå»
ïáõ ÃÛáõÝ Ñ³Ù³·áñÍ³ÏóáõÃÛ³Ý, ÙÇç³½·³ÛÇÝ ¨ ï»
Õ³ Ï³Ý Ï³½Ù³Ï»ñåáõÃÛáõÝÝ»ñÇ ÏáÕÙÇó Çñ³Ï³
Ý³ó í³Í ·áñÍ³ñ³ñ ¨ Ý»ñ¹ñáõÙ³ÛÇÝ ÙÇç³í³ÛñÇ 
ß³ ñáõÝ³Ï³Ï³Ý áõëáõÙÝ³ëÇñáõÃÛáõÝÝ»ñÇ, å»ï³Ï³Ý 
Ù³ñÙÇÝÝ»ñÇ, ·áñÍ³ñ³ñáõÃÛ³Ý ³ç³ÏóÙ³Ý ËáñÑñ¹Ç ¨ 
¼³ñ·³óÙ³Ý Ñ³ÛÏ³Ï³Ý ·áñÍ³Ï³ÉáõÃÛ³Ý ·áñÍ³¹ñ³Í 
ç³Ýù»ñÇ ßÝáñÑÇí ³ñ¹»Ý ÇëÏ ÑÇÙÝ³Ï³ÝáõÙ í»ñ »Ý 
Ñ³Ýí»É »ñÏñÇ ÁÝ¹Ñ³Ýáõñ ïÝï»ëáõÃÛ³Ý Ù³ëßï³µáí 
¨ ³é³ÝÓÇÝ áÉáñïÝ»ñáõÙ ·áñÍ³ñ³ñ ¨ Ý»ñ¹ñáõÙ³ÛÇÝ 
ÙÇç³í³ÛñÇ Ï³Û³óÙ³ÝÝ áõ ½³ñ·³óÙ³ÝÁ ËáãÁÝ¹áïáÕ 
ÙÇ ß³ñù µ³ó³ë³Ï³Ý ·áñÍáÝÝ»ñ (¹ñ³Ýó ÙÇ Ù³ëÇ 
í»ñ³µ»ñÛ³É Çñ ¹ÇñùáñáßáõÙÝ ¿ ³ñï³Ñ³Ûï»É Ý³¨ ÐÐ 
Ï³é³í³ñáõÃÛ³Ý Íñ³·ÇñÁ), Ù³ëÝ³íáñ³å»ë.

¶áñÍ³ñ³ñáõÃÛ³Ý ³ç³ÏóÙ³Ý ËáñÑáõñ¹Á (³ÛëáõÑ»ï` ¶²Ê) ëï»ÕÍí»É ¿ ÐÐ Ü³Ë³·³ÑÇ 2000 Ãí³Ï³ÝÇ 
¹»Ïï»Ùµ»ñÇ 31Ç §¶áñÍ³ñ³ñáõÃÛ³Ý ³ç³ÏóÙ³Ý ËáñÑáõñ¹ ëï»ÕÍ»Éáõ Ù³ëÇÝ¦ ÜÐ768 Ññ³Ù³Ý³·ñáí 
¨ Ñ³Ý¹Çë³ÝáõÙ ¿ ·áñÍ³ñ³ñ ¨ Ý»ñ¹ñáõÙ³ÛÇÝ ÙÇç³í³ÛñÇ µ³ñ»É³íÙ³Ý ¨ Ý»ñ¹ñáõÙÝ»ñÇ Çñ³Ï³Ý³óÙ³ÝÁ 
ËáãÁÝ¹áïáÕ í³ñã³Ï³Ý ËÝ¹ÇñÝ»ñÇ í»ñ³óÙ³Ý Ï³ñ¨áñ ¨ ³½¹»óÇÏ Ï³éáõÛó:

¶²ÊÁ áõÝÇ Ñ³í³ë³ñ³ÏßÇé å»ï³Ï³ÝÙ³ëÝ³íáñ ³Ý¹³Ù³ÏóáõÃÛáõÝ, áñÇ Ï³½ÙÇ Ù»ç »Ý ÙïÝáõÙ` ÐÐ 
Ü³Ë³·³ÑÇ ïÝï»ë³Ï³Ý Ñ³ñó»ñáí ·ÉË³íáñ ËáñÑñ¹³Ï³ÝÁ, ÐÐ ³é¨ïñÇ ¨ ïÝï»ë³Ï³Ý ½³ñ·³óÙ³Ý 
Ý³Ë³ñ³ñÁ, ÐÐ ýÇÝ³ÝëÝ»ñÇ ̈  ¿ÏáÝáÙÇÏ³ÛÇ Ý³Ë³ñ³ñÁ, ºñ¨³ÝÇ ù³Õ³ù³å»ïÁ, ÐÐ ²é¨ïñ³³ñ¹ÛáõÝ³µ»ñ³Ï³Ý 
å³É³ïÇ Ý³Ë³·³ÑÁ, §¼³ñ·³óÙ³Ý Ñ³ÛÏ³Ï³Ý ·áñÍ³Ï³ÉáõÃÛáõÝ¦ ö´ÀÇ ·áñÍ³¹Çñ ïÝûñ»ÝÁ ¨ ·áñÍ³ñ³ñ 
Ñ³Ù³ÛÝùÁ Ý»ñÏ³Û³óÝáÕ 8 ³Ý¹³ÙÝ»ñ: ÊáñÑñ¹Ç Ý³Ë³·³ÑÁ Ð³Û³ëï³ÝÇ Ð³Ýñ³å»ïáõÃÛ³Ý í³ñã³å»ïÝ 
¿, ÷áËÝ³Ë³·³ÑÁª ÐÐ Ý³Ë³·³ÑÇ ïÝï»ë³Ï³Ý Ñ³ñó»ñáí ·ÉË³íáñ ËáñÑñ¹³Ï³ÝÁ, ÇëÏ ù³ñïáõÕ³ñÁ` 
§¼³ñ·³óÙ³Ý Ñ³ÛÏ³Ï³Ý ·áñÍ³Ï³ÉáõÃÛáõÝ¦ ö´ÀÇ ·áñÍ³¹Çñ ïÝûñ»ÝÝ ¿:

ÊáñÑñ¹Ç ËÝ¹ÇñÝ»ñÝ »Ýª Ý»ñ¹ñáõÙÝ»ñÇ ËÃ³ÝáõÙÁ ¨ ·áñÍ³ñ³ñáõÃÛ³Ý ûÅ³Ý¹³ÏáõÙÁ, Ý»ñ¹ñáõÙÝ»ñÇÝ 
¨ ·áñÍ³ñ³ñáõÃÛ³ÝÝ ³éÝãíáÕ í³ñã³ñ³ñ³Ï³Ý ËáãÁÝ¹áïÝ»ñÇ í»ñ³óÙ³ÝÝ áõÕÕí³Í ÙÇçáó³éáõÙÝ»ñÇ 
Ùß³ÏáõÙÁ, ·áñÍ³ñ³ñÝ»ñÇ ¨ å»ï³Ï³Ý Ù³ñÙÇÝÝ»ñÇ ÙÇç¨ ÷áËÑ³ñ³µ»ñáõÃÛáõÝÝ»ñÇ Ñ³Ù³Ï³ñ·áõÙÁ, 
³ñ¹ÛáõÝ³í»ï Ñ³Ù³·áñÍ³ÏóáõÃÛ³Ý Ù»Ë³ÝÇ½ÙÇ ëï»ÕÍáõÙÁ, Ð³Û³ëï³ÝÇ Ð³Ýñ³å»ïáõÃÛ³Ý ïÝï»ë³Ï³Ý 
ù³Õ³ù³Ï³ÝáõÃÛ³Ý Ùß³ÏÙ³ÝÁ ·áñÍ³ñ³ñÝ»ñÇ Ù³ëÝ³ÏóáõÃÛ³Ý ³å³ÑáíáõÙÁ, Ý»ñ¹ñáõÙÝ»ñÁ ¨ ·áñÍ³ñ³ñ 
ÙÇç³í³ÛñÁ Ï³ñ·³íáñáÕ µ³ñ»Ýå³ëï ûñ»Ýë¹ñ³Ï³Ý ¹³ßïÇ Ó¨³íáñÙ³ÝÝ ûÅ³Ý¹³ÏáõÙÁ:

armenian business | business support council

¶áñÍ³ñ³ñáõÃÛ³Ý ³ç³ÏóÙ³Ý ËáñÑñ¹Ç
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ïÝï»ë³Ï³Ý ù³Õ³ù³Ï³ÝáõÃÛ³Ý Ï³ÝáÝ³ Ï³ñ• 
·»ñÇ ³ÝÏ³ÛáõÝáõÃÛáõÝÁ, ³ÝáñáßáõÃÛáõÝÁ ¨ ³Ý Ï³Ý
Ë³ï»ë»ÉÇáõÃÛáõÝÁ, ¹ñ³Ýó ÷á÷áËáõ ÃÛáõÝ Ý»ñÇ 
Ý³Ëûñáù Çñ³½»ÏÙ³Ý ³ëïÇ×³ÝÁ;
»ñÏñÇ »ÝÃ³Ï³éáõóí³ÍùÝ»ñÇ ½³ñ·³óÙ³Ý • 
³ëïÇ×³ÝÁ;
ýÇÝ³Ýë³íáñáõÙÁ, Ù³ëÝ³íáñ³å»ë` í³ñÏ³ÛÇÝ • 
é» ëáõñëÝ»ñÇ Ù³ïã»ÉÇáõÃÛáõÝÁ, ³Ýµ³í³ñ³ñ í³ñ
Ï³ ÛÇÝ ¨ ýÇÝ³Ýë³Ï³Ý ï»Õ»ÏáõÃÛáõÝÁ, µ³Ý Ï»ñÇ 
¨ ýÇÝ³Ýë³Ï³Ý Ï³éáõÛóÝ»ñÇ ·ñ³í³ÛÇÝ å³
Ñ³Ýç Ý»ñÁ, ·áÛáõÃÛáõÝ áõÝ»óáÕ å³ïß³× í³ñ
Ï³ ÛÇÝ å³ïÙáõÃÛ³Ý ¹»åùáõÙ ³é³Ýó ·ñ³íÇ 
í³ñ Ï»ñÇ ëï³óÙ³Ý ÑÝ³ñ³íáñáõÃÛáõÝÝ»ñÁ ¨ ïá
Ïá ë³¹ñáõÛùÝ»ñÁ;
ÏáéáõåóÇ³ÛÇ Ù³Ï³ñ¹³ÏÁ;• 
ëïí»ñ³ÛÇÝ ïÝï»ëáõÃÛ³Ý Í³í³ÉÝ»ñÁ;• 
Ý»ñ¹ñáõÙÝ»ñÇ å³ßïå³Ýí³ÍáõÃÛ³Ý Ù³Ï³ñ¹³ÏÁ;• 
¹³ï³Ï³Ý Ñ³Ù³Ï³ñ·Ç ÝÏ³ïÙ³Ùµ ³Ýµ³í³ñ³ñ • 
íëï³Ñ»ÉÇáõÃÛáõÝÁ ¨ ·áñÍáõÝ³ÏáõÃÛáõÝÁ;
Ï³åÇï³ÉÇ ¨ ýÇÝ³Ýë³Ï³Ý ÃáõÛÉ ßáõÏ³Ý»ñÁ;• 
÷áùñ Ý»ñùÇÝ ßáõÏ³Ý ̈  ³Û¹ ßáõÏ³ÛáõÙ ³Ýµ³ñ»ËÇÕ× • 
Ùñó³ÏóáõÃÛ³Ý ³éÏ³ÛáõÃÛáõÝÁ;
í³ñã³ñ³ñ³Ï³Ý ÁÝÃ³ó³Ï³ñ·»ñÇ µ³ñ¹áõÃÛáõÝ• 
Ý»ñÁ;
·áñÍ³ñ³ñ é³½Ù³í³ñáõÃÛáõÝÁ, ·áñÍ³éáõÛÃÝ»ñÇ • 
ó³Íñ Ù³Ï³ñ¹³ÏÁ ¨ å³ñ½áõÝ³ÏáõÃÛáõÝÁ;
Ù³ëÝ³íáñ Ñ³ëï³ïáõÃÛáõÝÝ»ñÇ Ã»ñ½³ñ·³ó í³• 
ÍáõÃÛáõÝÁ;
Ïáñåáñ³ïÇí (·áñÍ³ñ³ñ) Ï³é³í³ñÙ³Ý ËÇëï • 
³Ýµ³í³ñ³ñ Ù³Ï³ñ¹³ÏÁ;
Ýáñ³ñ³ñáõÃÛáõÝÝ»ñÇ ³Ýµ³í³ñ³ñ Ù³Ï³ñ¹³ÏÁ;• 
Ùï³íáñ Ï³ñáÕáõÃÛáõÝÝ»ñÇ ¨ ï³Õ³Ý¹Ç û·ï³• 
·áñÍÙ³Ý ó³Íñ óáõó³ÝÇßÝ»ñÁ;
Ù³ëÝ³·»ïÝ»ñÇ å³ïñ³ëïÙ³Ý ¨ í»ñ³å³ï• 
ñ³ëïÙ³Ý ³Ýµ³í³ñ³ñ Ù³Ï³ñ¹³ÏÁ;

³ßË³ï³Ýù³ÛÇÝ Ñ³ñ³µ»ñáõÃÛáõÝÝ»ñÇ Ï³ÝáÝ³Ï³ñ·
Ù³Ý ¹»é¨ë ³Ýµ³í³ñ³ñ ³ëïÇ×³ÝÁ ¨ ³ÛÉÝ:

Üßí³Í áÉáñïÝ»ñáõÙ µ³ñ»÷áËáõÙÝ»ñÇ Çñ³Ï³Ý³
óáõ ÙÁ »ÝÃ³¹ñáõÙ ¿ ÙÇ ß³ñù Ï³ñ¨áñ³·áõÛÝ ÏáÝÏñ»ï 
ËÝ¹Çñ Ý»ñÇ ÉáõÍáõÙ ̈  ÙÇçáó³éáõÙÝ»ñÇ Çñ³Ï³Ý³óáõÙ ̈  
³Û¹ ³éáõÙáí ¶áñÍ³ñ³ñáõÃÛ³Ý ³ç³ÏóÙ³Ý ËáñÑñ¹Ç 
é³½ Ù³í³ñáõÃÛ³Ý ÑÇÙÝ³Ï³Ý Ýå³ï³Ï»ñÝ »Ý. 

·áñÍ³ñ³ñáõÃÛ³Ý ³×Ç áñ³ÏÇ íñ³ ³½¹áÕ ËáãÁÝ• 
¹áïÝ»ñÇ ³ëïÇ×³Ý³Ï³Ý ³Ù÷á÷áõÙÁ ¨ ·áñ Í³
ñ³ñáõÃÛ³Ý ³ç³ÏóÙ³Ý ËáñÑñ¹ÇÝ ¨ ÐÐ Ï³ é³
í³ñáõÃÛ³ÝÁ Ý»ñÏ³Û³óáõÙÁ;
»ñÏñÇ ·áñÍ³ñ³ñ ¨ Ý»ñ¹ñáõÙ³ÛÇÝ µ³ñ»Ýå³ëï • 
ÙÇç³í³ÛñÇ Ó¨³íáñÙ³ÝÝ áõ ½³ñ·³óÙ³ÝÁ ËáãÁÝ
¹áïáÕ ËÝ¹ÇñÝ»ñÇ ÉáõÍÙ³ÝÝ áõÕÕí³Í ÏáÝÏñ»ï 
ÙÇçáó³éáõÙÝ»ñÇ ¨ Íñ³·ñ»ñÇ Ï³½ÙáõÙÁ ¨ Çñ³ Ï³
Ý³óáõÙÁ, Çñ³Ï³Ý³óÙ³Ý ÁÝÃ³óùÇ ·Ý³ Ñ³ ïáõÙÁ;
»ñÏñÇ ïÝï»ë³Ï³Ý ù³Õ³ù³Ï³ÝáõÃÛ³Ý Ùß³ÏÙ³• 
ÝÁ ·áñÍ³ñ³ñ Ñ³Ù³ÛÝùÇ Ù³ëÝ³ÏóáõÃÛ³Ý ³å³
Ñá íáõÙÁ, Ýñ³Ýó Ý»ñáõÅÇ Ýå³ï³Ï³ÛÇÝ û·ï³
·áñÍáõÙÁ, å»ïáõÃÛáõÝ – Ù³ëÝ³íáñ Ñ³ïí³Í 

·áñÍÁÝ Ï»ñáõÃÛ³Ý Ñ³ëï³ïÙ³Ý ¨ »ñÏËáëáõÃÛ³Ý 
Ï³Û³óÙ³Ý Å³Ù³Ý³Ï³ÏÇó Ñ³Ù³Ï³ñ·Ç ëï»ÕÍÙ³Ý 
³ç³ÏóáõÃÛáõÝÁ:

Ø³ñï³í³ñáõÃÛáõÝÁ

Üßí³Í Ýå³ï³ÏÝ»ñÇ Çñ³Ï³Ý³óÙ³Ý Ñ³Ù³ñ ·áñÍ³
ñ³ ñáõÃÛ³Ý ³ç³ÏóÙ³Ý ËáñÑáõñ¹Á ÏÏÇñ³éÇ Ý»ñùá
ÑÇßÛ³É Ù³ñï³í³ñáõÃÛáõÝÁ.

·áñÍ³ñ³ñáõÃÛ³Ý ³ç³ÏóÙ³Ý ËáñÑñ¹Ç, áñå»ë • 
å» ï³Ï³Ý Ù³ñÙÇÝÝ»ñÇ ¨ ·áñÍ³ñ³ñÝ»ñÇ ÙÇç¨ 
Ñ³ñ³µ»ñáõÃÛáõÝÝ»ñÁ Ï³ñ·³íáñáÕ Ï³éáõÛóÇ ³ß
Ë³ ï³ÝùÝ»ñÇ ¿³Ï³Ý ³ÏïÇí³óÙ³Ý ³å³Ñá íáõÙ` 
Ï³ñ¨áñ»Éáí »ñÏñÇ ïÝï»ë³Ï³Ý ÏÛ³ÝùáõÙ Ýñ³ 
·áñÍáõÝ»áõÃÛ³Ý ³½¹»óáõÃÛáõÝÁ;
ÙÇÝã¨ ·áñÍ³ñ³ñ ̈  Ý»ñ¹ñáõÙ³ÛÇÝ ÙÇç³í³ÛñÁ Ï³ñ• 
·³íáñáÕ Ýáñ ûñ»Ýë¹ñáõÃÛ³Ý ¨ Ï³ÝáÝ³Ï³ñ·»ñÇ 
ÁÝ¹áõÝáõÙÁ Ï³Ù Ýñ³Ýó Ù»ç Ýß³Ý³Ï³ÉÇó 
÷á ÷áËáõÃÛáõÝÝ»ñ Ï³ï³ñ»ÉÁ, ·áñÍ³ñ³ñáõÃÛ³Ý 
³ç³ÏóÙ³Ý ËáñÑñ¹Ç ·áñÍ³ñ³ñ Ñ³Ù³ÛÝùÇ ¨ 
Ñ³Ý ñáõÃÛ³Ý ï³ñµ»ñ ËÙµ»ñÇ Ù³ëÝ³ÏóáõÃÛ³Ùµ 
¹ñ³Ýó Ý³Ë³·Í»ñÇ ùÝÝ³ñÏáõÙÝ»ñÇ ÑÝ³ñ³íáñÇÝë 
Ï³½Ù³Ï»ñåáõÙ ¨ ³ÝóÏ³óáõÙ, ÇÝãÁ, »ÉÝ»Éáí Ý³Ë
ÏÇÝ áñáß³ÏÇ Ñ³çáÕí³Í ÷áñÓÇó, ÏÉáõÍÇ ÙÇ ß³ñù 
Ï³ñ¨áñ³·áõÛÝ ËÝ¹ÇñÝ»ñ, Ù³ëÝ³íáñ³å»ë`

¿³Ï³Ýáñ»Ý Ïµ³ñÓñ³óÝÇ Ï³é³í³ñáõ1. 
ÃÛ³Ý ïÝï»ë³Ï³Ý ù³Õ³ù³Ï³ÝáõÃÛ³Ý 
Ùß³ÏÙ³Ý áõ Çñ³Ï³Ý³óÙ³Ý Ù³ëÇÝ 
Ñ³Ý ñ³ÛÇÝ Çñ³½»ÏÙ³Ý ³ëïÇ×³ÝÁ ¨ 
Ýí³½³·áõÛÝÇ ÏÑ³ëóÝÇ ¹ñ³Ýù ÏÛ³ÝùÇ 
Ïáã»Éáõ ·áñÍ³ñ³ñ Ñ³Ù³ÛÝùÇ ÑÝ³ñ³íáñ 
Ñ³Ï³½¹»óáõÃÛáõÝÁ ¨ Å³Ù³Ý³ÏÁ, Ïµ³ñÓ
ñ³óÝÇ ·áñÍ³ñ³ñÝ»ñÇ Ïáñåáñ³ïÇí ¨ 
ëáóÇ³É³Ï³Ý å³ï³ëË³Ý³ïíáõÃÛ³Ý 
½·³óáõÙÁ;
·áñÍ³ñ³ñ Ñ³Ù³ÛÝùÇ Éáõñç Ù³ñ¹Ï³ÛÇÝ 2. 
¨ Ù³ëÝ³·Çï³Ï³Ý Ý»ñáõÅÇ Ýå³ï³
Ï³ÛÇÝ û·ï³·áñÍáõÙÁ ¿³å»ë Ïµ³ñ» É³
íÇ ùÝÝ³ñÏíáÕ Ý³Ë³·Í»ñÇ µáí³Ý¹³
ÏáõÃÛáõÝÝ áõ áñ³ÏÁ:

ÐÐ ß³Ñ³·ñ·Çé å»ï³Ï³Ý Ï³é³í³ñÙ³Ý Ù³ñ• 
ÙÇÝÝ»ñÇ, ¶áñÍ³ñ³ñáõÃÛ³Ý ³ç³ÏóÙ³Ý ËáñÑñ¹Ç 
·áñÍ³ñ³ñ Ñ³Ù³ÝùÇ Ý»ñÏ³Û³óáõóÇãÝ»ñÇ ¨ ³ÛÉ 
Ï³½Ù³Ï»ñåáõÃÛáõÝÝ»ñÇ Ñ»ï Ñ³Ù³ï»Õ §Ð³
Û³ëï³ÝÇ Ð³Ýñ³å»ïáõÃÛ³Ý ·áñÍ³ñ³ñ ÙÇç³
í³ÛñÇ µ³ñ»É³íÙ³ÝÝ áõÕÕí³Í ·áñÍáÕáõÃÛáõÝÝ»ñÇ 
Íñ³·ñÇ¦ Ùß³ÏáõÙ, ùÝÝ³ñÏÙ³Ý Ï³½Ù³Ï»ñåáõÙ 
¨ ÁÝ¹áõÝáõÙ ·áñÍ³ñ³ñáõÃÛ³Ý ³ç³ÏóÙ³Ý 
ËáñÑñ¹áõÙ, Íñ³·ñÇ Çñ³Ï³Ý³óÙ³ÝÁ Ýå³ëïáÕ 
ÐÐ Ï³é³í³ñáõÃÛ³Ý Ñ³Ù³å³ï³ëË³Ý áñáß
Ù³Ý Ý³Ë³·ÍÇ Ùß³ÏÙ³ÝÁ Ù³ëÝ³ÏóáõÃÛáõÝ ¨ 
³ç³ÏóáõÃÛáõÝ, ·áñÍ³ñ³ñáõÃÛ³Ý ÙÇç³í³ÛñÇ 
ï³ñ µ»ñ áÉáñïÝ»ñÇ µ³ñ»É³íÙ³ÝÝ áõÕÕí³Í 
Íñ³·ñÇó µËáÕ Ï³ñ×³Å³ÙÏ»ï, ÙÇçÇÝ Å³ÙÏ»ï 
¨ »ñÏ³ñ³Å³ÙÏ»ï ÙÇçáó³éáõÙÝ»ñÇ Ùß³ÏÙ³Ý 
³å³ ÑáíáõÙ, ¹ñ³Ýó å³ï³ëË³Ý³ïáõÝ»ñÇ 
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áñáßáõÙ ¨ Çñ³Ï³Ý³óáõÙ, Íñ³·ñÇ Çñ³Ï³Ý³óÙ³Ý 
ÁÝÃ³óùÇ í»ñÉáõÍáõÃÛáõÝ ¨ ÐÐ Ï³é³í³ñáõÃÛ³Ý 
·Ý³Ñ³ïÙ³ÝÁ Ý»ñÏ³Û³óáõÙ;
»ñÏñÇ ·áñÍ³ñ³ñ ¨ Ý»ñ¹ñáõÙ³ÛÇÝ ÙÇç³í³ÛñÇ, • 
¹ñ³Ýù Ï³ñ·³íáñáÕ Çñ³í³Ï³Ý ¨ í³ñã³ñ³ñ³
Ï³Ý ¹³ßïÇ Ý³Ëûñáù ¨ ¹»é¨ë ãáõëáõÙÝ³ëÇñ í³Í 
ÃÇ ñ³Ë³ÛÇÝ áÉáñïÝ»ñÇ Ýáñ Ñ»ï³½áïáõÃÛáõÝ
Ý»ñÇ Ý³Ë³Ó»éÝáõÙ ¨ Çñ³Ï³Ý³óáõÙ, ¹ñ³Ýó 
³ñ¹ ÛáõÝù Ý»ñÇ ÑÇÙ³Ý íñ³ Ñ³í»ÉÛ³É ³é³ ç³ñ
Ïáõ ÃÛáõÝÝ»ñÇ Ùß³ÏáõÙ, ·áñÍ³ñ³ñáõÃÛ³Ý ³ç³Ïó
Ù³Ý ËáñÑñ¹Ç ßñç³Ý³ÏÝ»ñáõÙ ¹ñ³Ýó ùÝÝ³ñ
ÏáõÙÝ»ñÇ Ï³½Ù³Ï»ñåáõÙ ¨ ³ñ¹ÛáõÝùÝ»ñÁ ÐÐ 
Ï³é³í³ñáõÃÛ³ÝÁ Ý»ñÏ³Û³óáõÙ. ³ÝÑñ³ Å»ßï 
¿ ³Ûëï»Õ Ýß»É, áñ ÙÇç³½·³ÛÇÝ Ï³½Ù³ Ï»ñ
åáõ ÃÛáõÝÝ»ñÇ ·Ý³Ñ³ïáõÙÝ»ñÁ, áñå»ë »ñÏ ñÇ 
·áñÍ³ñ³ñ ¨ Ý»ñ¹ñáõÙ³ÛÇÝ ÙÇç³í³ÛñÇ áõëáõÙ
Ý³ëÇñáõÃÛ³Ý ÑÇÙÝ³Ï³Ý ³ÕµÛáõñ, áõÝ»Ý Ù»Ï 
Ûáõ ñ³Ñ³ïÏáõÃÛáõÝ – Ýñ³Ýù Ñ³ßíÇ »Ý ³éÝáõÙ 
ÙÇ³ÛÝ ³ÛÝ í³ñã³ñ³ñ³Ï³Ý ·áñÍÁÝÃ³óÝ»ñÁ ¨ 
¹ñ³Ýó Ñ»ï Ï³åí³Í ·áñÍ³ñ³ñ ³ßË³ñÑÇ Í³Ë
ë»ñÁ, áñáÝù ³Ùñ³·ñí³Í »Ý ûñ»Ýë¹ñáõÃÛ³Ùµ ¨ 
Çñ³í³Ï³Ý ³Ïï»ñáõÙ, ³ÛëÇÝùÝ` ýáñÙ³É³óí³Í 
»Ý: ²ÛÝÇÝã, ³ÝóáõÙ³ÛÇÝ ¨ ½³ñ·³óáÕ ïÝï»ëáõ
ÃÛáõÝÝ»ñ áõÝ»óáÕ »ñÏñÝ»ñÇ ÑÇÙÝ³Ï³Ý ³é³ÝÓ
Ý³Ñ³ïÏáõÃÛáõÝÝ»ñÇó Ù»ÏÝ ³ÛÝ ¿, áñ ¿³Ï³Ý 
ï³ñµ»ñáõÃÛáõÝ áõÝ»Ý ÃÕÃÇ íñ³ ·ñí³Í ûñ»Ýù Ý» ñÁ ̈  
ÏÛ³ÝùáõÙ ¹ñ³Ýó Çñ³·áñÍáõÙÁ: ÊÇëï Ï³ñ¨áñ»Éáí 
ÙÇç³½·³ÛÇÝ Ï³éáõÛóÝ»ñÇ ·Ý³Ñ³ïáõÙÝ»ñÁ ¨ 
Ñ»ï³½áïáõÃÛáõÝÝ»ñÇ Ñ»ï³·³ Çñ³Ï³Ý³óáõÙÁ` 
¹ñ³Ýó Ñ»ï ½áõ·³Ñ»é Ð³Û³ëï³ÝÇ ·áñÍ³ñ³ñ 
ÙÇç³í³ÛñÇ íÇ×³ÏÇ áõëáõÙÝ³ëÇñáõÃÛáõÝÝ»ñáõÙ 
ÏÝ»ñ·ñ³ííÇ Ý³¨ Ñ³Û³ëï³ÝÛ³Ý Ù³ëÝ³·»ïÝ»ñÇ 
¨ ÷áñÓ³·»ïÝ»ñÇ Ý»ñáõÅÁ, Ñ³ßíÇ ³éÝ»Éáí 
Ýñ³Ýó ³é³í»É ï»Õ»Ï³óí³ÍáõÃÛ³Ý ³ëïÇ×³ÝÁ 
ï»Õ³Ï³Ý ÏÛ³ÝùÇ ³é³ÝÓÝ³Ñ³ïÏáõÃÛáõÝÝ»ñÇÝ, 
ÏÙß³ÏíÇ ³é³í»É ×ß·ñÇï å³ïÏ»ñ ³ñï³óáÉáÕ 
áõëáõÙÝ³ëÇñáõÃÛáõÝÝ»ñÇ ³ÝóÏ³óÙ³Ý Ýáñ Ù»Ãá
¹áÉá·Ç³ ¨ ÑÝ³ñ³íáñáõÃÛáõÝ ÏÁÝÓ»éÝíÇ ëï³Ý³É 
Ñ³í³ëïÇ ï»Õ»Ï³ïíáõÃÛáõÝ ¨ ÷áñÓ»É í»ñ³óÝ»É 
ûñ»ÝùÝ»ñÇ ·áñÍáÕáõÃÛ³Ý ¨ ¹ñ³Ýù Çñ³·áñÍáÕ 
ÇÝëïÇïáõïÝ»ñÇ ÇÙÇï³óÇ³ÛÇ åñ³ÏïÇÏ³Ý:
Ñ³ñÏ³ÛÇÝ ¨ Ù³ùë³ÛÇÝ, ïÝï»ë³Ï³Ý Ùñó³Ï• 
óáõÃÛ³Ý å³ßïå³ÝáõÃÛ³Ý, ëïáõ·áõÙÝ»ñÇ ³Ýó
Ï³óÙ³Ý, ÑáÕÇ Ó»éùµ»ñÙ³Ý, ßÇÝ³ñ³ñáõÃÛ³Ý 
ÃáõÛÉ ïíáõÃÛ³Ý, ·áõÛù³ÛÇÝ Çñ³íáõÝùÝ»ñÇ ·ñ³Ýó
Ù³Ý, ÁÝÏ»ñáõÃÛáõÝÝ»ñÇ ·ñ³ÝóÙ³Ý ¨ ÉáõÍ³ñ
Ù³Ý, ÉÇó»Ý½³íáñÙ³Ý ¨ ·áñÍ³ñ³ñ ÙÇç³í³ÛñÇ 
³ÛÉ µÝ³·³í³éÝ»ñáõÙ ûñ»Ýë¹ñáõÃÛ³Ý ¨ åñ³Ï
ïÇÏ³ÛáõÙ ¹ñ³Ýó ÏÇñ³éÙ³Ý í³ñã³ ñ³ñ³ Ï³Ý 
ÁÝÃ³ó³Ï³ñ·»ñÇ Ù³ëÇÝ ·áñÍ³ñ³ñÝ»ñÇ ³ñ
¹Ûáõ Ý³í»ï Çñ³½»ÏÙ³Ý, áõëáõóÙ³Ý ¨ ï»Õ» Ï³
ïíáõÃÛ³Ý Ù³ïã»ÉÇáõÃÛáõÝÁ ³å³Ñáí»Éáõ Ñ³Ù³ñ 
Ñ»éáõëï³ï»ë³ÛÇÝ Íñ³·ñ»ñÇ ÃáÕ³ñÏáõÙÝ»ñÇ, 
Ó»éÝ³ñÏÝ»ñÇ ¨ áõÕ»óáõÛóÝ»ñÇ ïå³·ñáõÃÛ³Ý 
Ý³Ë³Ó»éÝáõÙ ¨ Çñ³Ï³Ý³óáõÙ;
·áñÍ³ñ³ñ ¨ ³ÛÉ ÙÇç³í³Ûñ»ñáõÙ, å»ï³Ï³Ý Ù³ñ• 
ÙÇÝÝ»ñÇ Ý»ñÏ³Û³óáõóÇãÝ»ñÇ Ù³ëÝ³ÏóáõÃÛ³Ùµ, 

·áñÍ³ñ³ñáõÃÛ³Ý ½³ñ·³óÙ³Ý ËáãÁÝ¹áïÝ»ñÇ 
ùÝÝ³ñÏáõÙÝ»ñÇ Ñ³Ù³ñ ÏÉáñ ë»Õ³ÝÝ»ñÇ ¨ µ³
Ý³í»×»ñÇ Ý³Ë³Ó»éÝáõÙ ¨ Ññ³íÇñáõÙ;
·áñÍ³ñ³ñáõÃÛ³Ý ¨ Ý»ñ¹ñáõÙ³ÛÇÝ ¹³ßïÇ ½³ñ• 
·³óÙ³Ý Ëñ³ËáõëÙ³Ý ÙÇç³½·³ÛÇÝ Ñ³çáÕ í³Í 
÷áñÓÇ áõëáõÙÝ³ëÇñáõÙ, Çñ³½»ÏáõÙ ¨ ï» Õ³Û
Ý³óáõÙ` Ñ³ßíÇ ³éÝ»Éáí Ð³Û³ëï³ÝÇ ³é³ÝÓÝ³
Ñ³ïÏáõÃÛáõÝÝ»ñÁ;
Ð³Ýñ³ÛÇÝ Çñ³½»ÏÙ³Ý ï³ñµ»ñ ÙÇçáóÝ»ñáí • 
·áñÍ³ ñ³ñáõÃÛ³Ý ³ç³ÏóÙ³Ý ËáñÑñ¹Ç ·áñÍáõ
Ý»áõ ÃÛ³Ý ¨ ³ñ¹ÛáõÝùÝ»ñÇ, ·áñÍ³ñ³ñáõÃÛ³Ý ¨ 
Ý»ñ¹ñáõÙ³ÛÇÝ ¹³ßïÇ ½³ñ·³óÙ³ÝÝ áõÕÕí³Í 
Ï³ é³í³ñáõÃÛ³Ý ÏáÕÙÇó Ý³Ë³å³ïñ³ëïíáÕ 
¨ Çñ³Ï³Ý³óíáÕ Íñ³·ñ³ÛÇÝ ÙÇçáó³éáõÙÝ»ñÇ 
í»ñ³µ»ñÛ³É Ññ³å³ñ³Ï³ÛÇÝ ï»Õ»Ï³ïíáõÃÛ³Ý 
ÁÝ¹É³ÛÝáõÙ ¨ ï»Õ»Ï³ïíáõÃÛ³Ý ï³ñ³ÍÙ³Ý 
³ñ¹ÛáõÝ³í»ïáõÃÛ³Ý µ³ñÓñ³óáõÙ:

êáõÛÝ é³½Ù³í³ñáõÃÛ³Ý Çñ³Ï³Ý³óáõÙÁ Ý³Ë³ï»
ëáõÙ ¿ ·áñÍ³ñ³ñáõÃÛ³Ý ³ç³ÏóÙ³Ý ËáñÑñ¹Ç ¨ 
Ï³é³í³ñáõÃÛ³Ý, å»ï³Ï³Ý Ù³ñÙÇÝÝ»ñÇ, ½³ñ ·³ó
Ù³Ý Ñ³ÛÏ³Ï³Ý ·áñÍ³Ï³ÉáõÃÛ³Ý ¨ ·áñÍ³ñ³ñ Ñ³
Ù³ÛÝùÇ, ÙÇç³½·³ÛÇÝ Ï³éáõÛóÝ»ñÇ ¨ Ñ³ë³ñ³Ï³Ï³Ý 
Ï³½Ù³Ï»ñåáõÃÛáõÝÝ»ñÇ ÙÇç¨ ·áñÍÁÝÏ»ñ³ÛÇÝ ̈  íëï³
Ñ»ÉÇ Ñ³ñ³µ»ñáõÃÛáõÝÝ»ñÇ Ñ³ëï³ïáõÙ ¨ ½³ñ·³óáõÙ, 
ï»Õ»Ï³ïíáõÃÛ³Ý ÷áË³Ý³ÏÙ³Ý ¨ »ï³¹³ñÓ Ï³åÇ 
ûå»ñ³ïÇí ¨ ³ñ¹ÛáõÝ³í»ï Ù»Ë³ÝÇ½ÙÝ»ñÇ ëï»Õ
ÍáõÙ, ÇÝãå»ë Ý³¨ áñáß³ÏÇ ýÇÝ³Ýë³Ï³Ý ÙÇçáóÝ»ñÇ 
µ³í³ñ³ñ Ù³Ï³ñ¹³ÏÇ ³å³ÑáíáõÙ:
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The United Nations Economic and Social Commission for 
Asia and the Pacific (UNESCAP) released their Economic 
and Social Survey of Asia and the Pacific 2008 (ESSAP) re-
port.  Titled "Sustaining Growth and Sharing Prosperity," the 
report highlights some of the short and medium term socio-
economic changes occurring in the region and forecasts what 
will happen in 2008.  The report places Armenia in this con-
text because it is one of the states of Central Asia; Azerbaijan 
and Georgia are also covered in this report.

The report states that the Asia and Pacific region will enjoy 
strong growth in 2008 at a rate of 7.7% for the region.  While 
this rate shows that the region’s economies are still expand-
ing rapidly, it is lower than in years past due to the economic 
slowdown in the U.S., the credit crunch in the U.S. and in 
Europe, currency appreciation against the dollar, and high oil 
and food prices.  Exports may fall in 2008, but strong domes-
tic consumption, increased foreign direct investment, and high 
construction growth rates will somewhat mitigate the overall 
economic effect.

Real GDP in North and Central Asian Developing Econo-
mies, 2006-07

Major regional challenges for the future include food infla-
tion, currency appreciation, the subprime mortgage crisis in 
the United States, and tighter credit conditions.  Although 
the region is somewhat sheltered from the direct effects of the 
mortgage crisis and tighter credit, it hurts those companies 
looking to expand in the U.S. or in the EU, and the economic 
slowdown in the world’s two largest markets.  A downturn in 
exports looms as the most significant challenge.  As the U.S. 
raises interest rates and the currencies of nations in the Asia-
Pacific region appreciate, the region’s economies face tough 
challenges in making their products competitive with ones 
from the U.S.  Demand for imported products from the Asia-
Pacific region to the U.S. is also expected to fall as they face 
competition from cheaper U.S. goods.

The report ultimately recommends five ways that countries in 
this region can strengthen their economies:

·  Solidify macroeconomic fundamentals to maintain investor 
confidence and sustain economic growth.
·  Develop robust microeconomic foundations to ensure effi-
cient economic systems.
·  Ensure healthy financial sectors to build confidence and ben-
efit from capital inflows.
·  Strengthen social safety nets to support people facing hard-
ship during economic downturns.
·  Improve regional cooperation to prevent crises and react to 
them.

Index of Real GDP in North and Central Asian Developing 
Economies, 1991 - 2006

The 2008 ESSAP report also contains information about 
Armenia and its place in the region.  The report states that 
Armenia has strong growth prospects in the medium term, 
driven by construction, agriculture, and the expansion of ser-
vices like trade and communications.  UNESCAP estimates 
that Armenian GDP grew 13.8% in 2007, with forecasts of 
10% GDP growth in 2008 and at least 8% growth in 2009.  In 
the short to medium term, the report recommends improv-
ing governance and reducing poverty, improving tax collec-
tion, and improving the operating environment for small to 
medium-sized enterprises.

Economic and Social Survey of Asia and the Pacific 2008
Sustaining Growth and Sharing Prosperity
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{Economic Survey, continued from page 23}

Armenia’s monetary policy targets are similar to those as the 
other economies of North and Central Asia: to curb rising in-
flation and prevent excessive real exchange rate appreciation.  
Consumer price inflation rose from 2.9% in 2006 to an esti-
mated 4.4% in 2007, driven by rising food prices, and wage 
and household income growth.  The appreciation of the dram, 
combined with high import prices, is effecting inflationary 
growth in Armenia, lowering the value of remittances and po-
tentially lowering the quality of life for citizens who depend 
on remittances.  Remittances reached $1.32 billion in 2007 
and accounted for 14% of Armenia’s GDP.

Inflation in North and Central Asian Developing Economies, 
2006-07
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Social reforms are poised to take on a heightened role in 2008 
and 2009, but the government should make strategic invest-
ments to reverse the trends in increasing inequality and de-
teriorating education and health care systems.  In 2007, the 
Armenian government adopted a five-year plan to reduce pov-
erty from the current 30% of the population to 12% by 2012.  
Armenia is already making great strides in working to elimi-
nate poverty, as it has fallen from a 55% poverty rate in 1998 
to 34% by 2005.  Income inequality, however, has the potential 
to create social problems.

Industrial Production in North and Central Asian Econo-
mies, 2006-07

| AMCHAM

2006 2007

40

35

30
25

20

15
10

5

0
– 5

– 10

– 15

G
ro

w
th

 (
pe

r 
ce

nt
)

Industrial production

A
rm

en
ia

A
ze

rb
ai

ja
n

G
eo

rg
ia

Ka
za

kh
st

an

Ky
rg

yz
st

an

Ru
ss

ia
n

Fe
de

ra
tio

n

Ta
jik

is
ta

n

Tu
rk

m
en

is
ta

n

U
zb

ek
is

ta
n

analysis | economic and social survey



25

Corporate Social Responsibility
New ways to maximize profit and ensure competitiveness - while feeling good in the process.

by AmCham
Corporate social responsibility (CSR), broadly defined, is con-
sidered the “voluntary integration of social and environmental 
concerns into commercial operations.”   While the concept of 
corporate social responsibility is not new, its application is, es-
pecially among businesses in emerging markets.  In the past, 
many businesses viewed CSR activities as social or charitable 
work and as a public relations function.  Now, many firms 
see CSR activities as an integral part of their own businesses 
because of the positive effects they can have on profits.  This 
article will outline some of the main tenets of CSR and try to 
present a balanced picture of what CSR is.  The special feature 
articles written by AmCham Members that follow will pro-
vide examples of what is happening in Armenia and hopefully 
give the readers some examples of a best practices approach 
to CSR.

Under the Soviet Union, many state-owned businesses prac-
ticed CSR by providing water and electrical services, cultural 
and sports facilities, and housing for their workers.  While the 
state ultimately “owned” these properties and administered the 
services, it was the businesses that bore responsibility for tak-
ing care of their employees and performing these acts for the 
community.  In the post-Soviet sphere, businesses scaled back 
their social obligations in order to survive in the economic 
transition to a market-based system.  Most, if not all, declined 
to provide housing for their employees and provide utility ser-
vices, which created resentment among many citizens that the 
new business class did not care about their workers or com-
munities, and only wanted to enrich themselves.

Many business leaders felt bad about this situation, but the 
new economic reality precluded against directly providing as-
sistance in the size and scope that they did before.  The cur-
rent state of CSR activities in many post-Soviet states is an 
outgrowth of this.  Many businesses view CSR as charitable 
actions like giving toys to orphans around Christmas or spon-
soring an event for disabled people.  While these actions cer-
tainly qualify as CSR activities, they are more tactical than 
strategic in nature and as such, do not have the transforma-
tive effect on business operations that a CSR strategy can have 
when closely integrated into a business plan.

Several factors currently drive the adoption of CSR strategies 
by an increasing number of firms in the post-Soviet environ-
ment.  First, foreign investors are seeking to harmonize the 
values behind their business practices in their foreign subsid-
iaries or branches with those of the parent company in their 
home country.  Second, a greater push toward EU integration 
and accession to international treaties like the United Nations 
Global Compact are prompting firms to re-examine their 
strategies to join others to meet increasingly rigorous inter-
national standards, whether dictated or voluntarily enacted.  

Third, NGOs and public interest groups are pushing firms to 
be more attuned to their environment and to take a greater 
role in providing for the welfare of their workers, community, 
and society in which they operate.  Fourth, now that the post-
Soviet business environment has stabilized and growth rates 
are increasing, many business leaders want to take more of 
an active role in developing a sustainability strategy for their 
firms.

It is important to note that there is not a large basis of empiri-
cal research that suggests that implementing a CSR strategy 
directly improves a firm’s profitability.  The research on this 
subject is decidedly mixed, with some of it suggesting that the 
benefits can lie years away from initial strategic implementa-
tion.  Some firms follow a theory that an investment in CSR 
runs counter to their ability to generate immediate profits, 
which is rewarded to a greater extent by meeting profitability 
targets and in short-term gains in share prices, than is gener-
ating a sustainable strategy, the benefits of which will not be 
seen for several years.  As David Cavett-Goodwin suggests in 
a recent Cultural Shifts article, “The real question is not that 
all firms should do CSR in the same form, but rather that 
firms should tailor certain specificities of CSR to their busi-
ness strategy, to become more competitive.  Rather than trying 
to connect CSR to short-term profitability, a better estimate 
of the benefits of CSR need to be taken into a long-term ac-
count.” 

Now that CSR has entered the discussion in many post-So-
viet countries, the challenge is not to tell businesses why they 
should engage in these activities, but making sense of their pri-
orities and how CSR fits into them.  In their article, “Strategy 
and Society: The Link Between Competitive Advantage and 
Corporate Social Responsibility,” Michael E. Porter and Mark 
R. Kramer devised a framework through which businesses can 
prioritize social issues and address the ones most pertinent to 
their business strategy.  Briefly, they can be categorized as: 

Generic Social Issues: Social issues that are not significantly 
affected by a company’s operations nor materially affect its 
long-term competitiveness.

Value Chain Social Impact: Social issues that are significantly 
affected by a company’s activities in the ordinary course of 
business.

Social Dimensions of Competitive Context: Social issues in 
the external environment that significantly affect the under-
lying drivers of a company’s competitiveness in the locations 
where it operates.

Porter and Kramer further diagram a strategic approach for 
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{CSR, continued from page 25}
corporate involvement in society, as seen below: 

This grid can create a model for a company to form a cor-
porate social agenda after deciding which social issues they 
would like to address.  As Porter and Kramer note, “A corpo-
rate social agenda looks beyond community expectations to 
opportunities to achieve social and economic benefits simul-
taneously.  It moves from mitigating harm to finding ways to 
reinforce corporate strategy by advancing social conditions.”   
Both responsive CSR and strategic CSR are necessary to cre-
ate a corporate social agenda, but a firm should progress in the 

direction toward strategic CSR because firms can make the 
most significant social impacts and reap the greatest rewards 
from their actions.

Responsive CSR has two elements: acting as a good corpo-
rate citizen and mitigating existing or potentially negative ef-
fects from business activities.  Responsive CSR activities can 
include assisting secondary schools near a corporate facility, 
replanting trees in an ecologically sensitive area where the 
firm works, or retraining workers for other jobs if they will be 
downsized.  An example of a responsive CSR activity is Brit-
ish Petroleum’s work in Georgia along the Baku-Tbilisi-Cey-
han (BTC) pipeline.  British Petroleum refurbished schools 
and installed heating in them in the communities along the 
pipeline area, and donated funds to several ecological groups 
when the pipeline passed through the ecologically sensitive 
area of Borjomi-Kharagauli National Park.  BP also worked 
with the ecological groups to devise a system of monitoring its 
environmental impact and creating an ecological watchdog or-
ganization for the pipeline project.  This brings up a key aspect 
of responsive CSR: effective monitoring and evaluation of the 
project’s goals.  Some firms believe that they can achieve social 
change by donating money to an organization, but their work 
is much more effective when they have goals and objectives in 
mind, along with monitoring and evaluation capabilities, be-
fore they undertake a responsive CSR activity.

Strategic CSR involves treating CSR activities as a com-
petitive advantage, creating innovations, and involving “both 
inside-out and outside-in dimensions working in tandem” to 
create shared value between the firm and its community.   An 
example of this approach includes Toyota creating the Prius 
automobile.  Toyota realized that hybrid gasoline / electric 
engines constituted a real innovation that could eventually 
be rolled out to the rest of its product lines to create a com-

petitive advantage.  Its hybrid engines consumed about half as 
much gasoline as conventional engines, emitted about 10% of 
the carbon dioxide, and was able to market its product effec-
tively by focusing on shifting consumer preferences for more 
environmentally-friendly technologies.  As a result, Toyota’s 
hybrid technology is the global standard in its class and it is 
several generations ahead of product development than its 
competitors who are now relegated to playing “catch-up” with 
this next-generation technology.

Another aspect of strategic CSR, and perhaps the most im-
portant one, lies in the mutually reinforcing relationship be-

tween a firm and its community.  As Porter and Kramer note, 
“Typically, the more closely tied a social issue is to the compa-
ny’s business, the greater the opportunity to leverage the firm’s 
resources and capabilities, and benefit society.”   Starbucks, 
for example, has shown that it has burnished its brand im-
age, increased coffee sales, and improved the living standards 
of coffee growers by investing in sustainable methods of coffee 
production around the world.  Starbucks trains coffee growers 
in Africa and in Latin America in new technologies for coffee 
growing to provide them with a heightened skill base so they 
can make more money by using these new methods.  It also re-
wards producers and other steps in its supply chain operations 
that show concern for environmental and sustainability issues.  
In doing so, Starbucks has augmented its values integrity, cre-
ating a competitive advantage in terms of its coffee flavor and 
brand image that is tied into skills transfer for production and 
procurement that other coffee retailers do not possess.  The 
Starbucks example illustrates Porter and Kramer’s point that 
“the most strategic CSR occurs when a company adds a social 
dimension to its value proposition, making social impact inte-
gral to the overall strategy.” 

The model above shows that there is not one well-defined path 
for establishing a CSR platform, but that businesses can ben-
efit from CSR activities by distinguishing themselves in this 
area.  Without delving into the moral justifications for CSR 
activities, businesses can augment their competitive advantage 
through innovation, strengthen their brand image, and rein-
force their public relations efforts by developing a concerted 
CSR strategy.  While engaging in reactive CSR activities can 
provide benefits to a firm, integrating a strategic CSR platform 
can provide a multiplier effect on the benefits that firms can 
receive because it has the reach to affect many different areas, 
both financial and social.

Generic Social Impacts Value Chain Social Impacts Social Dimensions of 
Competitive Context 

Good citizenship Mitigate harm from value 
chain activities 

Strategic philanthropy that 
leverages capabilities to 
improve salient areas of 

competitive context 

Responsive CSR 
Transform value chain 

activities to benefit society 
while reinforcing strategy 

Strategic CSR 
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The terms Corporate Social 
Responsibility, Corporate Phi-
lanthropy, and Corporate So-
cial Investment were unfamil-
iar to most in the Armenian 
business community just a few 
years ago. These concepts are 
already becoming better un-
derstood, and some pioneer-
ing Armenian businesses have 
already moved from one-time 
and ad-hoc charitable actions 
to more strategic social invest-
ment programs. 

In 2006, Eurasia Partnership Foundation (EPF) conducted 
an assessment of philanthropic practices among medium to 
large-sized businesses that examined the role that NGO-
business partnerships can play in these activities. According to 
the assessment, the understanding of social investment among 
business people in Armenia was very poor. Responses to our 
survey suggest the share of social investment activities among 
businesses usually did not exceed 1% of turnover annually 
(3-5% of turnover is the standard in many countries). At the 
time of the assessment, charitable contributions by businesses 
took the form of social assistance in science, culture, public 
health, and education. These contributions, however, were 
mostly single-term and spontaneous, not part of a developed 
social investment strategy or part of a longer-term project. 
Many of the businesspeople we interviewed in 2006 empha-
sized that one of the primary deterrents to social investment is 
the belief that these investments will not 
result in positive long-term change. 

EPF defines corporate social investment 
(CSI) as giving that has a significant social 
impact while simultaneously improving a 
business’ long-term competitive potential. 
In contrast to traditional charitable acts, 
corporate social investment incorporates 
a company’s mission, business plan, re-
sources and philanthropic interests to 
simultaneously benefit the community 
and add value to the business. A num-
ber of Armenian companies are ahead of 
their time in their CSI practices: The IT 
Company Synopsys Armenia established 
a charitable foundation which sponsors 
educational and initiatives, including en-
gineering education in cooperation with 
major Armenian universities, and contests 
for students in IT; in this way the foun-

dation benefits students and simultaneously serves as a tool 
supporting Synopsys’ R&D operations. Ashtarak Kat, one of 
the leading dairy companies, is dedicated to school, commu-
nity and infrastructure development in the border areas where 
their milk processing units are located. Phillip Morris Arme-
nia has shifted from humanitarian aid to development pro-
grams. In 2006, together with EPF, the company supported 
computer literacy courses for 41 hearing impaired children, as 
well as vocational training (in rug weaving) for students at a 
school for the hearing impaired. 

Corporate Social Investment can have significant and endur-
ing impact if done right. EPF believes that Armenian busi-
nesses have an important role to play in the development of the 
country. What is needed to make that a reality? In EPF’s view, 
further understanding of corporate social investment; exten-
sive publicity of existing and emerging models of excellence in 
Armenia; better returns on social investments, reflected in real 
business indicators; and finally, a legislative framework which 
provides incentives for corporate giving. 

EPF is now working to present best practices from all over the 
world though a series of conferences and seminars, as well as 
working with businesses to design, implement, monitor and 
communicate their Corporate Social Investment programs. 
Companies who are starting to engage in CSI can improve 
returns through developing more structured programs, and 
are striving to maximize returns to both the company and to 
the beneficiaries of these programs. Although CSI is still in 
its infancy in Armenia, already positive changes in attitudes 
are apparent. 

Corporate Social Investment in Armenia  
2006-2008: Changes in Attitudes

by Eurasia Partnership Foundation
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KPMG Arme-
nia CJSC finds 
itself among 
o r  g a  n i s a t i o n s 
that pioneered 
promoting a 
CSR-conscious 
business envi-

ronment in Armenia. Being in close cooperation with industry 
and non-government sectors, we have assisted the entities in 
their efforts towards becoming better corporate citizens, as far 
as the financial, tax and management reporting is concerned. 

From a social perspective, however, there are still not many 
companies in Armenia and in the CIS, who advocate CSR, as 
a mindset. 

Reasons

Why would a company want to invest in CSR? How would it 
benefit your organization?

Publicity? By all means. Publicizing CSR activities is a good 
way to get the name of your organization into the public are-
na.

Still there are two factors, which place CSR on a level beyond 
mere advertisement:

1.  Trust
2.  Employer of Choice 

Trust is by far the most valuable assets a business can possess. 
Corporate reputation takes the longest to obtain and is the 
most difficult to safeguard. 

People start trusting you when they see you in action. Busi-
nesses, especially in developing countries, are identified with 
the people, who do the business. Large market players don’t 
want to deal with organisations that come across as unethical 
and irresponsible. CSR gives a unique opportunity to tell soci-
ety who you are and show them how you behave.

The trust that KPMG, as well as other organizations, have ob-
tained is largely attributable to a commitment to values, which 
are an integral part of an “internal” CSR policy, such as the 
KPMG values of “leading by example”, “respecting the individ-
ual”, “working together” and, above all, “acting with integrity”.

In view of the increasingly competitive environment profes-
sional employees constitute a scarce resource. Management 
brings together all possible means to ensure the best people 
can be hired and developed. 

Results

All of us like to see results. That is what we ultimately work 
for. With all consideration for the two other factors discussed, 
it is worth mentioning that results might well outweigh all of 
the “business case” arguments in favor of getting involved in 
CSR. 

There are plenty of opportunities. It is encouraging to realise 
what can be done with minimum investment from a small 
number of partners. You can get involved in one-off as well as 
continuous projects.

Starting from one-off events, KPMG Armenia has made a 
tradition of dedicating a couple of days before Christmas to 
pay a “gifts visit” to children from orphanages. 

At present, KPMG are getting involved in more long term 
projects, such as providing support to building or renovation 
of houses in rural areas for the needy.

From the employee perspective, CSR:
- Boosts team spirit
- Creates a positive work climate
- Gives opportunities to meet with management in an infor-
mal atmosphere
- Increases the number of “things you like about your firm”

In a large number of countries KPMG is viewed as the em-
ployer of choice and CSR played a decisive part in these ac-
colades.

Easy as that

The way to go depends really on the level of involvement you 
are interested in. As a starting point the following can be used 
for an externally oriented CSR project:

1) choose a desirable project for participation;
2) communicate the initiative to the NGOs/facilitator orga-
nizations to formalize the project and do a collective call for 
actions; 
3) provide financial/volunteer support.

Even if you have never thought of CSR, it is easy to find 
something that you would really like to change. Think about 
something you don’t like around you! Litter, homeless people, 
uneducated employees? Congratulations! Now you have got a 
project to start with! 

CSR in action: Try it - you’ll like it!
by KPMG
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Worldwide, 
companies 
large and 
small engage 
in corporate 

social responsibilities (CSR) and corporate social investments 
(CSI) as a way of improving their image, helping community 
development and strengthening their brand identity. Globally 
this is a very common and accepted practice, however, in Ar-
menia, CSR/CSI practices are only beginning to take shape.

Cascade Capital Holdings is 100% owned by the philanthrop-
ic Cafesjian Family Foundation (CFF). When it comes to for-
eign and domestic CSR/CSI, CFF can be viewed as a champi-
on among Armenia’s Diaspora. Cascade Capital Holdings and 
it’s operating companies: Cascade Bank, Cascade Consultants, 
Cascade Insurance, Cascade Investments and Cascade Credit 
are developing a unique approach to CSR / CSI in a domestic 
context.

In order to effectively and efficiently undertake CSR/CSI proj-
ects, Cascade Capital Holdings will partner with established 
and proven organizations that are looking for additional ways 
of helping Armenia’s development. Through this partnership 
we will find ways of working together in order to meet and 
surpass our mutual development goals. We will closely moni-
tor all joint campaigns to ensure high standards of service are 
maintained and to continually improve performance. 

feature | corporate social responsibility

On May 14th, for example, Cascade Credit (Ccr) and the 
Children of Armenia Fund (COAF) announced a partnership 
to bring specially tailored loans to the Armenian rural com-
munities in which COAF is currently working. By combining 
their resources, Ccr and COAF are better able to assess and 
meet the needs of their rural applicants.

The cost of borrowing for rural communities has been tradi-
tionally high. Ccr made a conscious decision to reduce lending 
rates to introduce real growth and development opportunities 
to communities whose previous experience was of subsistence 
loans.

Cascade Credit is not only opposed to taking advantage of 
borrowers, but the company and its shareholder has made it 
clear that profit is not the only driver of the company, particu-
larly in the rural context where our goal is to stimulate rural 
economic livelihoods through specially tailored and affordable 
financial services/products.
 
Cascade Credit’s participation in this type of CSR/CSI is not 
only aimed at helping the overall development of rural com-
munities in Armenia, but also to serve as an example of how 
companies operating to higher standards of trust, transpar-
ency, corporate governance and customer service can aid in the 
overall development of a nation.

In addition, CCH is heavily involved in training, internships 
and building relationships with potential investors, reaching 
out to the global Armenian community to encourage inward 
investment.

Cascade's Strategic CSR Focus
by Cascade Capital Holdings
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As for any global 
company, the ques-
tion for NASDAQ 

OMX is not if we should work actively with  CSR, but how. Be-
ing a company whose activities affects many stakeholders in many 
countries, we must constantly ask ourselves how to best conduct 
our business in a way that benefits our shareholders as well as 
society as a whole.

CSR can take many forms – from charitable contributions to 
worthy causes to pro-bono projects related to for example social 
or environmental problems. There is however always a potential 
conflict in this – is it really up to the company’s management to 
give away the money of its shareholders? Should a CSR project be 
subjected to stringent cost-benefit analysis and requirements for 
return on investment as other projects? The ideal situation is of 
course if the values of CSR are embedded already in the business 
model and strategy of a company, so that the goals of serving the 
shareholders and serving society are well aligned. This may not 
be so difficult as it sounds – by providing services and products 
that bring value to customers, companies typically benefit society 
already in their normal business practices. But adding a CSR per-
spective already in the strategy process the positive impact of a 
company’s activities can increase significantly.

For NASDAQ OMX our buisinesss is to create efficient financial 
markets. It is widely recognized that a well-functioning financial 
system, and the financial markets that are part of it, plays a key 
role in the overall economic development of a country. Together 
with a well-functioning banking and insurance system, financial 
markets allocate resources where they are most needed and best 
used, and helps manage and distribute financial risk. This in turn 
leads to the creation of jobs, economic development and increased 
welfare in society.

In the markets where NASDAQ OMX traditionally operates – 
in the US and in northern Europe – well functioning financial 
markets are usually taken for granted, and working in those mar-
kets it is easy to forget how crucial they have been in building 
prosperous societies.

However, becoming more and more active in emerging markets, 
especially in Eastern Europe, the development aspect of financial 
markets has become more and more apparent and important to 
NASDAQ OMx. CSR has become an issue not just to discuss 
when making the annual Christmas donation, but when doing 
our advisory projects and investment cases as well.

It is a delicate issue how to weigh CSR aspects while striving for the 
primary objective of any listed company – to maximize shareholder 
value.  But it is clear that some business endeavours provide a very 
attractive combination of positive returns and positive impact on 
the society, and NASDAQ OMX’ commitment to developing the 
Armenian market is an excellent such example. When seeing the 
potential in the Armenian economy, and seeing how the Armenian 

society would benefit if the capital market could be developed, the 
decision to enter Armenia was an easy one.

In Armenia, NASDAQ OMX now has a key role in operating 
and developing three key financial markets – for currency, gov-
ernment bonds and corporate bonds and shares – through its 
wholly owned subsidiaries Armenian Stock Exchange (Armex) 
and Central Depository of Armenia (CDA). The Armenian cur-
rency market uses the Armex trading system, where the AMD/
USD exchange rate is set and millions of dollars are exchanged 
on a daily basis. By providing a reliable trading facility, and by 
providing real-time information about currency exchange rates, 
Armex thus supports businesses with international activities and 
reduces the possibility for non-transparent practices in the retail 
exchange business, reducing costs for ordinary Armenians.

Starting this year, Armex also provides a platform to trade Arme-
nian government bonds. By simplifying the process for trading 
these instruments we also support the vital procedure of securing 
financing for vital government projects and activities.

The currency and government bond markets are  already working 
in Armenia. But NASDAQ OMX’ most important contribution 
to development in Armenia will be to improve the markets for 
corporate bonds and shares, whose poor development is hurting 
the Armenian economy today. Armenia – a country with a huge 
need for investments, low wages and high unemployment – could 
be a very attractive investment destination with good potential for 
high returns. However, because the capital market has not been 
functioning properly, the investors and the companies with need 
for investments have not been able to meet in a liquid, transparent 
marketplace and the potential among Armenian companies has 
remained untapped because of a lack of capital.

When a company raises capital through the stock market it must 
also be transparent. Investors require proper audits and good 
corporate governance, to ensure that the company’s management 
works for the shareholder-owners interests in all their activities. 
This has the added benefit that companies pay taxes and do not 
engage in non-transparent business practices. When transparent 
companies can raise more capital, at a lower cost, than their non-
transparent competitors and compete with them successfully this 
will have a significant impact on the business environment in Ar-
menia. This will also have the added benefit of raising government 
tax revenues, which will further benefit the Armenian people.

The example of NASDAQ OMX is unique but also typical. Any 
business can provide its own unique benefits to society and cre-
ate value for its owners at the same time.It is sometimes easy to 
forget the inherent good we do as business people – creating jobs, 
paying taxes and providing useful products to our customers. But 
it is also important to add the CSR perspective when choosing 
projects and business activities. In a world of opportunity there 
is plenty of good business which is also, quite simply, good busi-
ness.

The CSR Perspective
by NASDAQ OMX Armenia
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Îáñåáñ³ïÇí ëáóÇ³É³Ï³Ý 
å³ï³ëË³Ý³ïíáõÃÛáõÝ

Þ³ÑáõÃ³µ»ñáõÃÛ³Ý ¨ ÙñóáõÝ³ÏáõÃÛ³Ý ³å³ÑáíÙ³Ý Ýáñ ×³Ý³å³ñÑ, áñÁ Ý³¨ 
Ïå³ï×³éÇ µ³í³ñ³ñí³ÍáõÃÛ³Ý ½·³óáõÙ

Ð³Û³ëï³ÝáõÙ ²Ù»ñÇÏ³ÛÇ ²ñ¨ïñÇ ä³É³ï

Îáñåáñ³ïÇí ëáóÇ³É³Ï³Ý å³ï³ëË³Ý³ïíáõÃÛáõÝÁ 
(Îêä) ÁÝ¹Ñ³Ýáõñ ³éÙ³Ùµ ë³ÑÙ³Ýí³Í ¿ áñ å»ë 
§ëáóÇ³É³Ï³Ý ¨ ßñç³Ï³ ÙÇç³í³ÛñÇ Ùï³Ñá ·áõ
ÃÛáõÝ Ý»ñÇ Ï³Ù³íáñ ÇÝï»·ñ³óáõÙÁ ³é¨ïñ³ÛÇÝ ·áñ
Í³ éáõÛÃÝ»ñáõÙ¦ Îáñåáñ³ïÇí ëáóÇ³É³Ï³Ý å³
ï³ë Ë³Ý³ïíáõÃÛ³Ý Ñ³ëÏ³óáõÃÛáõÝÝ ³Û¹ù³Ý ¿É 
Ýáñ ã¿, ÙÇÝã¹»é ¹ñ³ ÏÇñ³éáõÙÁ Ýáñ ¿, Ñ³ïÏ³å»ë 
½³ñ·³óáÕ »ñÏñÝ»ñÇ µÇ½Ý»ëÝ»ñÇ ßñç³ÝáõÙ: ²ÝóÛ³ÉáõÙ, 
ß³ï µÇ½Ý»ëÝ»ñ ÎêäÇÝ í»ñ³µ»ñáõÙ ¿ÇÝ áñå»ë 
ëáóÇ³É³Ï³Ý Ï³Ù µ³ñ»·áñÍ³Ï³Ý ³ßË³ï³Ýù ̈  áñå»ë 
Ñ³ÝñáõÃÛ³Ý Ñ»ï Ï³å»ñÇ ·áñÍ³éÝáõÃÛáõÝ: ²ÛÅÙ, ß³ï 
ÁÝÏ»ñáõÃÛáõÝÝ»ñ ·ïÝáõÙ »Ý, áñ ÎêäÝ Çñ»Ýó µÇ½Ý»ëÇ 
³Ýµ³Å³Ý Ù³ëÝ ¿, ù³ÝÇ áñ ³ÛÝ Ï³ñáÕ ¿ ¹ñ³Ï³Ý 
³½¹»óáõÃÛáõÝ áõÝ»Ý³É ß³ÑáõÛÃÇ íñ³: ²Ûë Ñá¹í³ÍÁ 
ÏÁÝ¹·ÍÇ ÎêäÇ ÙÇ ù³ÝÇ ÑÇÙÝ³Ï³Ý ëÏ½µáõÝùÝ»ñÁ ¨ 
Ï÷áñÓÇ Ý»ñÏ³Û³óÝ»É ³í»ÉÇ Ïßé³¹³ïí³Í å³ïÏ»ñ 
³ÛÝ Ù³ëÇÝ, Ã» ÇÝã ¿ ÎêäÝ: ²Ù»ñÇÏ³ÛÇ ³é¨ïñÇ 
å³É³ïÇ ³Ý¹³ÙÝ»ñÇ ÏáÕÙÇó ·ñí³Í ÙÛáõë µÝáõÃ³·ñáÕ 
Ñá¹í³ÍÝ»ñáõÙ ûñÇÝ³ÏÝ»ñ Ïïñ³Ù³¹ñí»Ý ³ÛÝ Ù³ëÇÝ, 
Ã» ÇÝã ¿ ï»ÕÇ áõÝ»ÝáõÙ Ð³Û³ëï³ÝáõÙ, ¨ Ñáõëáí »Ýù 
ÁÝÃ»ñóáÕÇÝ ïñ³Ù³¹ñ»É Ý³¨ ÎêäÇ Ùáï»óÙ³Ý É³
í³·áõÛÝ ÷áñÓÇ áñáß ûñÇÝ³ÏÝ»ñ:

ÊáñÑñ¹³ÛÇÝ ØÇáõÃÛ³Ý ûñáù ß³ï å»ï³Ï³Ý Ó»é
Ý³ñ ÏáõÃÛáõÝÝ»ñ ÏÇñ³éáõÙ ¿ÇÝ ÎêäÝ` Çñ»Ýó ³ßË³ 
ï³ÏÇóÝ»ñÇÝ çñÇ ¨ ¿É»Ïïñ³Ï³ÝáõÃÛ³Ý Ù³ï³ Ï³
ñ³ñÙ³Ý Í³é³ÛáõÃÛáõÝÝ»ñ, Ùß³ÏáõÃ³ÛÇÝ ¨ Ù³ñ½³Ï³Ý 
Ï³éáõÛóÝ»ñ, ÇÝãå»ë Ý³¨ µÝ³Ï³ñ³ÝÝ»ñ ïñ³ Ù³
¹ñ» Éáí: âÝ³Û³Í, í»ñçÇÝ Ñ³ßíáí, å»ïáõÃÛáõÝÝ ¿ñ 
§ïÝû ñÇÝáõÙ¦ ³Û¹ ë»÷³Ï³ÝáõÃÛáõÝÁ ¨ Õ»Ï³í³ñáõÙ 
Í³é³ÛáõÃÛáõÝÝ»ñÁ, ë³Ï³ÛÝ Ó»éÝ³ñÏáõÃÛáõÝÝ»ñÝ ¿ÇÝ 
ÏñáõÙ Çñ»Ýó ³ßË³ï³ÏÇóÝ»ñÇ Ù³ëÇÝ Ñá· ï³ Ý»Éáõ 
¨ Ñ³Ù³ÛÝùÇ Ñ³Ù³ñ ³Ûë ·áñÍáÕáõÃÛáõÝÝ»ñÝ Çñ³ Ï³
Ý³óÝ»Éáõ å³ï³ëË³Ý³ïíáõÃÛáõÝÁ: Ð»ïËáñÑñ¹³
ÛÇÝ ÙÃÝáÉáñïáõÙ, ·áñÍ³ñ³ñÝ»ñÁ å³Ï³ ë»óñÇÝ 
Çñ»Ýó ëáóÇ³É³Ï³Ý å³ñï³Ï³ÝáõÃÛáõÝÝ»ñÁ, áñ
å»ë½Ç Ï³ñáÕ³Ý³Ý ·áÛ³ï¨»É ßáõÏ³Û³Ï³Ý Ñ³ ñ³ µ»
ñáõÃÛáõÝÝ»ñÇ Ñ³Ù³Ï³ñ·Ç íñ³ ÑÇÙÝí³Í ïÝï» ëáõ
ÃÛ³Ý ³ÝóáõÙ³ÛÇÝ ßñç³ÝáõÙ: Þ³ï»ñÁ, »Ã» áã µáÉáñÁ, 
Ññ³Å³ñí»óÇÝ Çñ»Ýó ³ßË³ï³ÏÇóÝ»ñÇÝ µÝ³ Ï³ñ³Ý 
¨ ÏáÙáõÝ³É Í³é³ÛáõÃÛáõÝÝ»ñ ïñ³Ù³¹ñ»Éáõó, áñÁ 
ß³ï ù³Õ³ù³óÇÝ»ñÇ Ùáï ³é³ç³óñ»ó íñ¹áíÙáõÝù, 
áñ Ýáñ ·áñÍ³ñ³ñ Ë³íÁ Çñ ³ßË³ïáÕÝ»ñÇ Ï³Ù Ñ³
Ù³ÛÝùÇ Ù³ëÇÝ Ñá· ãÇ ï³ÝáõÙ, ¨ áõ½áõÙ ¿ ÙÇ³ÛÝ ÇÝùÁ 
Ñ³ñëï³Ý³É:

Þ³ï µÇ½Ý»ë Õ»Ï³í³ñÝ»ñ í³ï ¿ÇÝ ½·áõÙ, áñ ³ÛëåÇëÇ 
Çñ³íÇ×³Ï ¿ ëï»ÕÍí»É, µ³Ûó Ýáñ ïÝï»ë³Ï³Ý Çñ³
Ï³ÝáõÃÛáõÝÁ ÑÝ³ñ³íáñáõÃÛáõÝ ã¿ñ ï³ÉÇë Ýñ³Ýó 
áõÕÕ³ÏÇáñ»Ý ³ç³ÏóáõÃÛáõÝ ïñ³Ù³¹ñ»É ³ÛÝ ã³÷áí 
¨ ßñç³Ý³ÏÝ»ñáõÙ, ÇÝã ³é³ç: Ð»ïËáñÑñ¹³ÛÇÝ å»
ïáõ ÃÛáõÝÝ»ñÇó ß³ï»ñáõÙ ÎêäÇ Ý»ñÏ³ÛÇë íÇ×³ÏÁ 
Ñ»Ýó ¹ñ³ Ñ»ï¨³ÝùÝ ¿: Þ³ï µÇ½Ý»ëÝ»ñ Ï³ñÍáõÙ 
»Ý, áñ ÎêäÝ µ³ñ»·áñÍ³Ï³Ý ·áñÍáõÝ»áõÃÛáõÝ ¿, 
ÇÝã å»ë ûñÇÝ³Ï êáõñµ ÌÝáõÝ¹Ç Ï³å³ÏóáõÃÛ³Ùµ 
ÍÝá Õ³½áõñÏ »ñ»Ë³Ý»ñÇÝ Ë³Õ³ÉÇùÝ»ñ ï³ÉÁ Ï³Ù 
Ñ³ß Ù³Ý¹³Ù Ù³ñ¹Ï³Ýó Ñ³Ù³ñ áñ¨¿ ÙÇçá ó³é Ù³Ý 
Ñá í³Ý³íáñáõÃÛáõÝÁ: âÝ³Û³Í áñ, ³Ûë ·áñ ÍáÕáõ
ÃÛáõÝ Ý»ñÝ ³Ýßáõßï áñ³Ï³íáñíáõÙ »Ý áñå»ë Îêä 
·áñÍáÕáõÃÛáõÝÝ»ñ, ¹ñ³Ýù Çñ»Ýó µÝáõÛÃáí ³í»ÉÇ Ù³ñ
ï³ í³ñ³Ï³Ý »Ý, ù³Ý é³½Ù³í³ñ³Ï³Ý, ¨ áñå»ë 
³Û¹ åÇëÇÝ µÇ½Ý»ë ·áñÍ³éáõÛÃÝ»ñÇ íñ³ ÷áË³Ï»ñåáÕ 
³½¹»óáõÃÛáõÝ ã»Ý áõÝ»ÝáõÙ, ÇÝãåÇëÇÝ Ï³ñáÕ ¿ áõÝ»Ý³É 
Îêä é³½Ù³í³ñáõÃÛáõÝÁ, »Ã» ³ÛÝ ë»ñïáñ»Ý ÇÝï»·ñíÇ 
µÇ½Ý»ë Íñ³·ñÇ Ù»ç:    
  
Ü»ñÏ³ÛáõÙë ÙÇ ù³ÝÇ ·áñÍáÝ ¿ ¹ñ¹áõÙ Ñ»ïËáñÑñ¹³ÛÇÝ 
ÙÇç³í³ÛñÇ µ³½Ù³ÃÇí ÁÝÏ»ñáõÃÛáõÝÝ»ñÇ` ÁÝ¹áõÝ»Éáõ 
Îêä é³½Ù³í³ñáõÃÛáõÝ: Ü³Ë, ûï³ñ»ñÏñÛ³ Ý»ñ
¹ñáÕ Ý»ñÁ ÷áñÓáõÙ »Ý Ý»ñ¹³ßÝ³Ï»óÝ»É Çñ»Ýó ³ñ
ï³ ë³ÑÙ³ÝÛ³Ý ¹áõëïñ Ó»éÝ³ñÏáõÃÛáõÝÝ»ñáõÙ Ï³Ù 
Ù³ëÝ³×ÛáõÕ»ñáõÙ ·áñÍ³ñ³ñ ÷áñÓÇ ³ñÅ»ùÝ»ñÝ Çñ»Ýó 
Ñ³Ûñ»ÝÇùáõÙ ·ïÝíáÕ Ù³Ûñ ÁÝÏ»ñáõÃÛ³Ý ³ñÅ»ùÝ»ñÇ Ñ»ï: 
ºñÏñáñ¹, ºíñ³ÙÇáõÃÛ³ÝÝ ÇÝï»·ñí»Éáõ ̈  ÙÇç³½·³ÛÇÝ 
¹³ßÝ³·ñ»ñÇÝ, ÇÝãå»ë ûñÇÝ³Ï ØÇ³íáñí³Í ³½·»ñÇ 
·Éáµ³É Ñ³Ù³Ó³ÛÝ³·ñÇÝ ÙÇ³Ý³Éáõ ³í»ÉÇ Ù»Í Ó·ïáõÙÁ 
¹ñ¹áõÙ »Ý ÁÝÏ»ñáõÃÛáõÝÝ»ñÇÝ í»ñ³Ý³Û»É áõñÇßÝ»ñÇÝ 
ÙÇ³Ý³Éáõ Çñ»Ýó Ù³ñï³í³ñáõÃÛáõÝÝ ³í»ÉÇ Ëëï³óáÕ 
ÙÇç³½·³ÛÇÝ ã³÷áñáßÇãÝ»ñÇÝ Ñ³Ù³å³ï³ëË³Ý»Éáõ 
Ñ³Ù³ñ` Ã»É³¹ñ³Ýùáí, Ã» Ï³Ù³íáñ: ºññáñ¹, ÐÎ
Ý»ñÁ ¨ Ñ³Ýñ³ÛÇÝ ß³Ñ³·ñ·Çé ËÙµ»ñÁ ¹ñ¹áõÙ »Ý 
ÁÝÏ»ñáõÃÛáõÝÝ»ñÇÝ ³í»ÉÇ Ñ³Ù³ÑáõÝã ÉÇÝ»É Çñ»Ýó 
ÙÇ ç³ í³ÛñÇÝ ¨ ³í»ÉÇ Ù»Í ¹»ñ áõÝ»Ý³É Çñ»Ýó 
³ßË³ï³ÏÇóÝ»ñÇ, ³ÛÝ Ñ³Ù³ÛÝùÇ ¨ Ñ³ë³ñ³ÏáõÃÛ³Ý 
µ³ñ»Ï»óáõÃÛ³Ý ³å³ÑáíÙ³Ý ·áñÍáõÙ, áñï»Õ Ýñ³Ýù 
·áñÍáõÙ »Ý: âáññáñ¹, ÑÇÙ³, »ñµ Ñ»ïËáñÑñ¹³ÛÇÝ 
·áñÍ³ñ³ñ ÙÇç³í³ÛñÁ Ï³ÛáõÝ³ó»É ¿ ¨ ³×Ç ï»ÙåÝ 
³í»É³ÝáõÙ ¿, ß³ï µÇ½Ý»ë Õ»Ï³í³ñÝ»ñ áõ½áõÙ »Ý ³í»ÉÇ 
³ÏïÇí ¹»ñ áõÝ»Ý³É Çñ»Ýó ÁÝÏ»ñáõÃÛ³Ý Ï³ÛáõÝáõÃÛ³Ý 
é³½Ù³í³ñáõÃÛ³Ý Ùß³ÏÙ³Ý ·áñÍáõÙ:   
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Î³ñ¨áñ ¿ Ýß»É, áñ ¿ÙåÇñÇÏ Ñ»ï³½áïáõÃÛ³Ý ³Û¹ ù³Ý 
¿É Ù»Í ÑÇÙù»ñ ãÏ³Ý »ÝÃ³¹ñ»Éáõ, áñ Îêä Ù³ñ ï³
í³ñáõÃÛ³Ý Çñ³Ï³Ý³óáõÙÁ áõÕÕ³ÏÇáñ»Ý µ³ñ»É³íáõÙ 
¿ ÁÝÏ»ñáõÃÛ³Ý ß³ÑáõÃ³µ»ñáõÃÛáõÝÁ: ²Ûë Ã»Ù³Ûáí Ñ»
ï³½áïáõÃÛáõÝÝ ³ÝÏ³ëÏ³Í ÙÇ³Ýß³Ý³Ï ã¿, ¨ Áëï 
áñáß Ñ»ï³½áïáõÃÛáõÝÝ»ñÇ, û·áõïÝ»ñÁ ëï³óíáõÙ 
»Ý Ý³ËÝ³Ï³Ý é³½Ù³í³ñáõÃÛ³Ý Çñ³Ï³Ý³óáõÙÇó 
ï³ ñÇÝ»ñ Ñ»ïá: àñáß ÁÝÏ»ñáõÃÛáõÝÝ»ñ Ñ»ï¨áõÙ »Ý 
³ÛÝ ï»ëáõÃÛ³ÝÁ, áñ ÎêäáõÙ Ý»ñ¹ñáõÙÁ Ñ³Ï³ ëáõÙ 
¿ ³ÝÙÇç³Ï³Ý ß³ÑáõÛÃ ëï³Ý³Éáõ Çñ»Ýó ÑÝ³ñ³ íá
ñáõÃÛ³ÝÁ, áñÁ Ñ³ïáõóíáõÙ ¿ ³í»ÉÇ ßáõï ß³ÑáõÃ³µ»ñ 
Ýå³ï³ÏÝ»ñÇÝ Ñ³ëÝ»Éáõ ¨ µ³ÅÝ»ïáÙë»ñÇ ·Ý»ñÇó 
ëï³ó íáÕ Ï³ñ×³Å³ÙÏ»ï »Ï³ÙáõïÝ»ñÇ ßÝáñÑÇí, 
ù³Ý Ï³ÛáõÝ Ù³ñï³í³ñáõÃÛ³Ý ëï»ÕÍÙ³Ùµ, áñÇ 
û·áõï Ý»ñÁ ßáß³÷»ÉÇ ã»Ý ÉÇÝÇ ¹»é¨ë ÙÇ ù³ÝÇ ï³ñÇ: 
ÆÝãå»ë ¸³íÇÃ ø³í»Ã¶áõ¹íÇÝÝ ¿ ³é³ç³ñÏáõÙ 
í»ñç»ñë ÃáÕ³ñÏí³Í Øß³ÏáõÃ³ÛÇÝ ï»Õ³ß³ñÅ»ñ 
Ñá¹í³ÍáõÙ. §Æñ³Ï³ÝáõÙ Ñ³ñóÝ ³ÛÝ ã¿, áñ µáÉáñ 
ÁÝÏ»ñáõÃÛáõÝÝ»ñÁ å»ïù ¿ Ï³ï³ñ»Ý Îêä ÝáõÛÝ Ó¨áí, 
³ÛÉ ³ÛÝ, áñ ÁÝÏ»ñáõÃÛáõÝÝ»ñÁ å»ïù ¿ ÎêäÇ áñáß 
Ûáõñ³Ñ³ïÏáõÃÛáõÝÝ»ñÁ Ñ³ñÙ³ñ»óÝ»Ý Çñ»Ýó µÇ½Ý»ëÇ 
Ù³ñï³í³ñáõÃÛ³ÝÁ` ³í»ÉÇ ÙñóáõÝ³Ï ¹³éÝ³Éáõ Ñ³
Ù³ñ: ÎêäÝ Ï³ñ×³Å³ÙÏ»ï ß³ÑáõÃ³µ»ñáõÃÛ³Ý 

Ñ»ï Ï³å»Éáõ ÷áË³ñ»Ý ³ÝÑñ³Å»ßï ¿ Ñ³ßíÇ ³éÝ»É 
ÎêäÇ »ñÏ³ñ³Å³ÙÏ»ï û·áõïÝ»ñÇ ³í»ÉÇ É³í 
·Ý³Ñ³ïáõÙÁ¦: 

ÐÇÙ³, »ñµ ÎêäÝ ùÝÝ³ñÏíáõÙ ¿ Ñ»ïËáñÑñ¹³ÛÇÝ 
ß³ï »ñÏñÝ»ñáõÙ, ¹Åí³ñáõÃÛáõÝ ¿ Ý»ñÏ³Û³óÝáõÙ áã 
Ã» ·áñÍ³ñ³ñÝ»ñÇÝ ³ë»ÉÁ, Ã» ÇÝãáõ Çñ»Ýù å»ïù ¿ 
½µ³Õí»Ý ³Ûë ·áñÍáõÝ»áõÃÛ³Ùµ, ³ÛÉ Çñ»Ýó ³é³ç Ý³
Ñ»ñÃáõÃÛáõÝÝ»ñÁ Ñ³ëÏ³Ý³ÉÁ, ÇÝãå»ë Ý³¨ ³ÛÝ, Ã» 
ÇÝãå»ë ¿ ÎêäÝ Ý»ñ·ñ³ííáõÙ ¹ñ³Ýó Ù»ç:  Ø³ÛùÉ º. 
äáñï»ñÁ ¨ Ø³ñÏ è. Îñ³Ù»ñÁ Çñ»Ýó §è³½ Ù³ í³
ñáõÃÛáõÝÁ ¨ Ñ³ë³ñ³ÏáõÃÛáõÝÁ. Øñó³Ï ó³ ÛÇÝ ³é³
í»ÉáõÃÛ³Ý ¨ Ïáñåáñ³ïÇí ëáóÇ³É³Ï³Ý å³ ï³ë Ë³
Ý³ïíáõÃÛ³Ý ÙÇç¨ Ï³åÁ¦ Ñá¹í³ÍáõÙ Ý³ Ë³·Í»É »Ý ÙÇ 
Ï³éáõóí³Íù, áñÇ ÙÇçáóáí ·áñ Í³ ñ³ñ Ý»ñÁ Ï³ñáÕ »Ý 
ë³ÑÙ³Ý»É ëáóÇ³É³Ï³Ý Ñ³ñó»ñÇ ³é³çÝ³Ñ»ñÃáõÃÛáõÝ 
¨ ³Ý¹ñ³¹³éÝ³É Ýñ³Ýó, áñáÝù ³í»ÉÇ ß³ï »Ý 
í»ñ³µ»ñáõÙ Çñ»Ýó µÇ½Ý»ë é³½ Ù³ í³ ñáõÃÛ³ÝÁ: Ð³ÏÇñ×, 
Ýñ³Ýù Ï³ñáÕ »Ý ¹³ë³ Ï³ñ· í»É Ñ» ï¨Û³É Ï»ñå. 

ÀÝ¹Ñ³Ýáõñ ëáóÇ³É³Ï³Ý Ñ³ñó»ñ. ëáóÇ³É³Ï³Ý Ñ³ñ
ó»ñ, áñáÝó íñ³ Ù»Í³å»ë ã»Ý Ý»ñ·áñÍáõÙ ÁÝÏ»ñáõÃÛ³Ý 
·áñÍ³éáõÛÃÝ»ñÁ ¨ áñáÝù ÝÛáõÃ³å»ë ã»Ý ³½¹áõÙ Ýñ³ 
»ñÏ³ñ³Å³ÙÏ»ï ÙñóáõÝ³ÏáõÃÛ³Ý íñ³:  

²ñÅ»ßÕÃ³ÛÇ ëáóÇ³É³Ï³Ý ³½¹»óáõÃÛáõÝÁ. ëáóÇ³É³
Ï³Ý Ñ³ñó»ñ, áñáÝó íñ³ Ù»Í³å»ë Ý»ñ·áñÍáõÙ ¿ 
ÁÝÏ»ñáõÃÛ³Ý µÝ³Ï³ÝáÝ µÇ½Ý»ë ·áñÍáõÝ»áõÃÛáõÝÁ: 

Øñó³Ïó³ÛÇÝ ÙÇç³í³ÛñÇ ëáóÇ³É³Ï³Ý ·áñÍáÝÝ»ñ. 
³ñ ï³ùÇÝ ÙÇç³í³ÛñÇ ëáóÇ³É³Ï³Ý Ñ³ñó»ñÁ, áñáÝù 
Ù»Í³å»ë Ý»ñ·áñÍáõÙ »Ý ÁÝÏ»ñáõÃÛ³Ý ÙñóáõÝ³ÏáõÃÛ³Ý 
ÑÇÙùáõÙ ÁÝÏ³Í ß³ñÅ³éÇÃÇ íñ³ ³ÛÝ í³Ûñ»ñáõÙ, áñï»Õ 
¹ñ³Ýù ·áñÍáõÙ »Ý:

êïáñ¨ ï»ë äáñï»ñÇ ¨ Îñ³Ù»ñÇ ëË»Ù³Ý Ñ³ë³
ñ³ ÏáõÃÛ³Ý Ù»ç Ïáñåáñ³ïÇí Ý»ñ·ñ³íí³ÍáõÃÛ³Ý 
é³½Ù³í³ñ³Ï³Ý Ùáï»óÙ³Ý Ù³ëÇÝ: 

²Ûë ëË»Ù³Ý Ï³ñáÕ ¿ ÁÝÏ»ñáõÃÛ³Ý Ñ³Ù³ñ ëï»ÕÍ»É 
Ùá¹»É Ïáñåáñ³ïÇí ëáóÇ³É³Ï³Ý Íñ³·Çñ Ï³½Ù»Éáõ 
Ñ³Ù³ñ, »ñµ áñáßíÇ, Ã» áñ ëáóÇ³É³Ï³Ý Ñ³ñó»ñÇÝ »Ý 
Ýñ³Ýù áõ½áõÙ ³Ý¹ñ³¹³éÝ³É: ÆÝãå»ë Ýß»É »Ý äáñï»ñÝ 

áõ Îñ³Ù»ñÁ. §Îáñåáñ³ïÇí ëáóÇ³É³Ï³Ý Íñ³·ÇñÁ 
Ñ³Ù³ÛÝùÇ ³ÏÝÏ³ÉÇùÝ»ñÇó µ³óÇ ï»ëÝáõÙ ¿ ëáóÇ³É³Ï³Ý 
¨ ïÝï»ë³Ï³Ý û·áõïÝ»ñ Ó»éùµ»ñ»Éáõ ÙÇ³Å³Ù³Ý³ÏÛ³ 
ÑÝ³ñ³íáñáõÃÛáõÝÝ»ñÁ: ²ÛÝ íÝ³ëÁ Ýí³½»óÝ»Éáõó 
³ÝóÝáõÙ ¿ ¹»åÇ Ïáñåáñ³ïÇí é³½Ù³í³ñáõÃÛáõÝÝ 
Çñ³·áñÍ»Éáõ Ñ³Ù³ñ áõÕÇÝ»ñ áñáÝ»ÉáõÝ` ëáóÇ³É³Ï³Ý 
å³ÛÙ³ÝÝ»ñÁ Ï³ï³ñ»É³·áñÍ»Éáõ ÙÇçáóáí:  ÆÝãå»ë 
³ñÓ³·³ÝùáÕ ÎêäÝ, ³ÛÝå»ë ¿É é³½Ù³í³ñ³Ï³Ý 
ÎêäÝ ³ÝÑñ³Å»ßï »Ý Ïáñåáñ³ïÇí ëáóÇ³É³Ï³Ý 
Íñ³·Çñ ëï»ÕÍ»Éáõ Ñ³Ù³ñ, ë³Ï³ÛÝ ÁÝÏ»ñáõÃÛáõÝÁ 
å»ïù ¿ ³é³ç ß³ñÅíÇ é³½Ù³í³ñ³Ï³Ý ÎêäÇ 
áõÕÕáõÃÛ³Ùµ, áñáíÑ»ï¨ ÁÝÏ»ñáõÃÛáõÝÝ»ñÁ Ï³ñáÕ 
»Ý ³í»ÉÇ ¿³Ï³Ý ³½¹»óáõÃÛáõÝ áõÝ»Ý³É ¨ ³í»ÉÇ Ù»Í 
Ñ³ïáõóáõÙ ëï³Ý³É Çñ»Ýó ·áñÍáÕáõÃÛáõÝÝ»ñÇó:

²ñÓ³·³ÝùáÕ ÎêäÝ áõÝÇ »ñÏáõ ÑÇÙáõÝùÝ»ñ. Ñ³Ý¹»ë 
·³É áñå»ë É³í Ïáñåáñ³ïÇí ù³Õ³ù³óÇ, ̈  Ýí³½»óÝ»É 
·áñÍ³ñ³ñ ·áñÍáõÝ»áõÃÛáõÝÇó ³éÏ³ Ï³Ù Ñ³í³Ý³Ï³Ý 
µ³ó³ë³Ï³Ý ³½¹»óáõÃÛáõÝÁ: ²ñÓ³·³ÝùáÕ ÎêäÇ 

 

ÀÝ¹Ñ³Ýáõñ ëáóÇ³É³Ï³Ý 
³½¹»óáõÃÛáõÝ 

²ñÅ»ßÕÃ³ÛÇ ëáóÇ³É³Ï³Ý 
³½¹»óáõÃÛáõÝÁ 

Øñó³Ïó³ÛÇÝ ÙÇç³í³ñÇ 
ëáóÇ³É³Ï³Ý ·áñÍáÝÝ»ñÁ 

È³í ù³Õ³ù³óÇáõÃÛáõÝ Üí³½»óÝ»É ³ñÅ»ßÕÃ³ÛÇ 
·áñÍáõÝ»áõÃÛ³Ý íÝ³ëÁ 

è³½Ù³í³ñ³Ï³Ý 
µ³ñ»·áñÍáõÃÛáõÝ, áñÝ 

û·ï³·áñÍáõÙ ¿ 
Ï³ñáÕáõÃÛáõÝÝ»ñÁ 

ÙñóáõÝ³Ï ÙÇç³í³ÛñÇ 
ó³ÛïáõÝ µÝ³·³í³éÝ»ñÁ 

µ³ñ»É³í»Éáõ Ñ³Ù³ñ  

²ñÓ³·³ÝùáÕ Îêä 

è³½Ù³í³ñáõÃÛáõÝÁ 
ÏÇñ³é»Éáõ Å³Ù³Ý³Ï 

³ñÅ»ßÕÃ³ÛÇ 
·áñÍáõÝ»áõÃÛáõÝÁ 

÷áË³ñÏ»É 
Ñ³ë³ñ³ÏáõÃÛ³Ý 

û·áõïÝ»ñÇ 

è³½Ù³í³ñ³Ï³Ý Îêä 
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·áñÍáÕáõÃÛáõÝÝ»ñÁ Ï³ñáÕ »Ý Ý»ñ³é»É Ïáñåáñ³ïÇí 
Ï³éáõÛóÝ»ñÇÝ Ùáï ·ïÝíáÕ ÙÇçÝ³Ï³ñ· ¹åñáóÇÝ 
³ç³Ïó»ÉÁ, Í³é³ïáõÝÏÁ ¿ÏáÉá·Ç³å»ë ½·³ÛáõÝ ï³
ñ³ÍùáõÙ, áñï»Õ ÁÝÏ»ñáõÃÛáõÝÝ ³ßË³ïáõÙ ¿, Ï³Ù 
³ßË³ï³ÏÇóÝ»ñÇÝ ³ÛÉ ³ßË³ï³ÝùÇ Ñ³Ù³ñ í»ñ³
å³ïñ³ëï»ÉÁ, »Ã» Ýñ³Ýó Ïñ×³ï»Éáõ »Ý: ²ñÓ³·³ÝùáÕ 
ÎêäÇ ûñÇÝ³Ï ¿ ìñ³ëï³ÝáõÙ ´³ùáõÂµÇÉÇëÇ
æ»ÛÑ³Ý (´Âæ) Ý³íÃ³ÙáõÕÇ íñ³ ´ñÇÃÇß ö»ÃñáÉÛáõÙÇ 
³ßË³ï³ÝùÁ: ´ñÇÃÇß ö»ÃñáÉÛáõÙÁ Ý³íÃ³ÙáõÕÇ 
»ñ Ï³ÛÝùáí ï³ñ³ÍùÇ Ñ³Ù³ÛÝùÝ»ñáõÙ í»ñ³Ýáñá·»É 
¿ ¹åñáóÝ»ñÝ áõ ç»éáõóáõÙ ³ÝóÏ³óñ»É, ¨ ÙÇçáóÝ»ñ 
¿ ÝíÇñ³µ»ñ»É ï³ñµ»ñ ¿ÏáÉá·Ç³Ï³Ý ËÙµ»ñÇÝ, »ñµ 
Ý³íÃ³ÙáõÕÁ ³ÝóÝáõÙ ¿ñ ´áñÅáÙÇÔ³ñ³·³áõÉÇ 
³½·³ÛÇÝ å³ñÏÇ ¿ÏáÉá·Ç³å»ë ½·³ÛáõÝ ï³ñ³Íùáí: 
´öÝ Ý³¨ ³ßË³ï»É ¿ ¿ÏáÉá·Ç³Ï³Ý ËÙµ»ñÇ Ñ»ï ßñç³Ï³ 
ÙÇç³í³ÛñÇ íñ³ Ý³íÃ³ÙáõÕÇ Ý³Ë³·ÍÇ ³½¹»óáõÃÛáõÝÁ 
í»ñ³ÑëÏáÕ Ñ³Ù³Ï³ñ· Ùß³Ï»Éáõ ¨ ¿ÏáÉá·Ç³Ï³Ý 
í»ñ³ÑëÏáÕ Ï³½Ù³Ï»ñåáõÃÛáõÝ ëï»ÕÍ»Éáõ Ñ³Ù³ñ: ê³ 
í»ñ ¿ Ñ³ÝáõÙ ³ñÓ³·³ÝùáÕ ÎêäÇ ·ÉË³íáñ ÏáÕÙÁ` 
Ý³Ë³·ÍÇ Ýå³ï³ÏÝ»ñÇ ³ñ¹ÛáõÝ³í»ï í»ñ³ÑëÏáõÙÝ 
áõ ·Ý³Ñ³ïáõÙÁ: àñáß ÁÝÏ»ñáõÃÛáõÝÝ»ñ Ñ³í³ïáõÙ 
»Ý, áñ Ï³ñáÕ »Ý ëáóÇ³É³Ï³Ý ÷á÷áËáõÃÛ³Ý Ñ³ëÝ»É 
Ï³½Ù³Ï»ñåáõÃÛ³ÝÁ ·áõÙ³ñ ÝíÇñ³µ»ñ»Éáí, ë³Ï³ÛÝ 
Ýñ³Ýó ³ßË³ï³ÝùÁ ß³ï ³í»ÉÇ ³ñ¹ÛáõÝ³í»ï ¿, »Ã» 
Ýñ³Ýù í»ñ³ÑëÏÙ³Ý ̈  ·Ý³Ñ³ïÙ³Ý Ï³ñáÕáõÃÛáõÝÝ»ñÇ 
Ñ»ï Ù»Ïï»Õ áõÝ»Ý Ý³¨ Ýå³ï³ÏÝ»ñ ¨ ËÝ¹ÇñÝ»ñ 
ÙÇÝã¨ ³ñÓ³·³ÝùáÕ ÎêäÇ ·áñÍáÕáõÃÛáõÝÝ»ñÁ Ý³
Ë³Ó»éÝ»ÉÁ:     

è³½Ù³í³ñ³Ï³Ý ÎêäÝ Ý»ñ³éáõÙ ¿ Îêä ·áñÍáõ
Ý»áõÃÛáõÝÁ áñå»ë Ùñó³Ïó³ÛÇÝ ³é³í»ÉáõÃÛáõÝ ¹Çï»ÉÁ, 
Ýáñ³ñ³ñáõÃÛáõÝÝ»ñÁ, ̈  §ÇÝãå»ë Ý»ñëÇó¹áõñë, ³ÛÝå»ë 
¿É ¹ñëÇóÝ»ñë ·áñÍáÝÝ»ñÇ ÙÇ³ëÝ³Ï³Ý ³ßË³ï³Ýù¦Ç 
ÁÝ¹·ñÏáõÙÁ ÁÝÏ»ñáõÃÛ³Ý ¨ Çñ Ñ³Ù³ÛÝùÇ ÙÇç¨ ÁÝ¹
Ñ³Ýáõñ ³ñÅ»ùÝ»ñ ëï»ÕÍ»Éáõ Ñ³Ù³ñ: ²Ûë Ùáï»ó Ù³Ý 
ûñÇÝ³Ï ¿ Ñ³Ý¹Çë³ÝáõÙ îáÛáï³ÛÇ öñÛáõë ³íïá Ù»
ù» Ý³ÛÇ ëï»ÕÍáõÙÁ: îáÛáï³Ý Ñ³ëÏ³ó³í, áñ µ»Ý
½ÇÝáí/¿É»Ïïñ³Ï³ÝáõÃÛ³Ùµ ³ßË³ïáÕ ÑÇµñÇ¹³ÛÇÝ 
ß³ñÅÇãÝ»ñÝ ÇëÏ³Ï³Ý Ýáñ³ÙáõÍáõÃÛáõÝ ¿ÇÝ, áñÝ Ç 
í»ñçá Ï³ñ»ÉÇ ¿ ï³ñ³Í»É Ý³¨ ÙÝ³ó³Í ³åñ³Ýù³ÛÇÝ 
·Í»ñáõÙ` Ùñó³Ïó³ÛÇÝ ³é³í»ÉáõÃÛáõÝ ëï»ÕÍ»Éáõ Ñ³Ù³ñ: 
îáÛáï³ÛÇ ÑÇµñÇ¹³ÛÇÝ ³íïáÙ»ù»Ý³Ý»ñÁ ëå³éáõÙ 
¿ÇÝ ëáíáñ³Ï³Ý Ù»ù»Ý³Ý»ñÇ û·ï³·áñÍ³Í µ»Ý½ÇÝÇ 
Ùáï Ï»ëÁ, ³ñï³Ý»ïáõÙ ¿ÇÝ Ùáï 10% ³ÍË³ÃÃí³ÛÇÝ 
·³½, ̈  Ý³ Ï³ñáÕ³ó³í ³ñ¹ÛáõÝ³í»ïáñ»Ý Çñ³ó Ý»É Çñ 
³ñï³¹ñ³ÝùÁ` Ï»ÝïñáÝ³Ý³Éáí ³í»ÉÇ ¿ÏáÉá ·Ç³å»ë 
ÁÝ¹áõÝ»ÉÇ ï»ËÝáÉá·Ç³Ý»ñ ëå³éáÕÝ»ñÇ Ý³ËÁÝï
ñáõÃÛ³Ý ï»Õ³ß³ñÅ»ñÇ íñ³:         

¸ñ³ ³ñ¹ÛáõÝùáõÙ îáÛáï³ÛÇ ÑÇµñÇ¹ ï»ËÝáÉá·Ç³Ý 
Çñ ¹³ëÇ Ù»ç Ñ³Ù³ñíáõÙ ¿ ·Éáµ³É ëï³Ý¹³ñï ¨ Ý³ 
³ñï³¹ñ³ÝùÇ ½³ñ·³óÙ³Ý Ù»ç ÙÇ ù³ÝÇ ë»ñáõÝ¹ ³é³ç 
¿ ³Ýó»É Çñ Ùñó³ÏÇóÝ»ñÇó, áñáÝù ³ÛÅÙ §Ùñó³í³½ùÇ¦ 
Ù»ç »Ý Ùï»É ³Ûë Ñ³çáñ¹ ë»ñÝ¹Ç ï»ËÝáÉá·Ç³ÛÇÝ 
Ñ³ëÝ»Éáõ Ñ³Ù³ñ:  

è³½Ù³í³ñ³Ï³Ý ÎêäÇ Ù»Ï áõñÇß ¨, ÇÑ³ñÏ», 
ß³ï Ï³ñ¨áñ ÏáÕÙÁ ÁÝÏ»ñáõÃÛ³Ý ¨ Çñ Ñ³Ù³ÛÝùÇ 
ÙÇç¨ ÷áË³¹³ñÓ Ñ³ñ³µ»ñáõÃÛ³Ý ³Ùñ³åÝ¹áõÙÝ ¿: 
ÆÝãå»ë äáñï»ñÝ áõ Îñ³Ù»ñÝ »Ý ÝßáõÙ. §´Ýáñáß ¿, 
áñ ÇÝãù³Ý ³í»ÉÇ ë»ñïáñ»Ý ¿ Ï³åí³Í ëáóÇ³É³Ï³Ý 
Ñ³ñóÁ ÁÝÏ»ñáõÃÛ³Ý µÇ½Ý»ëÇÝ, ³ÛÝù³Ý ³í»ÉÇ Ù»Í ¿ 
ÁÝÏ»ñáõÃÛ³Ý é»ëáõñëÝ»ñÁ ¨ Ï³ñáÕáõÃÛáõÝÝ»ñÁ û·
ï³·áñÍ»Éáõ ¨ Ñ³ë³ñ³ÏáõÃÛ³ÝÁ û·áõï µ»ñ»Éáõ 
ÑÝ³ ñ³íáñáõÃÛáõÝÁ:¦ êÃ³ñµ³ÏëÁ, ûñÇÝ³Ï, óáõÛó 
ïí»ó, áñ µ³ñ»É³í»É ¿ Çñ Ù³ÏÝÇßÇ í³ñÏ³ÝÇßÁ, 
Ù»Í³óñ»É ëáõñ×Ç Çñ³óÙ³Ý Í³í³ÉÝ»ñÁ ¨ µ³ñ»É³í»É 
ëáõñ× ³×»óÝáÕÝ»ñÇ ÏÛ³ÝùÇ Ù³Ï³ñ¹³ÏÁ` ³ÙµáÕç 
³ß Ë³ñÑáõÙ Ý»ñ¹ñáõÙÝ»ñ Ï³ï³ñ»Éáí ëáõñ×Ç ³ñ
ï³¹ ñáõÃÛ³Ý Ï³ÛáõÝ Ù»Ãá¹Ý»ñÇ ½³ñ·³óÙ³Ý Ù»ç: 
êÃ³ñµ³ÏëÁ ²ýñÇÏ³ÛáõÙ ¨ È³ïÇÝ³Ï³Ý ²Ù»ñÇ Ï³
ÛáõÙ ëáõñ× ³ñï³¹ñáÕÝ»ñÇÝ áõëáõó³ÝáõÙ ¿ ëáõñ×Ç 
³ñ ï³¹ñáõÃÛ³Ý Ýáñ ï»ËÝáÉá·Ç³Ý»ñ` Ýñ³Ýó ïñ³
Ù³¹ñ»Éáí ³í»ÉÇ µ³ñÓñ ÑÙïáõÃÛáõÝÝ»ñÇ µ³½³, 
áñå»ë½Ç í»ãçÇÝÝ»ñë ³í»ÉÇ ß³ï »Ï³Ùáõï ëï³Ý³Ý 
³Ûë Ýáñ Ù»Ãá¹Ý»ñÝ û·ï³·áñÍ»Éáí: ¸³ Ý³¨ µ³ñ»
Ýå³ëï ³½¹»óáõÃÛáõÝ ¿ áõÝ»ÝáõÙ ³ñï³¹ñáÕÝ»ñÇ 
íñ³ ¨ Ù³ï³Ï³ñ³ñÙ³Ý ßÕÃ³ÛÇ ·áñÍ³éáõÛÃÝ»ñÇ ³ÛÉ 
Ù³Ï³ñ¹³ÏÝ»ñáõÙ, áñï»Õ Ï³Ý ßñç³Ï³ ÙÇç³í³ÛñÇ 
¨ Ï³ÛáõÝáõÃÛ³Ý Ñ³ñó»ñ: ²Û¹åÇëáí, êÃ³ñµ³ÏëÁ 
µ³ñÓ ñ³óñ»É ¿ Çñ ³ñÅ»ùÝ»ñÇ ³ÙµáÕç³Ï³ÝáõÃÛáõÝÁ` 
ëï»Õ Í»Éáí Ùñó³Ïó³ÛÇÝ ³é³í»ÉáõÃÛáõÝ Çñ ëáõñ×Ç 
Ñ³ÙÇ ¨ Ù³ÏÝÇßÇ í³ñÏ³ÝÇßÇ ³éáõÙáí, áñÁ ë»ñïáñ»Ý 
Ï³åí³Í ¿ ³ñï³¹ñáõÃÛáõÝáõÙ ¨ ·ÝÙ³Ý ·áñÍÁÝÃ³óáõÙ 
³ÛÝåÇëÇ ÑÙïáõÃÛáõÝÝ»ñÇ ÏÇñ³éÙ³Ý Ñ»ï, áñ ³ÛÉ ëáõñ× 
³ñï³¹ñáÕÝ»ñÁ ãáõÝ»Ý: êÃ³ñµ³ÏëÇ ûñÇÝ³ÏÁ óáõÛó ¿ 
ï³ÉÇë äáñï»ñÇ ¨ Îñ³Ù»ñÇ ³ÛÝ Ï³ñÍÇùÁ, áñ §Ù»Í 
Ù³ë³Ùµ é³½Ù³í³ñ³Ï³Ý ÎêäÝ ³é³ç ¿ ·³ÉÇë »ñµ 
ÁÝÏ»ñáõÃÛáõÝÁ Çñ ³ñÅ»ùÇ ³é³ç³ñÏÇ íñ³ ³í»É³óÝáõÙ 
¿ ëáóÇ³É³Ï³Ý ·áñÍáÝÁ, ëáóÇ³É³Ï³Ý ³½¹»óáõÃÛáõÝÁ 
¹³ñÓÝ»Éáí ÁÝ¹Ñ³Ýáõñ é³½Ù³í³ñáõÃÛ³Ý ³Ýµ³Å³Ý 
Ù³ë:

ì»ñáÝßÛ³É Ùá¹»ÉÁ óáõÛó ¿ ï³ÉÇë, áñ Îêä ÑÇÙù 
ëï»Õ Í»Éáõ Ñ³Ù³ñ Ù»Ï É³í ë³ÑÙ³Ýí³Í Ó¨ ãÏ³, 
ë³Ï³ÛÝ ·áñÍ³ñ³ñÝ»ñÁ Ï³ñáÕ »Ý û·áõï ëï³Ý³É 
Îêä ·áñÍáÕáõÃÛáõÝÝ»ñÇó` ³é³ÝÓÝ³Ý³Éáí ³Ûë µÝ³
·³í³éáõÙ: ²é³Ýó Îêä ·áñÍáÕáõÃÛáõÝÝ»ñÇ  µ³ñá
Û³Ëáë³Ï³Ý ÑÇÙÝ³íáñáõÙÝ»ñÇ Ù»ç Ëáñ³Ý³Éáõ, ·áñ
Í³ñ³ñÝ»ñÁ Ï³ñáÕ »Ý µ³ñÓñ³óÝ»É Çñ»Ýó Ùñó³Ïó³ÛÇÝ 
³é³í»ÉáõÃÛáõÝÁ Ýáñ³ÙáõÍáõÃÛáõÝÝ»ñÇ ÙÇçáóáí, áõÅ»
Õ³óÝ»É Çñ»Ýó Ù³ÏÝÇßÇ í³ñÏ³ÝÇßÁ, ¨ ³Ùñ³åÝ¹»É 
Çñ»Ýó Ñ³ÝñáõÃÛ³Ý Ñ»ï Ï³å»ñÁ Ñ³Ù³Ï³ñ·í³Í 
Îêä é³½Ù³í³ñáõÃÛáõÝ ëï»ÕÍ»Éáõ ÙÇçáóáí: ºÃ» ³ñ
Ó³·³ÝùáÕ Îêä ·áñÍáõÝ»áõÃÛ³Ý Ù»ç Ý»ñ·ñ³íáõÙÁ 
Ï³ ñáÕ ¿ ÁÝÏ»ñáõÃÛ³ÝÁ û·áõïÝ»ñ µ»ñ»É, ³å³ 
é³½Ù³í³ñ³Ï³Ý Îêä ÑÇÙùÇ ÇÝï»·ñ³óáõÙÁ Ï³ñáÕ ¿ 
ÁÝÏ»ñáõÃÛ³Ý ÏáÕÙÇó ëï³óíáÕ û·áõïÝ»ñÇ íñ³ µ³½
Ù³å³ïÏáÕ ³½¹»óáõÃÛáõÝ áõÝ»Ý³É, áñáíÑ»ï¨ ³ÛÝ 
áõÝÇ ß³ï ï³ñµ»ñ µÝ³·³í³éÝ»ñÇ íñ³ Ý»ñ³½¹»Éáõ 
Ñ³ë³Ý»ÉÇáõÃÛáõÝ, ÇÝãå»ë ýÇÝ³Ýë³Ï³Ý, ³ÛÝå»ë ¿É 
ëáóÇ³É³Ï³Ý:
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Îáñåáñ³ïÇí ëáóÇ³É³Ï³Ý å³
ï³ë Ë³Ý³ïíáõÃÛáõÝ, Îáñåá
ñ³ ïÇí µ³ñ»·áñÍáõÃÛáõÝ ¨ 
Ïáñ åáñ³ïÇí ëáóÇ³É³Ï³Ý Ý»ñ
¹ñáõÙÝ»ñ ï»ñÙÇÝÝ»ñÁ ÙÇ ù³
ÝÇ ï³ñÇ ³é³ç Ð³Û³ëï³ÝÇ 
·áñ Í³ñ³ñ Ñ³Ù³ÛÝùÇ Ù»Í Ù³
ëÇÝ ³ÝÍ³ÝáÃ ¿ÇÝ: ²Ûë Ñ³ë Ï³
óáõ ÃÛáõÝÝ»ñÝ ³ñ¹»Ý ¹³éÝáõÙ »Ý 
³í»ÉÇ ÁÝÏ³É»ÉÇ ¨ áñáß Ñ³ÛÏ³Ï³Ý 
Ý³Ë³Ó»éÝáÕ ·áñÍ³ñ³ñÝ»ñ ³ñ
¹»Ý Ù»Ï³Ý·³ÙÛ³ Ñ³ïáõÏ µ³ñ»

·áñÍ³Ï³Ý ³ßË³ï³ÝùÝ»ñÇó ³Ýó»É »Ý ³í»ÉÇ é³½
Ù³í³ñ³Ï³Ý ëáóÇ³É³Ï³Ý Ý»ñ¹ñáõÙ³ÛÇÝ Íñ³·ñ» ñÇ:  

2006Ã.ÇÝ ºíñ³ëÇ³ Ð³Ù³·áñÍ³ÏóáõÃÛ³Ý ÐÇÙÝ³¹ñ³ÙÁ 
(ºÐÐ) ³ÝóÏ³óñ»ó µ³ñ»·áñÍ³Ï³Ý ³ßË³ï³ÝùÝ»ñÇ 
·Ý³Ñ³ïáõÙ Ëáßáñ ¨ ÙÇçÇÝ ·áñÍ³ñ³ñÝ»ñÇ ßñç³ÝáõÙ, 
áñÝ áõëáõÙÝ³ëÇñ»ó ³Ûë ·áñÍáõÝ»áõÃÛ³Ý Ù»ç ÐÎµÇ½Ý»ë 
ÁÝÏ»ñ³ÏóáõÃÛáõÝÝ»ñÇ ¹»ñÁ: Ð³Ù³Ó³ÛÝ ·Ý³Ñ³ïÙ³Ý 
³ñ¹ÛáõÝùÝ»ñÇ, Ð³Û³ëï³ÝÇ ·áñÍ³ñ³ñÝ»ñÇ ßñç³ÝáõÙ 
ëáóÇ³É³Ï³Ý Ý»ñ¹ñÙ³Ý ÁÝÏ³ÉáõÙÁ ß³ï ÃáõÛÉ ¿: 
Ø»ñ Ñ³ñóÙ³Ý å³ï³ëË³ÝÝ»ñÇó å³ñ½í»É ¿, áñ 
·áñÍ³ñ³ñÝ»ñÇ ßñç³ÝáõÙ ëáóÇ³É³Ï³Ý Ý»ñ¹ñÙ³Ý 
·áñÍáÕáõÃÛáõÝÝ»ñÁ ëáíáñ³µ³ñ ã»Ý ·»ñ³½³ÝóáõÙ 
ï³ ñ»Ï³Ý ßñç³Ý³éáõÃÛ³Ý 1%Á (ß³ï »ñÏñÝ»ñáõÙ 
ëï³Ý¹³ñï ¿ Ñ³Ù³ñíáõÙ ßñç³Ý³éáõÃÛ³Ý 35%Á): 
¶Ý³Ñ³ïÙ³Ý Å³Ù³Ý³Ï ·áñÍ³ñ³ñÝ»ñÇ ÏáÕÙÇó, 
ëáóÇ³É³Ï³Ý ³ç³ÏóáõÃÛ³Ý Ó¨áí, µ³ñ»·áñÍ³Ï³Ý 
ÝíÇñ³ïíáõÃÛáõÝÝ»ñ »Ý ³ñí»É ·ÇïáõÃÛ³Ý, Ùß³ÏáõÛÃÇ, 
³éáÕç³å³ÑáõÃÛ³Ý ¨ ÏñÃáõÃÛ³Ý áÉáñïÝ»ñáõÙ: 
²Ûë ÝíÇñ³ïíáõÃÛáõÝÝ»ñÁ, ë³Ï³ÛÝ, Ù»Í³Ù³ë³Ùµ 
ÙÇ³Ý ·³ÙÛ³ ¨ ÇÝùÝ³µáõË µÝáõÛÃ ¿ÇÝ ÏñáõÙ, ¨ ã¿ÇÝ 
Ñ³Ý¹Çë³ÝáõÙ Ùß³Ïí³Í ëáóÇ³É³Ï³Ý Ý»ñ¹ñáõÙÝ»ñÇ 
é³½ Ù³í³ñáõÃÛ³Ý Ï³Ù »ñÏ³ñ³Å³ÙÏ»ï Íñ³·ñÇ Ù³ë: 
2006Ã.ÇÝ Ñ³ñóí³Í ·áñÍ³ñ³ñ Ù³ñ¹Ï³ÝóÇó ß³ï»ñÁ 
ÁÝ¹·Í»É »Ý, áñ ëáóÇ³É³Ï³Ý Ý»ñ¹ñáõÙÝ»ñÇ ÑÇÙÝ³Ï³Ý 
ËáãÁÝ¹áïÁ ³ÛÝ ÁÝÏ³ÉáõÙÝ ¿, áñ ³Ûë Ý»ñ¹ñáõÙÝ»ñÁ ã»Ý 
Ñ³Ý·»óÝÇ »ñÏ³ñ³Å³ÙÏ»ï ¹ñ³Ï³Ý ÷á÷áËáõÃÛ³Ý:    

ºÐÐÝ ë³ÑÙ³ÝáõÙ ¿ Ïáñåáñ³ïÇí ëáóÇ³É³Ï³Ý Ý»ñ
¹ñáõÙÁ (ÎêÜ) áñå»ë ÝíÇñ³µ»ñáõÙ, áñÝ áõÝÇ ¿³Ï³Ý 
ëáóÇ³É³Ï³Ý ³½¹»óáõÃÛáõÝ` ÙÇ³Å³Ù³Ý³Ï µ³ñ»É³í»Éáí 
µÇ½Ý»ëÇ »ñÏ³ñ³Å³ÙÏ»ï Ùñó³Ïó³ÛÇÝ Ý»ñáõÅÁ: Æ 
ï³ñ µ»ñáõÃÛáõÝ ³í³Ý¹³Ï³Ý µ³ñ»·áñÍáõÃÛ³Ý ·áñ
ÍáÕáõÃÛáõÝÝ»ñÇ, Ïáñåáñ³ïÇí ëáóÇ³É³Ï³Ý Ý»ñ¹ñáõÙÁ 
Ý»ñ³éáõÙ ¿ ÁÝÏ»ñáõÃÛ³Ý ³é³ù»ÉáõÃÛáõÝÁ, µÇ½ Ý»ë 
Íñ³·ÇñÁ, é»ëáõñëÝ»ñÁ ¨ µ³ñ»·áñÍ³Ï³Ý Ñ» ï³ùñùñáõ
ÃÛáõÝÝ»ñÁ ÙÇ³Å³Ù³Ý³Ï Ñ³Ù³ÛÝùÇÝ û·áõï µ» ñ»Éáõ ¨ 
µÇ½Ý»ëÇÝ ³ñÅ»ù ³í»É³óÝ»Éáõ ·áñÍÇÝ: ØÇ ù³ÝÇ Ñ³Û
Ï³Ï³Ý ÁÝÏ»ñáõÃÛáõÝÝ»ñ Å³Ù³Ý³ÏÇó ³é³ç »Ý ³Ýó»É 

Ð³Û³ëï³ÝáõÙ Ïáñåáñ³ïÇí ëáóÇ³É³Ï³Ý Ý»ñ¹ñáõÙÝ»ñ 
20062008ÃÃ. öá÷áËáõÃÛáõÝÝ»ñ í»ñ³µ»ñÙáõÝùáõÙ

ºíñ³ëÇ³ Ð³Ù³·áñÍ³ÏóáõÃÛáõÝ ÐÇÙÝ³¹ñ³Ù

Çñ»Ýó ÎêÜ ·áñÍáõÝ»áõÃÛáõÝáõÙ. êÇÝáåëÇë Ð³Û³ëï³Ý 
Æî ÁÝÏ»ñáõÃÛáõÝÁ ëï»ÕÍ»É ¿ µ³ñ»·áñÍ³Ï³Ý ÑÇÙÝ³¹ñ³Ù, 
áñÁ Ñáí³Ý³íáñáõÙ ¿ ÏñÃ³Ï³Ý Ý³Ë³Ó»éÝáõÃÛáõÝÝ»ñ, 
³Û¹ ÃíáõÙ` ÇÝÅ»Ý»ñ³Ï³Ý ÏñÃáõÃÛáõÝ, Ð³Û³ëï³ÝÇ 
Ëáßáñ Ñ³Ù³Éë³ñ³ÝÝ»ñÇ Ñ»ï Ñ³Ù³ï»Õ, ÇÝãå»ë 
Ý³¨ ÙñóáõÛÃÝ»ñ Æî áõë³ÝáÕÝ»ñÇ Ñ³Ù³ñ: ²Ûë Ï»ñå 
ÑÇÙÝ³¹ñ³ÙÁ û·áõï ¿ ï³ÉÇë áõë³ÝáÕáõÃÛ³ÝÁ ¨ ÙÇ³
Å³Ù³Ý³Ï Í³é³ÛáõÙ ¿ áñå»ë ·áñÍÇù êÇÝáåëÇëÇ 
Ñ»ï³½áïáõÃÛáõÝÝ»ñÇ ¨ ½³ñ·³óÙ³Ý ·áñÍ³éáõÛÃÝ»ñÇ 
Ñ³Ù³ñ:  ²ßï³ñ³Ï Î³ÃÁ` Ï³ÃÝ³ÙÃ»ñù ³ñï³¹ñáÕ 
³é³ç³ï³ñ ÁÝÏ»ñáõÃÛáõÝÝ»ñÇó Ù»ÏÁ, ë³ÑÙ³Ý³ÛÇÝ 
µÝ³Ï³í³Ûñ»ñáõÙ, áñï»Õ ·ïÝíáõÙ »Ý Çñ»Ýó Ï³ÃÇ Ùß³Ï
Ù³Ý Ï»ÝïñáÝÝ»ñÁ, ÝíÇñí»É ¿ ¹åñáóÝ»ñÇ, Ñ³ Ù³ÛÝùÝ»ñÇ 
¨ »ÝÃ³Ï³éáõóí³ÍùÇ ½³ñ·³óÙ³Ý ·áñÍÇÝ: üÇÉÇå 
Øá ñÇë Ð³Û³ëï³Ý ÁÝÏ»ñáõÃÛáõÝÁ Ù³ñ¹³ëÇñ³Ï³Ý 
û·ÝáõÃÛáõÝÇó ³Ýó»É ¿ ½³ñ·³óÙ³Ý Íñ³·ñ»ñÇ: 2006Ã.
ÇÝ ºÐÐÇ Ñ»ï Ñ³Ù³ï»Õ, ÁÝÏ»ñáõÃÛáõÝÝ ûÅ³Ý¹³Ï»É ¿ 
Í³Ýñ ÉëáÕáõÃÛáõÝ áõÝ»óáÕ 41 »ñ»Ë³Ý»ñÇ Ñ³Ù³ñ Ñ³
Ù³Ï³ñ·ã³ÛÇÝ ·ñ³·ÇïáõÃÛ³Ý Ïáõñë»ñÇ, ÇÝãå»ë Ý³¨ 
Í³Ýñ ÉëáÕáõÃÛáõÛÝ áõÝ»óáÕ ³ß³Ï»ñïÝ»ñÇ Ñ³Ù³ñ Ù³ë
Ý³·Çï³Ï³Ý (·áñ·³·áñÍáõÃÛáõÝ) áõëáõóÙ³Ý ³ÝóÏ³
óáõÙ:   

Îáñåáñ³ïÇí ëáóÇ³É³Ï³Ý Ý»ñ¹ñáõÙÁ Ï³ñáÕ ¿ 
¿³ Ï³Ý ¨ ï¨³Ï³Ý ³½¹»óáõÃÛáõÝ áõÝ»Ý³É, »Ã» ³ÛÝ 
×Çßï Çñ³Ï³Ý³óíÇ: ºÐÐÝ »ÝÃ³¹ñáõÙ ¿, áñ Ð³
Û³ëï³ÝÇ ·áñÍ³ñ³ñÝ»ñÁ Ï³ñ¨áñ ¹»ñ »Ý Ë³Õ³Éáõ 
»ñÏñÇ ½³ñ·³óÙ³Ý ·áñÍáõÙ: Æ±Ýã ¿ ³ÝÑñ³Å»ßï ¹³ 
Çñ³Ï³ÝáõÃÛáõÝ ¹³ñÓÝ»Éáõ Ñ³Ù³ñ. ºÐÐÇ Ï³ñ ÍÇùáí 
³ÝÑñ³Å»ßï ¿` Ïáñåáñ³ïÇí ëáóÇ³É³Ï³Ý Ý»ñ ¹ñáõÙ
Ý»ñÇ Ñ»ï³·³ ÁÝÏ³ÉáõÙ, Ð³Û³ëï³ÝáõÙ ³éÏ³ ¨ Ýáñ 
ëï»ÕÍíáÕ Ñ³çáÕí³Í Ùá¹»ÉÝ»ñÇ É³ÛÝ³Í³í³É Ññ³ å³
ñ³Ï³ÛÝáõÃÛáõÝ, ëáóÇ³É³Ï³Ý Ý»ñ¹ñáõÙÝ»ñÇó ëï³óíáÕ 
³í»ÉÇ Ù»Í ß³ÑáõÛÃ,  áñáÝù ³ñï³óáÉí³Í »Ý Çñ³Ï³Ý 
µÇ½Ý»ë óáõó³ÝÇßÝ»ñáõÙ, ¨, Ç í»ñçá, ûñ»Ýë¹ñ³Ï³Ý 
¹³ßï, áñÁ ËÃ³ÝáõÙ ¿ Ïáñåáñ³ïÇí ÝíÇñ³ïíáõÃÛáõÝÁ:  

ºÐÐÝ ÑÇÙ³ ³ßË³ïáõÙ ¿ ³ÙµáÕç ³ßË³ñÑáõÙ ÁÝ¹áõÝí³Í 
É³í³·áõÛÝ ÷áñÓÁ Ñ³Ù³ÅáÕáíÝ»ñÇ ¨ ë»ÙÇÝ³ñÝ»ñÇ 
ÙÇçáóáí Ý»ñÏ³Û³óÝ»Éáõ áõÕÕáõÃÛ³Ùµ, ÇÝãå»ë Ý³¨ 
³ßË³ïáõÙ ¿ ·áñÍ³ñ³ñÝ»ñÇ Ñ»ï Çñ»Ýó Îáñåáñ³ïÇí 
ëáóÇ³É³Ï³Ý Ý»ñ¹ñáõÙÝ»ñÇ Íñ³·ñ»ñÁ Ý³Ë³·Í»Éáõ, 
Çñ³ Ï³Ý³óÝ»Éáõ, í»ñ³ÑëÏ»Éáõ ̈  Ñ³Õáñ¹»Éáõ Ýå³ï³Ïáí: 
ÀÝÏ»ñáõÃÛáõÝÝ»ñÁ, áñáÝù ëÏëáõÙ »Ý ÏÇñ³é»É ÎêÜÝ, 
Ï³ñáÕ »Ý µ³ñ»É³í»É ß³ÑáõÛÃÝ»ñÁ ³í»ÉÇ Ï³ éáõ óá
Õ³ Ï³Ý Íñ³·ñ»ñ Ùß³Ï»Éáõ ÙÇçáóáí, ¨ ÷áñÓáõÙ »Ý 
³í»É³óÝ»É ß³ÑáõÛÃÝ»ñÁ, ÇÝãå»ë ÁÝÏ»ñáõÃÛ³Ý, ³ÛÝå»ë 
¿É ³Û¹ Íñ³·ñ»ñÇ ß³Ñ³éáõÝ»ñÇ Ñ³Ù³ñ: âÝ³Û³Í ÎêÜÝ 
Ð³Û³ëï³ÝáõÙ ¹»é¨ë ¹»é³ïÇ íÇ×³ÏáõÙ ¿, ë³ Ï³ÛÝ 
³ñ¹»Ý ³éÏ³ »Ý ¹ñ³Ï³Ý ÷á÷áËáõÃÛáõÝÝ»ñ í»ñ³
µ»ñÙáõÝùÇ Ù»ç: 
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§ø» Û ö Ç  ¾ Ù 
æÇ ²ñÙ»ÝÇ³¦ 
ö´ÀÝ ·ïÝíáõÙ 
¿ ³ÛÝ Ï³½ Ù³Ï»ñ
åáõ  Ã Ûá õÝÝ»ñÇ 
ß³ñ ùáõÙ, áñáÝù 

³é³ çÇÝÁ ëÏë»óÇÝ ËÃ³Ý»É Îêä ·Çï³ÏóáõÃÛ³Ùµ 
·áñÍ³ñ³ñ ÙÇç³í³ÛñÁ Ð³Û³ëï³ÝáõÙ: ÈÇÝ»Éáí ë»ñï 
Ñ³Ù³·áñÍ³ÏóáõÃÛ³Ý Ù»ç ³ñ¹ÛáõÝ³µ»ñáõÃÛ³Ý ¨ 
Ñ³ë³ñ³Ï³Ï³Ý áÉáñïÇ Ñ»ï` Ù»Ýù ³ç³Ïó»É »Ý Ï³½
Ù³Ï»ñåáõÃÛáõÝÝ»ñÇÝ ³í»ÉÇ É³í Ïáñåáñ³ïÇí ù³
Õ³ù³óÇÝ»ñ ÉÇÝ»Éáõ Çñ»Ýó ³ßË³ï³ÝùÝ»ñáõÙ` ³ÛÝ
ù³Ýáí, ÇÝãù³Ýáí ¹³ í»ñ³µ»ñáõÙ ¿ñ ýÇÝ³Ýë³Ï³Ý, 
Ñ³ñÏ³ÛÇÝ ¨ Ï³é³í³ñÙ³Ý Ñ³ßí»ïíáõÃÛáõÝÝ»ñÇÝ:    

êáóÇ³É³Ï³Ý ³éáõÙáí, ³ÛÝáõ³Ù»Ý³ÛÝÇí, Ð³Û³ëï³
ÝáõÙ ¨ ²äÐ »ñÏñÝ»ñáõÙ ß³ï ÁÝÏ»ñáõÃÛáõÝÝ»ñ ãÏ³Ý, 
áñáÝù ù³ñá½áõÙ »Ý ÎêäÝ áñå»ë Ùï³Í»É³Ï»ñå: 

È³í å³ï×³éÝ»ñ

ÆÝãá±õ å»ïù ¿ ÁÝÏ»ñáõÃÛáõÝÁ Ý»ñ¹ñáõÙÝ»ñ Ï³ ï³  ñÇ 
ÎêäáõÙ: ÆÝãå»±ë ¹ñ³ÝÇó Ïß³ÑÇ Ó»ñ Ï³½ Ù³ Ï»ñ åáõ
ÃÛ³ÝÁ:

Ðñ³å³ñ³Ï³ÛÝáõÃÛá±õÝ: ²Ýßáõßï: Îêä ·áñÍáõÝ»áõÃÛ³Ý 
Ññ³å³ñ³Ï³ÛÝ³óáõÙÁ ß³ï É³í Ó¨ ¿ Ó»ñ Ï³½Ù³ Ï»ñ
åáõÃÛ³Ý ³ÝáõÝÁ Ñ³Ýñ³ã³Ý³ã ¹³ñÓÝ»Éáõ Ñ³Ù³ñ:  

Â»ñ¨ë Ï³Ý »ñÏáõ ·áñ
ÍáÝÝ»ñ, áñáÝù, ·áí³½
¹³ÛÇÝ µÝáõÛÃÇó µ³óÇ, ³ÛÉ 
Ýß³Ý³ÏáõÃÛáõÝ »Ý ï³ÉÇë 
ÎêäÇÝ.

1. ìëï³ÑáõÃÛáõÝ

2. Ü³ËÁÝïñ»ÉÇ 
·áñÍ³ïáõ 

ìëï³ÑáõÃÛáõÝÁ, ³ÝËáë, 
³Ù»Ý³³ñÅ»ù³íáñ áñ³ÏÝ 
¿, áñ µÇ½Ý»ëÁ Ï³ñáÕ ¿ 
áõÝ» Ý³É: Îáñåáñ³ïÇí 
í³ñ Ï³ÝÇßÇ Ó»éùµ»ñáõÙÁ 
µ³ í³Ï³Ý »ñÏ³ñ ¿ ï¨áõÙ, 
¨ ß³ï ¹Åí³ñ ¿ ³ÛÝ 
å³Ñå³Ý»É: 

Ø³ñ¹ÇÏ ëÏëáõÙ »Ý íëï³ Ñ»É Ó»½, »ñµ ï»ëÝáõÙ »Ý Ó»½ 
·áñÍáÕáõÃÛ³Ý Ù»ç: ÀÝÏ»ñáõÃÛáõÝÝ»ñÁ, Ñ³ïÏ³å»ë 
½³ñ·³óáÕ »ñÏñÝ»ñáõÙ, ÝáõÛÝ³óíáõÙ »Ý ³ÛÝ Ù³ñ¹Ï³Ýó 
Ñ»ï, áñáÝù ³ßË³ïáõÙ »Ý ³Û¹ ÁÝÏ»ñáõÃÛáõÝáõÙ: ÞáõÏ³ÛÇ 
Ëáßáñ Ù³ëÝ³ÏÇóÝ»ñÁ ã»Ý ó³ÝÏ³ÝáõÙ ·áñÍ áõÝ»Ý³É 
³ÛÝ Ï³½Ù³Ï»ñåáõÃÛáõÝÝ»ñÇ Ñ»ï, áñáÝù  Ñ³ÛïÝÇ ã»Ý 
áñå»ë ¿ÃÇÏ³ÛÇ ¨ å³ï³ëË³Ý³ïíáõÃÛ³Ý µ³ñÓñ 
ã³÷³ÝÇßÝ»ñ áõÝ»óáÕ Ï³½Ù³Ï»ñåáõÃÛáõÝÝ»ñ: ÎêäÝ 
»½³ÏÇ ÑÝ³ñ³íáñáõÃÛáõÝ ¿ ï³ÉÇë Ñ³ë³ñ³ÏáõÃÛ³ÝÁ 
Ó»ñ áí ÉÇÝ»Éáõ Ù³ëÇÝ Ñ³ÛïÝ»Éáõ ¨  Ó»ñ í³ñí»É³Ï»ñåÁ 
óáõÛó ï³Éáõ Ñ³Ù³ñ:

²ÛÝ íëï³ÑáõÃÛáõÝÁ, áñ ø»ÛöÇ¾ÙæÇÝ, ÇÝãå»ë Ý³¨ 
³ÛÉ Ï³½Ù³Ï»ñåáõÃÛáõÝÝ»ñ, Ó»éù »Ý µ»ñ»É, Ù»Í³
Ù³ë³Ùµ í»ñ³·ñíáõÙ ¿ ³ÛÝ ³ñÅ»ùÝ»ñÇÝ, áñáÝù Ñ³Ý
¹Çë³ÝáõÙ »Ý Îêä ù³Õ³ù³Ï³ÝáõÃÛ³Ý ³Ýµ³Å³Ý 
Ù³ë, ÇÝãå»ë ûñÇÝ³Ï ø»ÛöÇ¾ÙæÇ ÁÝÏ»ñáõÃÛ³Ý 
§ûñÇ Ý³Ï Í³é³Û»ÉÁ¦, §³ÝÑ³ïÇÝ Ñ³ñ·»ÉÁ¦, §ÙÇ³
ëÇÝ ³ßË³ï»ÉÁ¦ ¨, ÇÑ³ñÏ», ³Ù»Ý³Ï³ñ¨áñÁ, §³½
ÝÇí ·áñÍ»ÉÁ¦: ²×áÕ Ùñó³Ïó³ÛÇÝ ÙÇç³í³ÛñáõÙ 
³ñ Ñ»ë ï³í³ñÅ ³ßË³ï³ÏÇóÝ»ñÁ Ñ³Ù³ñíáõÙ »Ý Ñ³½
í³·Ûáõï é»ëáõñëÝ»ñ: Ô»Ï³í³ñáõÃÛáõÝÁ Ç ÙÇ ¿ µ»ñáõÙ 
µáÉáñ ÑÝ³ñ³íáñ ÙÇçáóÝ»ñÁ, áñå»ë½Ç ³å³ÑáíÇ, áñ 
É³í³·áõÛÝ Ù³ñ¹ÇÏ Ï³ñáÕ³Ý³Ý ³ßË³ï³ÝùÇ ÁÝ
¹áõÝí»É ¨ ½³ñ·³Ý³É:

ÎêäÝ ·áñÍáÕáõÃÛ³Ý Ù»ç. ÷áñÓ»ù, Ò»½ ³ÛÝ ¹áõñ Ï·³
ø»ÛöÇ¾ÙæÇ
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²ñ¹ÛáõÝùÝ»ñÁ

Ø»Ýù µáÉáñë ó³ÝÏ³ÝáõÙ »Ý ³ñ¹ÛáõÝù»ñ ï»ëÝ»É: Æ í»ñçá 
Ù»Ýù ¹ñ³ Ñ³Ù³ñ »Ýù ³ßË³ïáõÙ: ÈÇáíÇÝ ·Çï³Ïó»Éáí 
³ñ¹»Ý ùÝÝ³ñÏí³Í »ñÏáõ ·áñÍáÝÝ»ñÁª ³ñÅ» Ýß»É, áñ 
ÎêäÇ ³ñ¹ÛáõÝùÝ»ñÁ Ï³ñáÕ »Ý ·»ñ³Ï³Û»É ÎêäáõÙ 
Ý»ñ·ñ³íí»Éáõ µáÉáñ ³ÛÉ ÷³ëï³ñÏÝ»ñÇ Ñ³Ý¹»å: 

ÐÝ³ñ³íáñáõÃÛáõÝÝ»ñÁ µ³½Ù³ÃÇí »Ý: Êñ³ËáõëáÕ ¿ 
·Çï³Ïó»É, Ã» ÇÝã Ï³ñ»ÉÇ ¿ ³Ý»É ÷áùñ³ÃÇí ·áñÍÁÝ
Ï»ñÝ»ñÇ  Ýí³½³·áõÛÝ Ý»ñ¹ñÙ³Ùµ: ̧ áõù Ï³ñáÕ »ù Ý»ñ
·ñ³íí»É Ù»Ï³Ý·³ÙÛ³, ÇÝãå»ë Ý³¨ ß³ñáõÝ³Ï³Ï³Ý 
Íñ³·ñ»ñáõÙ: 

êÏë»Éáí Ù»Ï³Ý·³ÙÛ³ ÙÇçáó³éáõÙÝ»ñÇóª ø»ÛöÇ¾Ù
æÇ ²ñÙ»ÝÇ³Ý ³í³Ý¹áõÃÛáõÝ ¿ ¹³ñÓñ»É ÙÇ ù³ÝÇ ûñ 
ïñ³Ù³¹ñ»É Ù³ÝÏ³ïÝ»ñÇ »ñ»Ë³Ý»ñÇÝ êáõñµ ÌÝáõÝ
¹Çó ³é³ç §Ýí»ñÝ»ñÇ ³Ûó»ÉáõÃÛáõÝ¦ Ï³ï³ñ»Éáõ  Ñ³
Ù³ñ: 

Ü»ñÏ³ÛáõÙë, ø»ÛöÇ¾ÙæÇ ÁÝÏ»ñáõÃÛáõÝÁ Ý»ñ·ñ³ííáõÙ 
¿ ³í»ÉÇ »ñÏ³ñ³Å³ÙÏ»ï Íñ³·ñ»ñáõÙ, ÇÝãå»ë ûñÇ Ý³Ï 
Ï³ñÇù³íáñ Ù³ñ¹Ï³Ýó Ñ³Ù³ñ ·ÛáõÕ³Ï³Ý í³Û ñ»ñáõÙ 
ïÝ»ñÇ Ï³éáõóÙ³ÝÁ Ï³Ù í»ñ³Ýáñáñ·Ù³ÝÝ ûÅ³Ý
¹³Ï»ÉÁ: 
²ßË³ï³ÏóÇ ï»ë³ÝÏÛáõÝÇó ÎêäÝ.

´³ñÓñ³óÝáõÙ ¿ ÃÇÙÇ á·ÇÝ,• 
êï»ÕÍáõÙ ¿ ¹ñ³Ï³Ý ³ßË³ï³Ýù³ÛÇÝ ÙÃÝáÉáñï,• 
ÐÝ³ñ³íáñáõÃÛáõÝ ¿ ï³ÉÇë Õ»Ï³í³ñáõÃÛ³Ý Ñ»ï • 
Ñ³Ý¹Çå»É áã å³ßïáÝ³Ï³Ý ÙÃÝáÉáñïáõÙ,
ÀÝ¹É³ÛÝáõÙ ¿ §ÇÝãÝ ¿ ù»½ ¹áõñ ·³ÉÇë ùá ÁÝÏ» ñáõ• 
ÃÛáõÝáõÙ¦ ó³ÝÏÁ:

Ø»Í Ãíáí »ñÏñÝ»ñáõÙ ø»ÛöÇ¾ÙæÇÝ Ñ³Ù³ñíáõÙ ¿ 
Ý³ËÁÝïñ»ÉÇ ·áñÍ³ïáõ ¨ ÎêäÝ Çñ í×é³Ï³Ý ¹»ñÝ 
áõÝÇ ³Ûë Ñ³ñóáõÙ:

²Û¹ù³Ý ¹ÛáõñÇ±Ý

ÎêäÇ ù³Õ³ù³Ï³ÝáõÃÛáõÝ ÁÝïñ»ÉÁ Çñ³Ï³ÝáõÙ Ï³Ë
í³Í ¿ ³ÛÝ Ý»ñ·ñ³íí³ÍáõÃÛ³Ý ³ëïÇ×³ÝÇó, áñáõÙ ¹áõù 
Ñ»ï³ùñùñí³Í »ù: àñå»ë ëÏÇ½µ, ³ñï³ùÇÝ áõÕÕí³
ÍáõÃÛ³Ý Îêä Íñ³·ñÇ Ñ³Ù³ñ Ï³ñ»ÉÇ ¿ Ó»éÝ³ñÏ»É 
Ñ»ï¨Û³É ù³ÛÉ»ñÁ. 

1) ÀÝïñ»ù Ý³ËÁÝïñ»ÉÇ Íñ³·Çñ Ù³ëÝ³ÏóáõÃÛ³Ý 
Ñ³ Ù³ñ,

2)  Ü³Ë³Ó»éÝáõÃÛ³Ý Ù³ëÇÝ Ñ³ÛïÝ»ù ÐÎÝ» ñÇÝ/ÙÇç
Ýáñ¹ Ï³½Ù³Ï»ñåáõÃÛ³ÝÁª Íñ³·ÇñÁ å³ßïá Ý³
å»ë Ó¨³Ï»ñå»Éáõ ¨ ·áñÍáÕáõÃÛáõÝÝ»ñÇ Ñ³Ù³ï»Õ 
Çñ³Ï³Ý³óÙ³Ý Ñ³Ù³ñ, 

3)  îñ³Ù³¹ñ»ù ýÇÝ³Ýë³Ï³Ý Ï³Ù Ï³Ù³íáñ³Ï³Ý 
ûÅ³Ý¹³ÏáõÃÛáõÝ:

feature | corporate social responsibility

ºÃ» ÝáõÛÝÇëÏ »ñµ»ù ã»ù Ùï³Í»É ÎêäÇ Ù³ëÇÝ, 
¹Åí³ñ ã¿ ·ïÝ»É ÙÇ µ³Ý, ÇÝãÁ Çñáù Ïáõ½»Çù ÷áË»É: 
Øï³Í»ù, Ã» Ó»ñ ßñç³å³ïáõÙ Ó»½ ÇÝãÁ ¹áõñ ãÇ ·³ÉÇë: 
²±ÕµÁ, ³ÝïáõÝ Ù³ñ¹Ç±Ï, ãÏñÃí³Í ³ßË³ï³ÏÇóÝ»±ñÁ: 
ÞÝáñÑ³íáñáõÙ »Ýù: ²ÛÅÙ ¹áõù áõÝ»ù Íñ³·Çñ 
·áñÍÁÝÃ³óÁ ëÏë»Éáõ Ñ³Ù³ñ: 
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²ÙµáÕç ³ß
Ë³ñÑáõÙ, Ã» 
Ëáßáñ, Ã» 
÷áùñ ÁÝÏ»

ñáõ ÃÛáõÝÝ»ñÁ ÏÇñ³éáõÙ »Ý Ïáñåáñ³ïÇí ëáóÇ³É³Ï³Ý 
å³ï³ëË³Ý³ïíáõÃÛáõÝÁ (Îêä) ¨ Ïáñåáñ³ïÇí 
ëáóÇ³É³Ï³Ý Ý»ñ¹ñáõÙÝ»ñÁ (ÎêÜ) áñå»ë Çñ»Ýó 
í³ñ Ï³ÝÇßÁ µ³ñ»É³í»Éáõ, Ñ³Ù³ÛÝùÇ ½³ñ·³óÙ³ÝÁ 
³ç³Ïó»Éáõ ̈  Çñ»Ýó Ù³ÏÝÇßÇ ÇÝùÝáõÃÛáõÝÝ ³Ùñ³åÝ¹»Éáõ 
Ó¨: ¶Éáµ³É ³éáõÙáí ë³ ß³ï ï³ñ³Íí³Í ¨ ÁÝ¹áõÝí³Í 
åñ³ÏïÇÏ³ ¿, ë³Ï³ÛÝ, Ð³Û³ëï³ÝáõÙ Îêä/ÎêÜ ÏÇ
ñ³éáõÙÁ Ýáñ ¿ ëÏëáõÙ Ó¨³íáñí»É:

Î³ëÏ³¹ Î³åÇï³É ÐáÉ¹ÇÝ·ëÇ 100% ë»÷³Ï³Ý³ï»ñ ¿ 
Ñ³Ý¹Çë³ÝáõÙ µ³ñ»·áñÍ³Ï³Ý ¶³ý¿ë×»³Ý ÀÝï³ ÝÇù 
ÑÇÙÝ³¹ñ³ÙÁ (¶ÀÐ): ºñµ Ëáëù ¿ ·ÝáõÙ ûï³ñ»ñÏñÛ³ ¨ 
Ý»ñùÇÝ Îêä/ÎêÜÇ Ù³ëÇÝ, ¶ÀÐÝ Ï³ñáÕ ¿ Ñ³Ù³ñí»É 
ã»ÙåÇáÝ Ñ³ÛÏ³Ï³Ý ë÷ÛáõéùáõÙ: Î³ëÏ³¹ Ï³åÇï³É 
ÑáÉ¹ÇÝ·ëÁ ̈  Çñ Ï³½ÙáõÙ ÁÝ¹·ñÏí³Í ÁÝÏ»ñáõÃÛáõÝÝ»ñÁ` 
Î³ëÏ³¹ µ³ÝÏÁ, Î³ëÏ³¹ øÝë³ÉÃÁÝÃëÁ, Î³ëÏ³¹ 
ÆÝßáõñ³ÝëÁ, Î³ëÏ³¹ ÆÝí»ëïÙ»ÝïëÁ ¨ Î³ëÏ³¹ 
Îñ»¹ÇïÁ, ½³ñ·³óÝáõÙ »Ý Îêä/ÎêÜÇÝ Ûáõñ³Ñ³ïáõÏ 
Ùáï»óáõÙ ï»Õ³Ï³Ý ÙÇç³í³ÛñáõÙ:    

Îêä/ÎêÜ Íñ³·ñ»ñÁ ³ñ¹ÛáõÝ³í»ïáñ»Ý Ï³ï³ñ»Éáõ 
Ñ³Ù³ñ Î³ëÏ³¹ Î³åÇï³É ÑáÉ¹ÇÝ·ëÁ ÏÑ³Ù³·áñÍ³ÏóÇ 
Ï³Û³ó³Í ¨ ÷áñÓí³Í Ï³½Ù³Ï»ñåáõÃÛáõÝÝ»ñÇ Ñ»ï, 
áñáÝù Ñ³í»ÉÛ³É áõÕÇÝ»ñ »Ý ÷ÝïñáõÙ Ð³Û³ë ï³ÝÇ 
½³ñ·³óÙ³ÝÁ ³ç³Ïó»Éáõ Ñ³Ù³ñ: ²Ûë Ñ³Ù³ ·áñ
Í³Ï óáõÃÛ³Ý ÙÇçáóáí Ù»Ýù áõÕÇÝ»ñ Ï·ïÝ»Ýù ÙÇ³ëÇÝ 
³ß Ë³ ï»Éáõ Ñ³Ù³ñ` Ù»ñ ÷áË³¹³ñÓ ½³ñ·³óÙ³Ý 
Ýå³ï³ÏÝ»ñÇÝ Ñ³ëÝ»Éáõ ¨ ·»ñ³½³Ýó»Éáõ Ýå³
ï³ Ïáí: Ø»Ýù áõß³¹Çñ Ïí»ñ³ÑëÏ»Ýù µáÉáñ Ñ³
Ù³ ï»Õ ù³ñá½³ñß³íÝ»ñÁ Í³é³ÛáõÃÛáõÝÝ»ñÇ 
µ³ñÓñ ã³÷³ ÝÇßÝ»ñ ¨ Ï³ ï³ñá Õ³Ï³
ÝáõÃÛ³Ý ß³ñáõÝ³Ï³Ï³Ý µ³ ñ»  É³íáõÙÝ 
³å³Ñáí»Éáõ Ñ³Ù³ñ: 
 
Ø³ÛÇëÇ 14ÇÝ Î³ëÏ³¹ Îñ»¹ÇïÁ (ÎÎñ) 
¨ Ð³Û³ëï³ÝÇ Ù³ÝáõÏÝ»ñ ÑÇÙÝ³¹ñ³ÙÁ 
(ÐØÐ) Ñ³Ûï³ñ³ñ»óÇÝ ·áñÍÁÝÏ»ñáõÃÛ³Ý 
Ù³ëÇÝ` Ýå³ï³Ï áõÝ»Ý³Éáí Ñ³ïáõÏ í³ñ
Ï³ÛÇÝ ÑÝ³ñ³íáñáõÃÛáõÝÝ»ñ ³é³ç³ñÏ»É 
ÐÐ ³ÛÝ ·ÛáõÕ³Ï³Ý í³Ûñ»ñÇÝ, áñï»Õ 
ÐØÐÝ ³ÛÅÙ ·áñÍáõÙ ¿: Æñ»Ýó é»ëáõñëÝ»ñÁ 
Ñ³Ù³ï»Õ»Éáí ÎÎñÝ ¨ ÐØÐÝ ³í»ÉÇ 
Ù»Í ÑÝ³ñ³íáñáõÃÛáõÝ ÏáõÝ»Ý³Ý ·Ý³
Ñ³ï»Éáõ ¨ µ³í³ñ³ñ»Éáõ Çñ»Ýó ·Ûáõ Õ³
Ï³Ý Ñ³Ûï³ïáõÝ»ñÇ Ï³ñÇùÝ»ñÁ: ì³ñ Ï»ñ 
í»ñóÝ»Éáõ Í³Ëë»ñÁ ·ÛáõÕ³Ï³Ý í³Û ñ»ñáõÙ 
³í³Ý¹³µ³ñ µ³í³Ï³Ý µ³ñÓñ »Ý: 
ÎÎñÝ Ë»É³ÙÇï áñáßáõÙ Ï³Û³óñ»ó Ýí³
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½»óÝ»Éáõ í³ñÏ³íáñÙ³Ý ïáÏáëÝ»ñÁ` ïñ³Ù³¹ñ»Éáí  
Çñ³Ï³Ý ³× ¨ ½³ñ·³óÙ³Ý ÑÝ³ñ³íáñáõÃÛáõÝÝ»ñ 
³ÛÝ Ñ³Ù³ÛÝùÝ»ñáõÙ, áñï»Õ ³éÏ³ ¿ Ý³ËÏÇÝáõÙ 
·áÛ³ï¨Ù³Ý í³ñÏ»ñÇ Çñ³Ï³Ý³óÙ³Ý ÷áñÓ: 

Î³ëÏ³¹ Îñ»¹ÇïÁ áã ÙÇ³ÛÝ Ï»ÝïñáÝ³ÝáõÙ ¿ í³ñ
Ï³éáõÝ»ñÇó û·áõï ëï³Ý³Éáõ íñ³, ³ÛÉ Ý³¨ ÁÝ Ï»
ñáõÃÛáõÝÁ ¨ Çñ µ³ÅÝ»ï»ñÁ Ñëï³Ï ë³ÑÙ³Ý»É »Ý, áñ 
ß³ÑáõÛÃÁ ÁÝÏ»ñáõÃÛ³Ý ÙÇ³Ï ß³ñÅ³éÇÃÁ ã¿, Ñ³ïÏ³
å»ë ·ÛáõÕ³Ï³Ý í³Ûñ»ñáõÙ, áñï»Õ Ù»ñ Ýå³ï³ÏÝ 
¿ ËÃ³Ý»É ·ÛáõÕ³Ï³Ý ïÝï»ëáõÃÛ³Ý Ï»Ýë³Ù³Ï³ñ
¹³ÏÁ Ñ³ïáõÏ Ùß³Ïí³Í ¨ Ù³ïã»ÉÇ ýÇÝ³Ýë³Ï³Ý Í³
é³ÛáõÃÛáõÝÝ»ñÇ/³åñ³ÝùÝ»ñÇ ÙÇçáóáí:
 
Î³ëÏ³¹ Ïñ»¹ÇïÇ Ù³ëÝ³ÏóáõÃÛáõÝÁ ³Ûë ï»ë³Ï Îêä/
ÎêÜ ·áñÍÁÝÃ³óÝ»ñÇÝ áã ÙÇ³ÛÝ Ýå³ï³Ï³áõÕÕí³Í ¿ 
Ð³Û³ëï³ÝáõÙ ·ÛáõÕ³Ï³Ý í³Ûñ»ñÇ ÁÝ¹Ñ³Ýáõñ ½³ñ
·³óÙ³ÝÁ ³ç³Ïó»ÉáõÝ, ³ÛÉ Ý³¨ Í³é³ÛáõÙ ¿ áñå»ë 
ûñÇÝ³Ï, Ã» ÇÝãå»ë íëï³ÑáõÃÛ³Ý, Ã³÷³ÝóÇÏáõ ÃÛ³Ý, 
Ïáñåáñ³ïÇí Ï³é³í³ñÙ³Ý ̈  Ñ³×³Ëáñ¹Ç ëå³ ë³ñÏ
Ù³Ý µ³ñÓñ ã³÷ûñáßÇãÝ»ñáí ûÅïí³Í ÁÝÏ»ñáõÃÛáõÝ
Ý»ñÁ Ï³ñáÕ »Ý ³ç³Ïó»É ³ÙµáÕç ³½·Ç ½³ñ·³óÙ³ÝÁ: 
 
´³óÇ ³Û¹, ÎÎÐÝ Ï³ï³ñáõÙ ¿ Ï³ñ¨áñ ¹»ñ áõëáõ
ó³ÝÙ³Ý, í»ñ³å³ïñ³ëïÙ³Ý, ¨ ÑÝ³ñ³íáñ Ý»ñ ¹ñáÕ
Ý»ñÇ Ñ»ï Ñ³ñ³µ»ñáõÃÛáõÝÝ»ñ Ï³éáõó»Éáõ ·áñ ÍáõÙ, 
ÇÝãå»ë Ý³¨ Ëñ³ñáõëáõÙ ¿ ë÷ÛáõéùÇ ÏáÕÙÇó Ý»ñ
¹ñáõÙÝ»ñÇ Ï³ï³ñáõÙÁ: 

Î³ëÏ³¹Ç è³½Ù³í³ñ³Ï³Ý Îêä àõÕÕí³ÍáõÃÛáõÝÁ
Î³ëÏ³¹ Î³åÇï³É ÐáÉ¹ÇÝ·ë
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ÆÝãå»ë ó³Ý
Ï³ ó³Í ·Éáµ³É 
ÁÝÏ»ñáõÃÛ³Ý, 
³ Û Ý å » ë 

¿É Ü³ë ¹³Ï ú¾Ù¾ùëÇ Ñ³Ù³ñ Ñ³ñóÝ ³ÛÝ ã¿, Ã» 
³ñ¹Ûá±ù Ù»Ýù å»ïù ¿ ³ÏïÇíáñ»Ý ÏÇñ³é»Ýù ÎêäÝ, 
³ÛÉ ³ÛÝ, Ã» ÇÝãå»±ë å»ïù ¿ ³ÛÝ ÏÇñ³é»Ýù: ÈÇÝ»Éáí 
ÙÇ ÁÝÏ»ñáõÃÛáõÝ, áñÇ ·áñÍáõÝ»áõÃÛáõÝÁ µ³½Ù³ÃÇí 
»ñÏñÝ» ñáõÙ Ý»ñ·áñÍáõÙ ¿ ß³ï µ³ÅÝ»ï»ñ»ñÇ íñ³, 
Ù»Ýù ³ÝÁÝ¹Ñ³ï Ù»½ å»ïù ¿ Ñ³ñó ï³Ýù, Ã» ÇÝãå»ë 
í³ñ»Ýù Ù»ñ ·áñÍáõÝ»áõÃÛáõÝÁ, áñå»ë½Ç É³í³·áõÛÝë 
û·áõï µ»ñ»Ýù Ù»ñ µ³ÅÝ»ï»ñ»ñÇÝ, ÇÝãå»ë Ý³¨ ÁÝ¹
Ñ³Ýáõñ ³éÙ³Ùµ Ñ³ë³ñ³ÏáõÃÛ³ÝÁ:   

ÎêäÝ Ï³ñáÕ ¿ ï³ñµ»ñ Ó¨»ñáí ¹ñë¨áñí»É. µ³ñ»
·áñÍ³Ï³Ý ÝíÇñ³ïíáõÃÛáõÝÝ»ñÇó ëÏë³Í ÙÇÝã¨ Ýß³
Ý³Ï³ÉÇ å³ï×³éÝ»ñÁ ¨ ¹ñ³Ï³Ý áõÕÕí³ÍáõÃÛ³Ùµ 
Íñ³·ñ»ñÁ, áñáÝù í»ñ³µ»ñáõÙ »Ý ûñÇÝ³Ï ëáóÇ³
É³ Ï³Ý Ï³Ù ¿ÏáÉá·Ç³Ï³Ý ÑÇÙÝ³ËÝ¹ÇñÝ»ñÇÝ: 
²ÛÝáõ³ Ù»Ý³ÛÝÇí, ³Ûëï»Õ ÙÇßï Ï³ Ñ³í³Ý³Ï³Ý 
Ñ³Ï³ëáõÃÛáõÝ. ³ñ¹Ûá±ù Çñ µ³ÅÝ»ï»ñ»ñÇ ·áõÙ³ñÝ»ñÁ 
µ³ßË»ÉÁ Çñáù Ï³Ëí³Í ¿ ÁÝÏ»ñáõÃÛ³Ý Õ»Ï³í³ñáõÃÛ³Ý 
Ñ³Û»óáÕáõÃÛáõÝÇó: ²ñ¹Ûá±ù Îêä Íñ³·ÇñÁ, ÙÛáõë 
Íñ³·ñ»ñÇ ÝÙ³Ý å»ïù ¿ »ÝÃ³ñÏíÇ Í³Ëëû·áõï 
ËÇëï í»ñÉáõÍáõÃÛ³Ý ¨ Ý»ñ¹ñáõÙÝ»ñÇ ß³ÑáõÛÃÇ å³
Ñ³ÝçÝ»ñÇÝ: ÆÑ³ñÏ», Ç¹»³É³Ï³Ý ÏÉÇÝ»ñ, »Ã» ÎêäÇ 
³ñÅ»ùÝ»ñÝ ³ñ¹»Ý ÇëÏ ³Ùñ³·ñí³Í ÉÇÝ»ÇÝ ÁÝÏ»
ñáõÃÛ³Ý ·áñÍ³ñ³ñ Ùá¹»ÉÇ ¨ é³½Ù³í³ñáõÃÛ³Ý 
Ù»ç, áñå»ë½Ç  µ³ÅÝ»ï»ñ»ñÇÝ ¨ Ñ³ë³ñ³ÏáõÃÛ³ÝÁ 
Í³é³Û»Éáõ Ýå³ï³ÏÝ»ñÁ Ñ³í³ë³ñ³Ïßéí³Í ÉÇÝ»Ý: 
¸³ Ï³ñáÕ ¿ ³Û¹ù³Ý ¿É ¹Åí³ñ ãÉÇÝ»É, ÇÝãå»ë ÃíáõÙ ¿. 
Ñ³×³Ëáñ¹Ý»ñÇ Ñ³Ù³ñ ³ñÅ»ù³íáñ Í³é³ÛáõÃÛáõÝÝ»ñ 
¨ ³åñ³ÝùÝ»ñ ïñ³Ù³¹ñ»Éáí` ÁÝÏ»ñáõÃÛáõÝÝ»ñÁ ëáíá
ñ³µ³ñ ³ñ¹»Ý Ñ³ë³ñ³ÏáõÃÛ³ÝÁ û·áõï »Ý ï³ÉÇë 
Çñ»Ýó ÝáñÙ³É ·áñÍ³ñ³ñ ·áñÍáõÝ»áõÃÛ³Ùµ: ²ñ¹»Ý 
ÇëÏ é³½Ù³í³ñ³Ï³Ý ·áñÍÁÝÃ³óáõÙ  ³í»É³óÝ»Éáí 
Îêä Ñ»é³ÝÏ³ñÁ, ÁÝÏ»ñáõÃÛáõÝÝ»ñÇ ·áñÍáõÝ»áõÃÛ³Ý 
¹ñ³Ï³Ý ³½¹»óáõÃÛáõÝÁ Ï³ñáÕ ¿ Ù»Í³å»ë ³×»É:     

Ü³ë¹³Ï ú¾Ù¾ùë –Ç ·áñÍáõÝ»áõÃÛáõÝÝ áõÕÕí³Í ¿ 
³ñ¹ÛáõÝ³í»ï ýÇÝ³Ýë³Ï³Ý ßáõÏ³Ý»ñÇ ëï»ÕÍÙ³ÝÁ: 
Ð³ÛïÝÇ ¿, áñ ³ñ¹ÛáõÝ³í»ï ýÇÝ³Ýë³Ï³Ý Ñ³Ù³Ï³ñ·Á 
¨ ¹ñ³ Ù³ë Ï³½ÙáÕ ýÇÝ³Ýë³Ï³Ý ßáõÏ³Ý»ñÁ, Ï³ñ¨áñ 
¹»ñ »Ý Ë³ÕáõÙ »ñÏñÇ ÁÝ¹Ñ³Ýáõñ ïÝïÝ»ë³Ï³Ý 
½³ñ·³óÙ³Ý ·áñÍáõÙ: üÇÝ³Ýë³Ï³Ý ßáõÏ³Ý»ñÁ, 
³ñ¹ÛáõÝ³í»ï ·áñÍáÕ µ³ÝÏ³ÛÇÝ ¨ ³å³Ñáí³·ñ³Ï³Ý 
Ñ³Ù³Ï³ñ·»ñÇ Ñ»ï Ñ³Ù³ï»Õ ï»Õ³µ³ßËáõÙ »Ý 
é»ëáõñëÝ»ñÝ ³ÛÝï»Õ, áñï»Õ ¹ñ³Ýù ³é³í»É ß³ï 
»Ý ³ÝÑñ³Å»ßï ¨ ³Ù»Ý³É³íÝ »Ý û·ï³·áñÍíáõÙ, ¨ 
û·ÝáõÙ »Ý Ï³é³í³ñ»É ̈  µ³Å³Ý»É ýÇÝ³Ýë³Ï³Ý éÇëÏÁ: 
ê³ Çñ Ñ»ñÃÇÝ Ñ³Ý·»óÝáõÙ ¿ Ýáñ ³ßË³ï³ï»Õ»ñÇ 
ëï»ÕÍÙ³ÝÁ, ïÝï»ëáõÃÛ³Ý ½³ñ·³óÙ³ÝÁ ¨ Ñ³ë³ñ³
ÏáõÃÛ³Ý µ³ñ»Ï»óáõÃÛ³Ý ³å³ÑáíÙ³ÝÁ:

NASDAQ OMX Ð³Û³ëï³Ý
ÎêäÇ Ñ»é³ÝÏ³ñÁ

²ÛÝ ßáõÏ³Ý»ñáõÙ, áñï»Õ Ü³ë¹³Ï ú¾Ù¾ùëÁ ³í³Ý
¹³µ³ñ ·áñÍáõÙ ¿` ²ØÜ ¨ ÑÛáõëÇë³ÛÇÝ ºíñáå³, 
³ñ¹Ûáõ Ý³í»ï ýÇÝ³Ýë³Ï³Ý ßáõÏ³Ý»ñÁ ëáíáñ³µ³ñ 
½³ñÙ³Ýù ã»Ý ³é³ç³óÝáõÙ: ²Û¹ ßáõÏ³Ý»ñáõÙ ·áñÍ»Éáí` 
¹Åí³ñ ã¿ Ùáé³Ý³É, Ã» áñù³Ý í×éáñáß ¿ÇÝ Ýñ³Ýù 
µ³ñ·³í³×áÕ Ñ³ë³ñ³ÏáõÃÛáõÝ Ó¨³íáñ»Éáõ ·áñÍáõÙ:   

²ÛÝáõ³Ù»Ý³ÛÝÇí, ¹³éÝ³Éáí ³í»ÉÇ áõ ³í»ÉÇ ³ÏïÇí 
½³ñ·³óáÕ ßáõÏ³Ý»ñáõÙ, Ñ³ïÏ³å»ë ²ñ¨»ÉÛ³Ý ºíñá
å³ÛáõÙ, ýÇÝ³Ýë³Ï³Ý ßáõÏ³Ý»ñÇ ½³ñ·³óÙ³Ý ·áñÍáÝÝ 
¿É ³í»ÉÇ ó³ÛïáõÝ ¨ Ï³ñ¨áñ ¹³ñÓ³í Ü³ë¹³Ï ú¾Ù
¾ùë Ç Ñ³Ù³ñ: ÎêäÝ ¹³ñÓ³í ùÝÝ³ñÏÙ³Ý ³é³ñÏ³ 
áã ÙÇ³ÛÝ ï³ñ»Ï³Ý êáõñµ ÌÝÝ¹Ç ÝíÇñ³ïíáõÃÛáõÝÝ»ñ 
Ï³ï³ñ»ÉÇë, ³ÛÉ Ý³¨ ËáñÑñ¹³ïí³Ï³Ý Íñ³·ñ»ñÇ ¨ 
Ý»ñ¹ñáõÙ³ÛÇÝ ·áñÍ»ñÇ Çñ³Ï³Ý³óÙ³Ý Å³Ù³Ý³Ï:  

Þ³ï Ýáõñµ Ñ³ñó ¿, Ã» ÇÝãå»ë ã³÷»É Îêä ·áñÍáÝÁ, 
»ñµ Ó·ïáõÙ »ë Çñ³Ï³Ý³óÝ»É ó³ÝÏ³ó³Í Ãí³ñÏí³Í 
Ï³½Ù³Ï»ñåáõÃÛ³Ý ÑÇÙÝ³Ï³Ý ËÝ¹ÇñÁ` µ³ÅÝ»ï»ñÇ 
³ñÅ»ùÁ Ù»Í³óÝ»ÉÁ: ê³Ï³ÛÝ å³ñ½ ¿, áñ áñáß ·áñ
Í³ñ³ñ Ý³Ë³Ó»éÝáõÃÛáõÝÝ»ñ ïñ³Ù³¹ñáõÙ »Ý ¹ñ³
Ï³Ý û·áõïÝ»ñÇ ¨ Ñ³ë³ñ³ÏáõÃÛ³Ý íñ³ ¹ñ³Ï³Ý 
³½¹»óáõÃÛ³Ý ß³ï áõß³·ñ³í Ñ³Ù³ÏóáõÛÃáõÝ, ¨ Ñ³
Û³ëï³ÝÛ³Ý ßáõÏ³Ý ½³ñ·³óÝ»Éáõ Ü³ë¹³Ï ú¾Ù¾ùëÇ 
Ó·ïáõÙÁ ¹ñ³ í³é ûñÇÝ³ÏÝ ¿: î»ëÝ»Éáí Ð³Û³ëï³ÝÇ 
ïÝï»ëáõÃÛ³Ý Ý»ñáõÅÁ ¨, Ã» ÇÝãå»ë Ñ³ÛÏ³Ï³Ý 
Ñ³ë³ ñ³ÏáõÃÛáõÝÁ Ïß³ÑÇ, »Ã» ½³ñ·³óíÇ Ï³åÇï³ÉÇ 
ßáõÏ³Ý,  Ð³Û³ëï³ÝÇ ßáõÏ³ Ùáõïù ·áñÍ»Éáõ áñáßáõÙÁ 
Ñ»ßïáõÃÛ³Ùµ Ï³Û³óí»ó:

ÈÇÝ»Éáí Ð³Û³ëï³ÝÇ üáÝ¹³ÛÇÝ ´áñë³ÛÇ (Ðü´) ¨ 
Ð³Û³ëï³ÝÇ Î»ÝïñáÝ³Ï³Ý ̧ »åá½Çï³ñÇ³ÛÇ (ÐÎ¸) 
ÉÇÇñ³í ë»÷³Ï³Ý³ï»ñÁ` Ü³ë¹³Ï ú¾Ù¾ùëÁ ³ÛÅÙ 
Ð³Û³ëï³ÝáõÙ ·ÉË³íáñ ¹»ñ ¿ Ë³ÕáõÙ »ñ»ù ÑÇÙÝ³Ï³Ý 
ýÇÝ³Ý³ë³Ï³Ý ßáõÏ³Ý»ñÁ` ³ñÅáõÛÃÇ, å»ï³Ï³Ý 
å³ñ ï³ïáÙë»ñÇ ¨ Ïáñåáñ³ïÇí å³ñï³ïáÙë»ñÇ ¨ 
µ³ÅÝ»ïáÙë»ñÇ, ³ßË³ï³óÝ»Éáõ ¨ ½³ñ·³óÝ»Éáõ ·áñ
ÍáõÙ: Ð³Û³ëï³ÝÇ ³ñÅáõÛÃÇ ßáõÏ³Ý û·ï³·áñÍáõÙ 
¿ Ðü´Ç ³é¨ïñÇ Ñ³Ù³Ï³ñ·Á, »ñµ ë³ÑÙ³Ýí³Í »Ý 
ÐÐ ¹ñ³Ù/²ØÜ ¹áÉ³ñ ÷áË³ñÅ»ùÝ»ñÁ ¨ ûñ³Ï³Ý 
ÙÇÉÇáÝ³íáñ ¹áÉ³ñÝ»ñ »Ý ÷áË³Ý³ÏíáõÙ: Ðáõë³ÉÇ 
³é¨ï ñ³ÛÇÝ ·áñÍÇù ¨ Çñ³Ï³Ý Å³Ù³Ý³ÏáõÙ ³ñÅáõÛÃÇ 
÷áË³ñÅ»ùÇ Ù³ëÇÝ ï»Õ»ÏáõÃÛáõÝÝ»ñ ïñ³Ù³¹ñ»Éáí` 
Ðü´Ý ûÅ³Ý¹³ÏáõÙ ¿ ÙÇç³½·³ÛÇÝ ·áñÍáõÝ»áõÃÛáõÝ 
Í³í³ÉáÕ ·áñÍ³ñ³ñÝ»ñÇÝ ̈  Ýí³½»óÝáõÙ ¿ Ù³Ýñ³Í³Ë 
÷áË³Ý³ÏÙ³Ý Ï»ï»ñáõÙ áã Ã³÷³ÝóÇÏ ·áñÍáÕáõÃÛ³Ý 
ÑÝ³ñ³íáñáõÃÛáõÝÁ` Ýí³½»óÝ»Éáí ·ÇÝÁ Ñ³ë³ñ³Ï 
Ñ³Û³ë ï³ÝóÇÝ»ñÇ Ñ³Ù³ñ:

²Ûë ï³ñí³ÝÇó ëÏë³Í Ðü´Ý Ý³¨ ³ëå³ñ»½ ¿ 
ïñ³Ù³¹ñáõÙ Ñ³ÛÏ³Ï³Ý å»ï³Ï³Ý å³ñï³ïáÙë»ñÇ 
í³×³éùÇ Ñ³Ù³ñ: ²Ûë ·áñÍÇùÝ»ñÇ ³é¨ïñÇ ·áñÍÁÝÃ³óÁ 
å³ñ½»óÝ»Éáí` Ù»Ýù ûÅ³Ý¹³ÏáõÙ »Ýù Ý³¨ Ï³ñ¨áñ 
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å»ï³Ï³Ý Íñ³·ñ»ñÇ ¨ ·áñÍáÕáõÃÛáõÝÝ»ñÇ ³å³Ñáí 
ýÇÝ³Ýë³íáñÙ³Ý Ï»Ýë³Ï³Ý ·áñÍÁÝÃ³óÇÝ:   

²ñÅáõÛÃÇ ¨ å»ï³Ï³Ý å³ñï³ïáÙë»ñÇ ßáõÏ³Ý»ñÝ 
³ñ¹»Ý ·áñÍáõÙ »Ý Ð³Û³ëï³ÝáõÙ: Ð³Û³ëï³ÝáõÙ 
Ü³ë¹³Ï ú¾Ù¾ùëÇ ³Ù»Ý³Ï³ñ¨áñ Ý»ñ¹ñáõÙÁ ÏÉÇÝÇ 
Ïáñåáñ³ïÇí å³ñï³ïáÙë»ñÇ ¨ µ³ÅÝ»ïáÙë»ñÇ ßáõ
Ï³ÛÇ µ³ñ»É³íáõÙÁ, áñáÝó ÃáõÛÉ ½³ñ·³óí³ÍáõÃÛáõÝÁ 
³Ûëûñ íÝ³ëáõÙ ¿ Ð³Û³ëï³ÝÇ ïÝïÝ»ëáõÃÛ³ÝÁ: Ð³
Û³ëï³ÝÁ` Ëáßáñ Ý»ñ¹ñáõÙÝ»ñÇ Ï³ñÇù áõÝ»óáÕ, ó³Íñ 
³ßË³ï³í³ñÓ»ñáí ¨ ³ßË³ï³½ñÏáõÃÛ³Ý µ³ñÓñ 
ïáÏáë áõÝ»óáÕ »ñÏÇñ ÉÇÝ»Éáí, Ï³ñáÕ ¿ Ñ³Ý¹Çë³Ý³É 
·ñ³íÇã Ý»ñ¹ñáõÙ³ÛÇÝ »ñÏÇñ µ³ñÓñ ß³ÑáõÛÃÝ»ñÇ É³í 
Ý»ñáõÅáí: ²ÛÝáõ³Ù»Ý³ÛÝÇí, ù³ÝÇ áñ Ï³åÇï³ÉÇ 
ßáõÏ³Ý ã¿ñ ·áñÍáõÙ ÇÝãå»ë Ñ³ñÏÝ ¿, Ý»ñ¹ñáÕÝ»ñÝ 
áõ Ý»ñ¹ñÙ³Ý Ï³ñÇù áõÝ»óáÕ ÁÝÏ»ñáõÃÛáõÝÝ»ñÁ ÑÝ³
ñ³íáñáõÃÛáõÝ ãáõÝ»ÇÝ Ñ³Ý¹Çå»Éáõ ¹ÛáõñÇñ³óÝ»ÉÇ, 
Ã³÷³ÝóÇÏ ßáõÏ³ÛáõÙ ¨ Ñ³ÛÏ³Ï³Ý ÁÝÏ»ñáõÃÛáõÝÝ»ñÇ 
Ý»ñáõÅÁ ãÇ û·ï³·áñÍí»É Ï³åÇï³ÉÇ µ³ó³Ï³ÛáõÃÛ³Ý 
å³ï×³éáí:  

ºñµ ÁÝÏ»ñáõÃÛáõÝÁ µ³ñÓñ³óÝáõÙ ¿ Ï³åÇï³ÉÁ 
³ñÅ» ÃÕÃÇ ßáõÏ³ÛÇ ÙÇçáóáí, ³ÛÝ å»ïù ¿ ÉÇÝÇ Ý³¨ 
Ã³÷³ÝóÇÏ: Ü»ñ¹ñáÕÝ»ñÁ å³Ñ³ÝçáõÙ »Ý å³ïß³× 
³áõ¹Çï ¨ É³í Ïáñåáñ³ïÇí Õ»Ï³í³ñáõÙ, áñå»ë½Ç 
³å³Ñáí»Ý, áñ ÁÝÏ»ñáõÃÛ³Ý Õ»Ï³í³ñáõÃÛáõÝÁ ·áñÍáõÙ 
¿ µ³ÅÝ»ï»ñë»÷³Ï³Ý³ï»ñ»ñÇ ß³Ñ»ñÇó »ÉÝ»Éáí 
Çñ µáÉáñ ·áñÍáÕáõÃÛáõÝÝ»ñáõÙ: êñ³ ³é³í»ÉáõÃÛáõÝÝ 
Ý³¨ ³ÛÝ ¿, áñ ÁÝÏ»ñáõÃÛáõÝÝ»ñÁ Ñ³ñÏ»ñ »Ý í×³ñáõÙ 
¨ áã Ã³÷³ÝóÇÏ ·áñÍáõÝ»áõÃÛáõÝ ã»Ý í³ñáõÙ: ºñµ 
Ã³÷³ÝóÇÏ ÁÝÏ»ñáõÃÛáõÝÝ»ñÁ Ï³ñáÕ³Ý³Ý Ù»Í³óÝ»É 
Ï³åÇï³ÉÁ ³í»ÉÇ ó³Íñ Í³Ëëáí, ù³Ý Çñ»Ýó áã 
Ã³÷³ÝóÇÏ Ùñó³ÏÇóÝ»ñÁ ¨ Ñ³çáÕáõÃÛ³Ùµ Ùñó³Ïó»É 
Ýñ³Ýó Ñ»ï, ¹³ Ýß³Ý³Ï³ÉÇ ³½¹»óáõÃÛáõÝ ÏáõÝ»Ý³ 
Ð³Û³ëï³ÝÇ ·áñÍ³ñ³ñ ÙÇç³í³ÛñÇ íñ³: ¸ñ³ 
³é³ í»ÉáõÃÛáõÝÁ ÏÉÇÝÇ Ý³¨ ³ÛÝ, áñ Ï³ñÓ³Ý³·ñíÇ 
å»ï³Ï³Ý Ñ³ñÏ³ÛÇÝ »Ï³ÙáõïÝ»ñÁ ³×, áñÝ Ç í»ñçá 
û·áõï Ïµ»ñÇ Ñ³Û ÅáÕáíñ¹ÇÝ:   

Ü³ë¹³Ï ú¾Ù¾ùëÇ ûñÇÝ³ÏÁ »½³ÏÇ ¿, µ³Ûó Ý³¨ 
µÝáñáß: ò³ÝÏ³ó³Í µÇ½Ý»ë Ï³ñáÕ ¿ Ñ³ë³ñ³ÏáõÃÛ³ÝÁ 
ï³É Çñ áõñáõÛÝ û·áõïÁ ¨ ÙÇ³Å³Ù³Ý³Ï ³ñÅ»ù 
ëï»ÕÍ»É Çñ ë»÷³Ï³Ý³ï»ñ»ñÇ Ñ³Ù³ñ: ºñµ»ÙÝ 
Ñ»ßï ¿ Ùáé³Ý³É ³ÛÝ ³ÝÏ³åï»ÉÇ û·áõïÁ, áñ Ù»Ýù 
ï³ÉÇë »Ýù áñå»ë ·áñÍ³ñ³ñÝ»ñ. ëï»ÕÍáõÙ »Ýù Ýáñ 
³ßË³ï³ï»Õ»ñ, í×³ñáõÙ »Ýù Ñ³ñÏ»ñ ¨ û·ï³Ï³ñ 
³åñ³ÝùÝ»ñ »Ý ïñ³Ù³¹ñáõÙ Ù»ñ Ñ³×³Ëáñ¹Ý»ñÇÝ: 
ê³Ï³ÛÝ Íñ³·ñ»ñ ¨ µÇ½Ý»ë ·áñÍáÕáõÃÛáõÝÝ»ñ ÁÝï
ñ»Éáõ Å³Ù³Ý³Ï Ï³ñ¨áñ ¿ Ý³¨ ÁÝ¹É³ÛÝ»É ÎêäÇ 
Ñ»é³ÝÏ³ñÁ: ÐÝ³ñ³íáñáõÃÛáõÝÝ»ñÇ ³ßË³ñÑáõÙ Ó»é
Ý³ñ ÏáõÃÛáõÝÁ Ï³ñáÕ ¿ Ï³ï³ñ»É µ³½Ù³ÃÇí §É³í 
·áñÍ»ñ¦, áñáÝù ¹ñ³Ï³Ý Ï»ñåáí Ï³Ý¹ñ³¹³éÝ³Ý 
Ýñ³ ß³ÑáõÃ³µ»ñáõÃÛ³Ý íñ³: 

feature | corporate social responsibility
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AmCham | membership benefit package

Join AmCham Today!
The American Chamber of Commerce in Armenia is the leading business association in the country with 
over 70 members from all business segments.  AmCham has been operating in Armenia continuously 
since 2000.  Through advocacy efforts aimed at such areas as tax legislation and customs administration, 
AmCham represents its Members’ business interests in Armenia to the Armenian government, interna-
tional organizations, and to the wider business community.  

AmCham provides an excellent source of information about Armenian business life by publishing the 
only purely business-oriented magazine in Armenia, and by hosting guest speakers from the Armenian 
government, international organizations, and from leading businesses. 

AmCham also organizes social events like its traditional annual Spring Fundraiser where our members 
have a good opportunity to meet each other, network, and just have fun! 

Gold Members: All the benefits of Regular Members, plus,

•	 Free	logo	placement	on	the	back	of	the	AmCham	Newsletter.
•	 Free	full-page	advertisement	in	AmCham	Annual	Report.
•	 30%	discount	on	AmCham	Newsletter	advertising.
•	 Free	one-page	company	description	in	AmCham	Member	business	catalogue.
•	 Can	publish	a	one-page	article	in	the	AmCham	Newsletter	on	a	rotating	basis.
•	 Priority	invitations	to	special	international	guest	speakers.
•	 Two	free	meals	at	AmCham	Member	luncheon	meetings.
•	 Special	opportunities	to	promote	their	company	during	AmCham	Meetings.

Regular Members: All the benefits of Associate Members, plus:
•	 Can	run	for	positions	on	the	AmCham	Board	of	Directors.
•	 Can	vote	for	Members	for	positions	on	the	Board	of	Directors.
•	 20%	discount	on	AmCham	Newsletter	advertising.
Associate Members
•	 Receive	the	AmCham	Newsletter.	
•	 Free	half-page	company	description	in	AmCham	Member	business	catalogue.
•	 Receive	invitations	to	AmCham	Member	events.
•	 Can	attend	guest	speaker	events	at	Member	meetings.
•	 Have	opportunity	to	determine	guest	speakers	for	member	meetings.

Reasons for Joining AmCham
•	 Become	a	part	of	a	vibrant,	active	business	organization	advocating	for	the	interests	of	over	70	Members.
•	 Exclusive	guest	speakers	from	all	sectors	of	the	Armenian	business	community.
•	 Networking	opportunities	with	the	most	significant	Armenian	and	international	businesses.
•	 Sit	on	committees	targeted	toward	specific	business	interests.
•	 Receive	exclusive	discounts	from	other	Members	as	part	of	our	Member	to	Member	Program.
•	 Receive	our	AmCham	Newsletter	–	the	only	source	of	English-language	business	news	in	Armenia.
•	 Advertising	discount	in	the	Newsletter	with	a	circulation	of	over	300	issues	and	electronic	distribution.
•	 Invitations	to	AmCham	events	and	parties.

Become a part of AmCham as we continue to represent Member interests and build on our already strong founda-
tion to further improve the business climate in Armenia!
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Armenian Government Structure
The flow chart below shows the composition of the new government under Mr. Tigran Sargsyan 
and the relevant officials for each ministry.  The chart is current as of April 2008.

Government
(Prime-Minister)

Mr. Tigran Sargsyan

Ministry of 
Agriculture

Mr. Aramayis Grigoryan

Ministry of Territorial 
Administration

(Deputy Prime-Minister)
Mr. Armen Gevorgyan

Ministry of 
Healthcare

Mr. Harutyun Kushkyan

Ministry of Justice
Mr. Gevorg Danielyan

Ministry of Foreign 
Affairs

Mr. Edvard Nalbandyan

Ministry of Economy
Mr. Nerses Yeritsyan

Ministry of Education 
and Science

Mr. Spartak Seiranyan

Ministry of Energy and 
Natural Resources

Mr. Armen Movsisyan

Ministry of Urban 
Development

Mr. Vardan Vardanyan

Ministry of Culture
Ms. Hasmik Poghosyan

Ministry of 
Sport and Youth 

Affairs
Mr. Armen Grigoryan

Ministry of Labor and 
Social Affairs

Mr. Arsen
Hambardzumyan

Ministry of Transport 
and Communication

Mr. Gurgen Sargsyan

Ministry of Defense
Mr. Seyran Ohanyan

Ministry of Finance
Mr. Tigran Davtyan

State Property 
Management 
Department

Ms. Karine Kirakosyan

National Security 
Service

Mr. Gorik Hakobyan

State Committee of the 
Real Estate Cadastre

Mr. Manuk Vardanyan

State Customs 
Committee

Mr. Gagik Khachatryan 
(Acting)

Republic of Armenia 
Police

Mr. Hayk Harutyunyan

State Tax Service
Mr. Vahram Barseghyan

General Department of 
Civil Aviation

Mr. Artyom Movsesyan

State Reserve 
Agency

Seismic Defense

Migration Agency

State Water 
Committee 

Ministry of 
Emergency Situations

Mr. Mher Shahgeldyan

Ministry of Nature 
Protection

Mr. Aram Harutyunyan

government | ministerial structure
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AmCham | member list

AmCham Gold Members

AmCham Members by Sector

Banking & Insurance
ArmSwissBank
Cascade Capital Holdings
Converse Bank Corporation
First Mortgage Company
HSBC
IngoArmenia
London-Yerevan Insurance
Washington Capital

Business & Financial Services
Advanced Engineering Associates          
   International
Alpha Plus Consulting
Ameria
Arlex International
Firmplace
Grant Thornton Amyot
IAB Centre
International Legal Consulting
KPMG
Nasdaq OMX
PriceWaterhouseCoopers
Resolution Apahovagrakan Broker

Consumer Goods
ArsOil
Coca-Cola HBC Armenia
Made in Armenia Direct
Megerian Carpet
Nina Hovnanian Couture
Philip Morris Management Services
Treasures of Armenia
Sevan

Energy & Mining
Armenian Copper Programme
Blackstairs Energy Armenia
Hereward Resources
SolarEn
TEAM Energy

Information Technologies
Arminco
Hylink
Intracom Armenia
Lycos
Microsoft
National Instruments
Synposis Armenia
Unicomp
Virage Logic International

Infrastructure Development
Ambertco
Nomad Express
Unitrans
Hovnanian International
Peak Realty
X-Group
Zeppelin Armenia

Marketing & Promotion
ACC Associates
DG Contact
McCann Erickson
Mineh Printing Company

NGOs & International 
Organizations
Academy for Educational Develop-   
   ment
Armenian Assembly of America
Cafesjian Museum Foundation
Eurasia Partnership Foundation
IREX
RTI International
Social Protections Strengthening   
   Project
USDA CARD

Tourism & Hospitality Services
Armenia International Airports
Armenia Marriott Hotel
Austrian Airlines
British Midland Airways
Jazzve
Levon Travel
Princess Maneh
Square One
Tufenkian Hospitality
RENCO

Miscelaneous / Other
American University of Armenia
Armobil Security Service
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American Chamber of Commerce in Armenia
Armenia Marriott Hotel
Ararat Wing, Room 315

1 Amiryan St.
Yerevan, Armenia

Tel: +374 10 599 187
amcham@arminco.com

www.amcham.am




